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Now is the time for all lumber dealers in the vicinity 
of lake, seashore and mountain resorts to get busy sell- 
ing summer cottages to vacant lot owners. The spring 
building season has just begun and will continue to 
about July 1. There is a good volume of. business 
waiting to be absorbed by retailers of materials who 
go after it. And at this time of year with all Na- 
ture awakening into gorgeous and stimulating fresh- 





ness, there is a minimum of resistance met in talking to 
people who have bought land near a lake with the idea 
of sometime constructing on it a vacation home. Point 
out to these lot owners that building costs may very 
possibly be higher a year from now, and that they will 
save money by having a summer cottage erected this 
spring in addition to having it for three months of en- 
jovment this year. [Turn to page 26] 
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TOXIC—PRESERVATION 
ie APPROVED 


NATL. DOOR MFRS. ASSN. 


Here are the frames with weather- 
tite joints. Shape-keeping frames 
that stand wear and weather. Frames 
so well made, so good-looking, so 
snugly fitting, so all-around superior, 
they help sell themselves. Made of 
choice Idaho White Pine and Pon- 
derosa Pine, the wood carefully sea- 
soned for this especial use. Cut 
and milled on newest-type ma- 
chines, every fitting is precise, every 
frame, when set up, is SQUARE, 
ready for the sash, without further 
fitting. Made in standard sizes, for 
doors and windows; also made to 
special order. 


All Long Lake Lumber 
is Smooth, Double-End 
Trimmed, End-Stamped 


A full line of choice products in Idaho White Pine (Genuine White Pine) and 
Ponderosa. Order in Mixed Cars—Frames, Package and Lineal Trim, Lath, Mouldings, 
etc. Write us today. 


Our Permatol-Treated Frames bear the 
brand of NDMA. signifying approval of 
the National Door Mirs. Assn 














BUILDING MATERIALS | IMEC fOrd 
IN 1950 A.D. 


Will they change? Will the chemical labora- 
tories develop new plastics, or other materialsk— 
now unknown—to replace present building ma- 
terials? 


S ugar se) 
PINE 
LEARS “Thick 


Thoroughly KILN - DRIED 
in Moore Modern 
Cross-Circulation Kilns 


In the modern motor car, farm-grown prod- 
ucts are replacing wood and steel; in some 
measure this trend has already started in the 
building industry. Now is the time to keep wood 
in its position of leadership as Nature's building 
material—by improving its lasting qualities to 
the greatest degree known. The Medford Corporation offers you Pine and 
Fir Lumber of surpassing quality. Lumber so 
well manufactured, so good looking, so su- 
perior in every way, you can warmly recom- 
mend it. Finest products in California Pon- 
derosa Pine, Sugar (Genuine White) Pine. 
Douglas Fir and White Fir. Yard Stock, Cut 
Stock, Lath. Mouldings, Factory Items. Com- 
~ planing mill and cut stock department. 

ill capacity, 240,000 ft. per 8-hour day. 
Your inquiries and orders will receive prompt, 
careful attention. Write today. 


Good water repellency and toxicity add vastly 
to the desirability of wood as a building ma- 
terial. Build with wood, treated in WOODLIFE 
(TOXIC WATER REPELLENT)—service records 
from countless sources covering a period of years 
bear witness to the profitable affinity of WOOD- 
LIFE and wood. 


Protection Products Mfg. Co. . ein 





Ass’n. Ass’n. 










Years 





Mfrs. of PRESERVATIVE SOLUTIONS for 18) 
Research Laboratory and Plant KALAMAZOO, Medford Corporation 
Mixed Cars MEDFORD, OREGON 
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Consolidation in 1899 of the Northwestern Lumberman and Timberman 








WHOLE NUMBER 3176 
IN ITS 67TH YEAR 


CHICAGO, APRIL 20, 1940 


PUBLISHED EVERY OTHER WEEK 
YEARLY SUBSCRIPTION $3 








OFFICES: 


Eighth Floor, Manhattan Building 
431 South Dearborn St. 
CHICAGO 


Telephone, Harrison 4687 


C. W. DEFEBAUGH, President 
M. B. DEFEBAUGH, Vice President 
ELMER C. HOLE, Secretary & Mor. 


Published Every Other Week by 


THE AMERICAN LUMBERMAN 
431 South Dearborn St. 
CHICAGO 


ELMER C. HOLE; Editorial Director. 

R. P. FALES, Editor Retail Department. 
R. Y. KERR, Editor Realm of the Retailer 
F. R. HAWKINS, Associate Editor. 

E. G. GAVIN, Associate Editor 

P. W. WATSON, Associate Editor 

J. A. GAMBLE, Market Editor. 

W. G. SIMPSON, Advertising Manager. 
J. P. AUSTIN, Manager Western Department. 
F.-E. WELLMAN, Circulation Manager. 
SID V. STREATOR, Art Director. 


TERMS OF ANNUAL SUBSCRIPTION 
POSTAGE PAID: 


In the United States and Mexico, $3; 
Canada, $4; in the United Kingdom and 
All Other Countries in the Universal 
Postal Union, $6. 


Orders to discontinue should be ac- 
companied by payment to date. In 
requesting changes in address, please 
give old as well as new address. 
Single copies, 25 cents. Copies of issues 
prior to current year will be supplied 
when possible at a uniform price of $1 
each. 


Entered as Second Class Matter 
March 28, 1932, at the Post Office at 
Chicago, Illinois, Under the Act of 
March 3, 1879. 


Copy for new advertisements should 
be in this office not later than fifteen 
days before date of insertion. 





MEMBER AUDIT BUREAU 
OF CIRCULATIONS 





COPYRIGHT 1940 
BY AMERICAN LUMBERMAN 








_| 





Where You Will Find lt In This Issue 


Editorial 


This Country Of QUre.. ..06:si.060' 23, 24 
Market Review, Lumber............. 72 


Of Special Interest 


C Stands for Cottages—Spring Means 
Sales for Alert Dealers in Resort 


PN anor ok hates wane 1, 26-29 
Omaha Lumbermen and_ Builders 
Stawe a Great SHOW. ........020.4 25, 63 
Modernizing Increases Trade........ 34 
Wisconsin Dealer Holds Company 
Meeting to Teach Advanced Sell- 
Bos oho sivikt a +.4.0°s:05 setae 35, 53 


Purchase a Home on the Same Plan 


as a Car—If Not—Why Not?....36, 37 


An Easy Way to Make a Wallpaper 


WHER THIRDIAY qo 5.5.ois.s 651s oo cates 3 37 
Upstairs of Office Building Remodeled 37 


Though Only Two Years Old, Firm 
Already “Rates” a Fine New Office 


MN acre cei nraiss Siewtieiese™ © os 37 
Dealer Finds Precision Cutting In- 

creases Plywood Sales............. 38 
Better Building Banquet Is Sponsored 

by- tamer PWM... soe eects 39 
“Time Your Ads,” Good Advice..... 39 


This New Way of Piling Lumber Pre- 
vents Loss From Crooking, Split- 
ting, Bowing and Cupping, Is Claim 
of Inventor After Thorough 
Tests 


PO ee en e. 40, 47 


Log Cabins and How to Build Them. 42-44 


First Western Small Home Model 
Scores Smash Hit at Seattle Hous- 


Hint TRO GIION oo cais oc sincere creiccevetinsi 44 
Woodworking Hobbyist Has Clever 
ee ore ae RE ee oF eee ee 45 
More Low-Priced Homes Built—Gains 
ee, ee es we oe eerie Te 50, 53 
AMERICAN LUMBERMAN House Plan 
We. BGS cus cine e cae eh hens SVEN 51 
AMERICAN LUMBERMAN House Plan 
BT ENE crew's a Sige cee Re Ne eaReRE 52 
Package Sinks for Rural Homes...... 54 
Small Theater’s Built-up Arches of 
Fir Attract Wide Attention........ 58 
Associations 
Coming Conventions..............00- 48 


Lumbermen’s Association of Texas 


SIE er 30, 31, 70 


Texas Retail Line Yard Dealers As- 
sociation 


Appalachian Hardwood Manufactur- 
GE IG sais. sas ew Baws e'c 8 hs oR 41 


Arkansas Association of Lumber 


PEGS 2 5.6 ccaiv cord Owe nee wheat 45 
Northern Pine Manufacturers Asso- 
CERRO -04ctckcca ce sv See ee 46 
Louisiana Building Material Dealers 
AURUTIAIOE: 5 5.5.6. 500k sw tee Ramee 46 
Florida Lumber & Millwork Associa- 
RNY Sosicna cls. ceaid wie oate eine 61s oe ee 47 
Willamette Valley Lumbermen’s As- 
COD © Se 5 <oh seh God wis snes 48 
Associations’ Plans, Activities..... 48, 49 
Among the Lumbermen’s Clubs...... 49 
Departments 
Business Record, The... .. 5. Sade 74 
Car DMRGINES <65.6.656 sic dss. eee 55 
Eastern Trade News......... sg 66, 67 
Fitty Years Ago. .)...:. 4:60:00 + Repent 59 
ci a er 69 
Market Prices, <.0..2.460000+0 eee 71-73 
New Products and Helps.......... 60, 61 
OR =o bioed viene oss ose oe 73, 4 
Poet, The Lumberman..............-. 59 
Realm of the Retatler.............+. 32-34 
Retailers’ Round Table............. 36-39 
Statistics, Production ...........-. 62, 63 
fo i eee. oe 36 
Washington, Notes from............- 56 
Yard, Mill @ Office. ...........00-- 68, 69 
Reports from Nation's 
Markets 
Baltimore, Md. 2... 00 scss ees ewesese. 67 
Birmingham, Ala. ..........sseseee- 67 
Boston, MMB. oc oe. .cin ccc vcc cscs 66 
TNO. Re Was 5 5 ea ee ea eee 7 
Rit TRS e656 cnc pares ote ee 65 
Hamees: Cys Bess isc ies ese eae 65 
Mompnis, TEAR. .... 2605. cWiesies seine 70 
Minneapolis, Minn, ........ essences 64 
eS Fi oie a-o'o ks iano ses enes 66 
ee re 67 
THINS On yal vabioaw ate esas 64 
Ban. Prancined,. CAM... ...ccsscccvecs 64 
PGE SRS odin Ghai a eas we oeeans 64 
PO TOMOEL, TA oie oc cvo cee cewscoseees 65 
TS PIII. ike 8.0 6101018 6.6 5910 wee ys 64 


Of Special Interest to Retailers : 
Pages |, 23-29, 32-40, 42-44, 51-52, 54, 60 


INDEX TO ADVERTISERS PAGES 78-79-80-81 





April 20, 1940 


a 


STAMINA 


DEPENDABILITY NEW LIGHT MACKS INHERIT FAMOUS BULLDOG STRENGTH 
“Heavy-duty” performance—even in a 1-ton truck! That’s the 
service you get with the new light Macks. 
/ Prices on these new Macks begin at $675.00 for standard 
AND if CONOM Y chassis f.o.b. factory. (Cab, body and taxes extra.) See them before 
you buy any truck at any price. 
MACK TRUCKS, INC., NEW YORK, N. Y. 





¥ ¢ WE oe LL Cig cma eee fe te ey te a LE 2 
ANOTHER ENTHUSIASTIC MACK OWNER! “Very happy with the truck’s handling and performance, we are primarily astounded that this bigger and heavier 
truck can be operated more economically and with much less consumption of gas than the equipment it replaced.” ... DUNGAN & FRY, Allentown, Pa, 
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This Country of Ours 


| gestae R. M. Williamson, of Dal- 
las, Tex., has called the attention of 
this Page to an article on advertising that 
appeared in the Realm of the Retailer de- 
partment of this journal a dozen years 
ago. Uncle Bob thinks it is even more 
timely and appropriate now than it was 
in 1928. 

The argument was that lumbermen’s 
advertising to the general public ought 
always to be a promotion of frame con- 
struction. That is the foundation upon 
which the whole lumber industry has to 
build its sales. Unless frame construc- 
tion, its values and its flexibility can be 
sold to the public there isn’t much per- 
centage in trying to sell the people certain 
species of wood, or certain types of manu- 
facture. There is a natural division of 
advertising. It is the retailer who deals 
with the customer; and the retailer’s ad- 
vertising of frame construction is the 
shortest line to actual sales. There is a 
place for advertising of species and of 
special mill products ; but that advertising 
ought to be aimed at the dealer, through 
the columns of trade and technical jour- 
nals. 


Every person who talks about advertis- 
ing gets around sooner or later to motor 
cars; chiefly because motor cars are the 
wonder child of publicity. Without ques- 
tion automobile advertising has helped 
enormously in making the public car- 
minded; and by increasing sales it has 
made possible the research that has im- 
proved ¢ars and lowered their prices. In- 
dividual manufacturers advertise their 
own machines to the general public. Why, 
then, should not lumber manufacturers 
advertise their products directly to the 
public? 

A very little consideration will discover 
the answer. The car manufacturer makes 
the completed product. When he finishes 
with it, the machine is ready to be driven 
off the sales floor by the owner. The 


@® A good salesman never argues; he 
stoops to concur. And that makes a big 
difference, for there’s only a two-letter 
change between a go-getter and a goat- 
getter. 


local car distributor is just that; a dis- 
tributor. 

The lumber manufacturer makes lum- 
ber, not the completed house. More and 
more in these days the local lumber re- 
tailer is the manufacturer of the com- 
pleted house. In rapidly spreading areas, 
when. the local retailer completes his 
work the house is ready for occupancy. 


He is the key man; the man with whom 
the house owner deals. He is taking more 
and more responsibility, and he has to 
have more and more technical knowledge 
and skill. He is the person to tell the 
public about houses. 

The lumber manufacturer makes a par- 
tial product. He can be compared to the 
steel manufacturer in the automobile 


world. 
xk ok Ox 


In too many cases the advertising of 
lumber in popular magazines, promoting 
special species or the products of special 
mills, clouds the issue and defeats its own 
purpose. A popular magazine, carrying 
such an advertising story, circulates in 


‘ areas where freight rates on that species 


are prohibitive. If, then, the readers in 
those areas are sold on the species and 





In last Sunday’s sermon our preacher— 
editors do go to church—quoted some 
verses which recently appeared in’ the 
Atlantic Monthly, which make a good 
theme song for both preachers and edi- 
tors. So we pass them along here: 


If you’ve got a thought that’s happy— 
Boil it down. 

Make it short, and crisp and snappy— 
Boil it down. 

When your brain its coin has minted, 

Down the page your pen has sprinted, 

If you want your effort printed, 
Boil it down. 

Cut out all the extra trimmings— 
Boil it down. 

Skim it well—then skim the skimmings— 
Boil it down. 

When you’re sure ’twould be a sin to 

Cut another sentence in two, 

Send it in and we'll begin to 
Boil it down. 





find they can not buy it locally, they may 
decide that no other species is any good 
and determine either not to build at all 
or to build of other than frame construc- 
tion. The net result is that to this extent 
frame construction loses its market. Such 
results have appeared. 
. +22 

Because manufacturers of cars have 
advertised more than have manufacturers 
of houses, the country is more car-minded 
than house-minded. Every car maker’s 
publicity carries the story of the useful- 
ness, pleasure and satisfaction of car 
ownership. It is, to be sure, a promotion 
of his own machine; but it is inevitably 
a promotion of the general idea of car 
ownership. The sheer weight and impact 
of this publicity aids all car manufactur- 
ers. 


Retailers as the house-manufacturers of 
the industry carry a special responsibility. 
Large numbers of them still look upon 
advertising—and to a certain extent their 
personal salesmanship must be counted as 
advertising—either as the promoting of 
special items or as a means of taking 
sales away from another dealer. The old- 


© A new bookkeeper, just hired, said his 
worst fault was being shy. Boss told him 
that was okay as long as it didn’t show 
in his accounts. Said last one hired he 
had to fire right away—a case of loaf at 
first sight. 


time card in the local paper, naming lum- 
ber, lime, cement, posts, poles and 
shingles, is a case in point. It had some 
value in keeping the dealer’s name in the 
public mind, but it did nothing toward 
promoting an understanding of or a de- 
sire to utilize frame construction. That 
other old card, ‘““We Sell for Less,” was 
an effort not to create business but to 
jockey a customer away from a rival. 


ale ate sb 
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The more retailers advertise in a crea- 
tive way, the more all of them will profit. 
This advertising creates a house-minded 
public and especially a frame-construc- 
tion-minded public. Yes, we know about 
the “free riders;” the men who let the 
other fellow do the advertising while they 
take the benefits. But these free riders 
don’t get so far any more. The new 
advertising inevitably centers about the 
idea of the completed house; about the 
dealer who in addition to his formal ad- 
vertising creates the confidence that he 
can complete a house in a satisfactory 
way. The automobile men who lasted 
through created a confidence in their en- 
gineering skill. Any person at present 
buys any known car in the serene confi- 
dence that its engineering is sound. 
America is car-minded; but this does 
not mean that any person could start to 
build a new car and, without advertising 
or without in any way convincing the 
public the new machine was safe, sound, 
economical and lasting, begin to cash in 
on other manufacturers’ advertising. Cer- 
tainly he could not sell a customer a load 
of pistons and bearings and gaskets and 
cams and the rest, and let the buyer hire 
mechanics to put a car together out of 
the collection. 

* -% 

We don’t forget that retailers have 
many customers who are not building 
houses and who do not want elaborate 
“service.” But the fact remains that for 
the general retailer his house trade is his 
No. 1 item; if not in total dollars of sales 
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at least in creating his reputation as a 
dealer. Retailers who sell only materials 
are essentially “parts dealers ;” selling, so 
to speak, the spark plugs and connections 
and gaskets bought by people who are 
their own mechanics. 

* Ok x 


Conditions at present make this a fa- 
vorable time to sell the frame-construc- 
tion idea to the public. The new financing 


@ Pears like our government is in 
need of more kiln-dried diplomats 
these days; some of the green ones 
talk too much. 


and the new products are tools to the 
dealer’s hand. He has a big responsibility 
in wrapping up this package. He deserves 
the co-operation of the industry. Wood 
species and partial items of house manu- 
facture can best be sold to him through 
the pages of the technical press. He 
should and must sell the idea of sound 
frame construction to the public. He can 
do it through the local paper, through 
direct mail, through personal contacts, 
through a deserved reputation for skill 
in producing houses. There’s no end to 
the job; and it has to be done, if at all, 
in the right way. 





VIDENCES multiply that the spe- 
EF cial efforts put forth by the AmMEr- 
IcCAN LUMBERMAN to get potential 
home owners interested in saving for 
down-payment on a home are appreciated 
by both the lumber industry and the 
building and loan associations. A letter 
to the AMERICAN LUMBERMAN from Ew- 
ing Lawrence, manager Lawrence Lum- 
ber Co., Wichita, Kan., reads: 
“In order to pass on to you the reac- 
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tion of one of the outstanding building 
and loan officials of our city relative to 
the article in the Feb. 24 issue of the 
AMERICAN LUMBERMAN, we enclose his 
letter to us. Business today needs more 
whole-hearted co-operation, as expressed 
in our friend’s letter. May I take this 
means of expressing to you my apprecia- 
tion of the article referred to in Mr. 
Allen's letter—as well as the one in your 
March 23 issue, which has just come to 
my desk.” 

The letter to whtch Mr. Lawrence re- 
fers was written him by C. M. Allen, vice- 
president of Southwest Federal Savings 
and Loan Association, Wichita, and 
reads: 

“We have been very much interested 
in the Feb. 24 issue of AMERICAN LuM- 
BERMAN because of its front cover illus- 
tration and the interesting article about 
“Own A Home Savings Club,” continued 
on pages 24-25 of the same issue. This 
quite clearly shows the advantages that 
have resulted from co-operation of the 
lumbermen and the savings, building and 
loan associations. We want you to know 
that we appreciate this recognition that 
the lumber industry has given to the part 





@ Looks as though civilization is 
too thin a veneer in some countries 
to stand up under the work that’s 
expected of it. 


the associations have played in home con- 
struction. 

“For a good many years our associa- 
tion has numbered the material men of 
Wichita among its very best friends and 
customers, and it just naturally makes us 
feel good to see that this co-operation 
apparently is going on over the country 
generally.” 
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“I think I heard the cook yell ‘Come and get it!’” 
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brought to our mind how many 
good words begin with the letter 
“H.” Among them are home, happiness, 
honesty, humor, heaven, harmony, har- 
vest, health, hearth, heat, honor, hope, 
humane, hymn, and the three great words 
of personality—head, hand and heart. 
Strong words are all of these “H” 
words. Words that add the joy of living, 
as the ideals of the 4-H Clubs are making 


By about the 4-H Clubs 


@ The best reducing exercise is the 
one where you move your head 
from side to side when you are 
offered another helping. 


clean, upright, happy young citizens of 
the boys and girls on our farms. 

Truly and typically American are these 
clubs. To create, to build, to improve, to 
produce .. . how different are their great 
principles from those of countries where 
young people are taught to destroy, to 
hate, to kill, to glorify war. 

How much better it is to develop a 
finer strain of cattle, grow more corn to 
the acre, produce richer cream, or cook 
better blackberry pies, than to invent 
more deadly bombs or concoct a new 
poison gas! 

How much more useful is a tractor, 
cultivating the good earth for seedtime 
and harvest, than an armored tank spew- 
ing out machine bullets to mow down the 
ranks of young soldiers! 

The 4-H Way is the American Way 
of honest work and clean living and 
straight thinking. It’s the way to peace 
and prosperity and contentment. 

So give the boys and girls a boost 
whenever you can. For they are Young 
America at its best—a real youth move- 
ment that’s sound, patriotic and sincere. 


Shafts at Random 


American business will run smoothly 
again when it is released from the log- 
jam of excessive taxes and unwarranted 
interference. Some political dynamite 
may be needed to accomplish this. 





* * * 


There are many good materials with 
which you can insulate against heat and 
cold. But no one has ever devised a way 
of insulating a man against the results of 
his own laziness. 

ok * * 


Conservation of natural resources is of 
less importance to the nation than con- 
servation of human resources. But neither 
one can be neglected without the other 
suffering. 

a 


Cut-over timber lands are often good 
for raising crops; but you’ve got to grub 
out the stumps first. And before the world 
can enjoy productive peace the power- 
lust of tyrants will have to be rooted out. 
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OMAHA LUMBERMEN 
AND BUILDERS STAGE 
A GREAT SHOW 


Almost 25,000 citizens of Omaha, Neb., and 
its trade territory flocked to the Municipal 
Auditorium in that city for the 1940 Omaha 
Better Homes, Building and Electrical Exposi- 
tion, March 26-30. The outstanding features 
of the show included the model home at the 
front of the Auditorium, which was Colonial 
in feeling, with wood siding, plywood interior 
walls, wood sash and trim etc.; the Holland 
Lumber Co.’s display, showing wood siding, 
shutters, Curtis millwork; the Chicago Lumber 
Co.’s knotty pine recreation room; the Omaha 
Lumbermen’s Club’s unique “Wood is King” 
display. Even the specialty firms made wide 
use of lumber in their displays. 


No "Baits'' to Draw Crowds 


The annual Better Homes and Building 
I°xposition is sponsored by the Omaha Builders’ 
Exchange (the construction industry’s associa- 
tion) and differs from most home shows in 
that it is not a money-making enterprise, but 
rather an annual promotional activity carried 
on for the purpose of increasing public interest 
in the wares and services of the member firms. 
No stage attractions, dance bands, style shows, 
free acts or other “bait” is used to attract 
the public. The show depends for its appeal 
on the keen interest in building and moderniza- 
tion which characterizes the thousands of home- 
loving Nebraska and Iowa families who each 
year attend. 

The Industrial Arts, Vocational Training and 
Home-Making departments of the Omaha 
schools ‘joined with the Omaha Builders’ Ex- 
change again this year, and displayed modern 
kitchen cabinets, built by the boys in the car- 
pentry classes, in contrast to the old-fashioned 
kitchens of twenty-five years ago; electric 
wiring demonstrations by the boys in the elec- 
trical classes; architectural drafting, cabinet 
and home _ furnishing demonstrations, each 
afternoon and evening. The Adult Home-Mak- 
ing department had an exhibit of closet arrange- 
ment and design. 

A new feature of the 


1940 Show, which 
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Display of Holland Lumber Co. featured a model 
home facade, and various accessories 


Unique woodland dis- 

play of Omaha Lumber- 

men's Club emphasizes 

its slogan: "Wood Is 
King" 





attracted wide attention, was the co-operative 
coal and stoker display. In conjunction with 
the Omaha Coal Bureau, Omaha wholesale coal 
and stoker dealers leased a block of ten booths, 
in which they did a real selling job, publicizing 
coal as a means of “automatic heat at a saving.” 

Much credit for the success of the 1940 show, 
and previous Omaha home shows, is due to the 
active interest of the members of the Omaha 
Lumbermen’s Club, an organization of lumber 
brokers and wholesale lumber salesmen, who 
do a magnificent job in promoting the use of 
lumber. Not only do the members of the club 
always have a unique and interesting display 
at the annual Omaha Home Show, but they 
work very closely with local lumber and 
building material firms in planning and pro- 
moting the other displays. Some of the most 
dramatic and effective displays at the 1940 
Show were the result of the co-operation of 
individual members of the Lumbermen’s Club, 
and it is undoubtedly due to their interest and 
active support that so large a number of lumber 
firms participate. 


Contractors Have Good Display 


The Omaha Residential Contractors’ Associa- 
tion also had a most interesting display, featur- 
ing sketches and floor plans of the nine demon- 
stration homes which the members of that asso- 
ciation have built at Mount Vernon, their sub- 
division located at 32nd and Paxton Boulevard, 
which are now open for inspection. Eight 
Omaha contractor members of the association 
each built a house representing the finest small 
home value he is able to offer. All are frame 
houses, ranging from four to six-rooms, and 
priced from $4,000 to $5,500, including the lots. 
Tremendous interest has been displayed in these 
homes, which are offered for sale on the FHA 





plan. The contractors’ purpose in building the 
houses was to dramatize, to the people of 
Omaha, the tremendous bargains in 1940 small 
homes which they are now able to offer, with 
small down-payments and FHA terms, which 
figure out lower than the rent of equivalent 
property; and to demonstrate that there is a 
difference between quality-built small homes 
offered by responsible contractors and the 
“jJerry-built” small homes offered by inexperi- 
enced and irresponsible speculators who have 
become quite active in the field. 

Not only have all but one of the demonstra- 
tion homes been sold, but over a dozen orders 
for duplicates have been reported by the con- 
tractors as a result of the first three days’ 
showings. 


Wholesaler Discusses the Show 


Commenting upon the show, J. F. Gresly, 
prominent Omaha wholesaler, remarked to the 
AMERICAN LUMBERMAN: 


“It has always occurred to me that a grand 
opportunity for the display of lumber and lum- 
ber products was presented through the medium 
of exhibits and floor work at the various build- 
ing shows held throughout the country. Hav- 
ing in mind that at some of these exhibits held 
in the past the representation of lumber was 
wofully weak, we in Omaha operating in the 
wholesale trade organized the Omaha Lum- 
bermen’s Club, consisting of direct mill rep- 
resentatives, commission salesmen and whole- 
salers; took space at the show, and manned our 


(Continued an Page 63) 





The Chicago Lumber Co. of Omaha exemplified 


its idea of a model recreation room 














This dwelling at Lake Geneva, Wis., originally a summer 
cottage has been remodeled into year-around home 


(Continued from front page) 

Materials for the cottages are not all that lumbermen can sell. 
As will be read further along in this article written from data 
gathered at yards where summer cottage sales form a consider- 
able portion of the annual business, they create a valuable mar- 
ket for heat distributing units put into fireplaces. Then, there 
are almost assured sales for cabinet units in kitchens, screens 
for windows and porches, lawn furniture, trellises, flag stones 
for walks, and a number of other items that all make the cash 
register ring. But let’s call the roll of a few dealers who have 
had a lot of experience selling summer cottages and get them 
to tell their stories. 

A good place to start is at the Minocqua ( Wis.) Lumber Co., 
which is in the heart of northern Wisconsin’s lake region with 


BELOW—Cheery interior of a summer home as publicized on a post card by the 
Lake Katherine Improvement Co., Hazelhurst, Wis. RIGHT—A popular floor plan 
used for six cottages built and sold by the Hazelhurst lumber firm 
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Means Sales For 
Alert Dealers in 
Resort Regions 


A different style vacation cottage built during past year of 
materials from Walworth (Wis.) Lumber Co. 


approximately 2,000 bodies of water within a radius of 30 
miles. Minocqua’s population for three seasons of the year is 
listed as 500, but in summer the vacationists raise the figure 
much higher. Practically every type of business is dependent 
on the tourist trade which is drawn principally from Chicago, 
370 miles south, Milwaukee, Indianapolis, St. Louis and Kansas 
City. The busy season opens when fishing begins May 15 and 
continues through Labor Day. 

‘“‘We have two building seasons, April 15 to July 4, and from 
Labor Day until the jobs started are completed,” stated Car- 
lisle J. Huber, secretary-treasurer of the concern. “This con- 
struction consists of cottages costing only a few hundred dollars 
to estates running up into the thousands. An average cost for 
these summer homes is approximately $3,500. Usually they 























bi: 


‘ 


34 














April | 





have 
prov 
of v 
ter 

dur 
new 
den 


Mr 
ins 
ser 
we 
in 

hay 
aft 














, 1940 





»f 


| 630 
r is 
sure 
lent 
ago, 
sas 
and 


rom 
var- 
‘on- 
lars 

for 
hey 


- 





es ee Co ee 


April 20, 1940 





Serre MG nna 





SCREENED PORCH 


/0°0' 


k—8+0" 


LIN. 


The cottage on the 
right at Knollwood, 
Lake Geneva, Wis., 
was built from the 
blueprint shown here, 
and cost $2,650 ex- 
clusive of the lot. 
Walls in the solarium 
are knotty pine, and 
~ knotty cedar in living 
room and. dinette. 
The roof is of asphalt 
shingles, while the 
gables have wood 
shingles 
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have modern conveniences such as plumbing, electricity, and 
provision for heating. Nearly all of them have fireplaces, many 
of which are fitted with heat circulating equipment. Since win- 
ter sports have gained popularity, many houses are occupied 
during the Christmas holidays and on weekends and as a result 
new cottages are being insulated when built and existing resi- 
dences are having insulation installed.” 


PROSPECTS VISITED IN CITY HOMES 
DURING WINTER 


Asked how leads are secured on prospects for lake houses, 
Mr. Huber said that their names come mainly from realtors, 
insurance agents, and friends of the prospect who have been 
served to their full satisfaction by the company. 

“Tf we hear of the prospect while he is in our lake territory, 
we see him immediately,” Mr. Huber stated, “but if he lives 
in the city we either write to him or make a personal visit. I 
have attended our State convention consecutively for 20 years 
after which I go on to Chicago and get in touch with prospects. 
I find winter is the best time to approach a prospect as he is 
all pepped up regarding this summer home of his dreams, and 
is usually willing to give an interview at his office or home. 
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Hardly a winter passes but what one or more deals are closed 
in this way.” 

There is a rack in the office which contains literature de- 
scribing the different types of building materials, and cottage 
plan books. The books of designs are, also, placed in offices 
of dentists, doctors and real estate men, in summer hotels, and 
given to carpenters and contractors. However, the company 
regards a satisfied customer as its best advertising medium. 

While discussing plan books, Mr. Huber said that a good 
booklet of summer cottages whose architecture, room arrange- 
ment and porches fit into the northern Wisconsin picture has 
not been found. He thinks it would be a good idea if pub- 
lishers of such plan books would take a trip through a lake 
region to learn what people really want in regard to roofs, 
interior finish, ventilation, etc., and then have layouts made in- 
corporating the ideas gathered. 

The Minocqua Lumber Co. even boosts summer cottages 
with its attractive stationery which has stately trees towering 
up the left side of the paper and two inviting cottages on the 
edge of a lake at the bottom of the sheet. 


TWO UPPER MICHIGAN DEALERS 
CULTIVATE COTTAGE SALES 


A Michigan town which is surrounded by lovely vacation- 
land is Gaylord. Both the Gaylord Lumber & Fuel Co. and 
the Alexander Lumber Co. are cashing in on the sales possibili- 
ties offered by their locations. 

Just to enlighten building material dealers who have lakes 
nearby but pass up cottage business for one reason or another, 
it is worth mentioning that over 50 per cent of the total sales 





Here is another type of vacation home that provides months 
of outdoor enjoyment at cost of about $2,550 





Screened porches are desired by practically everyone build- 
ing a cottage and here is one right out in front 











volume at the first named firm above is directly attributed to 
summer homes! These sales include all types of dwellings from 
the two- or three-room place to costly mansions. The Gaylord 
Lumber & Fuel Co. has a variety of plan books and gives prices 
on any type cottage desired. A house just being finished 
for summer occupancy is costing the owner $15,000. 

“We have been busy all winter on cottage work, both new 
and remodeling,” Ray McKinley, treasurer, said. “We do not 
contract the work ourselves, but find it better to let a local 
contractor do the work after we have completed a satisfactory 
arrangement with the prospect. Since we furnish the materials, 
we want to know that a proper price has been figured for them 
to allow a sufficient markup, and that an adequate amount for 
labor is included so that the builder can pay his bills and make 
a little money. Practically all of the better class summer homes 
have fireplaces with air warming units.” 

A brother-and-sister team, Thomas and Clara Alexander, 
own and operate the lumber yard in Gaylord bearing their sur- 
name. Although the company is but five years old, the Alex- 
anders realized early that the cottage business was worth going 
alter. 


POST CARD ADVERTISING BRINGS 
INQUIRIES ABOUT BUILDING 


coming of spring is a signal for building, modernizing 
‘pairing summer cabins and cottages,” Miss Clara Alex- 
ander ‘said. “We find that constant and consistent advertising 
create a4 desire in the minds of people to build. Our local news- 
paper is our most potent agent in this matter. Inquiries come 
to us from all over the country in response to post cards we 
send out, which advertise our part of Michigan as an ideal 
location for summer homes. We make a prompt followup of 
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Almost any lake prop- 
erty owner could 
afford this cottage 
built at Lake Geneva, 
Wis., for $1,250 in- 
cluding a sink, lava- 
tory and toilet, and 
having three rooms 
plus a  13x7!/,-foot 
screened porch 
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these queries by personal letters, and always maintain a live 
mailing list.” 

Personal contacts are made with cottage prospects whenever 
possible, Miss Alexander stated. These visits draw from people 
what they desire in their vacation quarters. Files in the firm’s 
office contain plans and specifications, but, if none of them 
is exactly what the customer wants, one is drawn especially 
for him. 

“We do not use any high pressure tactics,” continued Miss 
Alexander. “We endeavor to have our customers feel that they 
as buyers should have what they would like in a cottage. We 
have secured designs, worked out economical material lists and 
basic specifications, studied cost-cutting methods of construc- 
tion, and kept labor charges as low as possible in order to 
serve clients who are unable to afford a high priced vacation 
home.” 

The busy building season for the Alexander Lumber Co. 
will begin in May, and it has several prospects lined up. The 
average value of these cottages will be about $1,000, and prac- 
tically all of their materials will be from the above yard. A 
fireplace is a foregone conclusion in the dwellings, and an 
effort is always made to sell a heat distributing fixture - for 
installation during construction. 


MATERIALS FOR 50 LAKE HOMES 
SOLD DURING PAST YEAR 


One of the most popular holiday spots in the middle West 
is the Lake Geneva area in southern Wisconsin. In the center 
of this region is the Walworth Lumber Co., which erected 
around 50 cottages during the past year having an average 
value of about $2,000 to $2,500. Between 50 and 60 percent of 








A twelve-months home with Shevlin pine log siding exterior 
and hand split cedar shake roof. Cost $5,900 
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With three rooms and bath downstairs and space for two 
more on the second level, this design is popular 
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Built with good materials and equipped with basic plumbing 
fixtures, this cottage can be sold for $1,600 


Workmen were still busy on this five-room cottage and were 
going to build a shelter over the stoop in front 





a cottage’s cost represents materials from the lumber yard, ac- 
cording to L. C. Church, assistant manager. 


“We furnish almost everything that goes into construction 
of the cottages except the plumbing, wiring, and labor,” said 
Mr. Church. “We believe that the selling of all these lines is a 
distinct service to the owner as well as profitable to us. Many 
times the owner and some of his friends will come to the lake 
and erect a cottage without the services of a contractor, and the 





ALEXANDER LUMBER COMPANY 


Phone 120 
Gaylord, Michigan 





DEAR VACATIONIST: 


Northern Michigan, the land of lakes and streams, 
offers an ideal location for summer camps and cottages. 
Perhaps you are planning on building, remodeling, or 
making a few improvements this year. If so, we solicit 
your patronage. 

We carry a complete line of building supplies— 
quality materials, at a very reasonable price, and invite 
your inspection at any time. Every piece of material we 
have for sale is new and seasoned. 


Our Yard is located on U. S. 27, at the south entrance 
of town. May we have the pleasure of serving you? 


Yours for a pleasant summer, 
ALEXANDER LUMBER COMPANY 














The post card advertising of Alexander Lumber Co., Gay- 
lord, Mich., is reproduced above 





convenience of being able to get all the materials from one 
source and on one account is appreciated.” 

Practically every cottage has a fireplace, it was learned, and 
about 35 percent of them have heat circulating units. The 
Walworth Lumber Co. not only sells the units but the masonry 
materials as well. 


Perhaps the most active building spot on Lake Geneva the past 
two or three years has been the section called “Knollwood,” 
where 90 summer homes have been erected. Materials for them 
have been bought from the Church yard by M. J. Cohen, Chi- 
cago designer and builder of the cottages. Cedar siding is put 
on most of the summer homes, and redwood on others. Asphalt 
shingles are used on the roofs. The customer can choose be- 
tween knotty Ponderosa pine or cedar in random width panel- 
ing for the living room, dinette, and sunroom walls. Ceilings 
in the cottages are a high grade insulating board with deco- 
rative properties. Either double-hung or casement windows are 
installed, and all openings are fitted with screens. A nationally 
advertised brand of plumbing fixtures is in the bathrooms 


and kitchens of the cottages. The AMERICAN LUMBERMAN rep- 
resentative learned that the lake homes are sold on a down 
payment of between 30 and 40 percent, and a five-year first 
mortgage which is paid off in monthly installments. 


COTTAGES BUILT BETTER NOW, SAYS 
DEALER WITH EXPERIENCE 


For 20 years the retail lumber and building contracting firm 
of Lake Katherine Improvement Co. at Hazelhurst, Wis., has 
been selling lake shore property and building cottages ready to 
move into. Construction goes on most of the year, according 
to J. G. Schwartz, and “when we are not building for some 
one else, we build for ourselves and rent or sell the cottage.” 
Better structures are being erected now, he said, and some are 
built so as to be comfortable in the winter. Seldom is one con- 
structed nowadays without a bathroom and fireplace. The aver- 
age price on the cottages is $3,500 whereas it used to be about 
$3,000. At least 90 percent of the materials going into the 
vacation homes comes from his yard, Mr. Schwartz said. 

Considerable advertising is done in pamphlet form by the 
company, and also in newspapers. Like other lumber dealers, 
Mr. Schwartz finds that satisfied customers are the best boost- 
ers for the business. “When you satisfy a person as to location 
and price, he is sure to tell his friends who in many cases buy 
land and build nearby,” the lumberman said. 

The North is not the only section where lumber dealers sell 
lake cottages as the writer learned when he called at the Wal- 
lin-Dickey & Rich Lumber Co. in West Memphis, Ark., re- 
cently. This concern has sold more than 20 of them at Horse- 
shoe Lake which is about 30 miles away. They have been built 
mainly for residents of Memphis, Tenn., who spend weekends 
and vacations at the lake. All of the cottages are of frame 
construction, and range in cost from $1,000 to $2,000. 





Lots of light and air are assured the owner of this cottage 
sold by the Walworth Lumber Co. for about $2,000 
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Texans Re-Equip Selves for Good 
Merchandising in Changing Times 


Fort WortH, Tex., April 15.—In this city, 
rooted in the old pioneer history of the South- 
west, the two retail lumber associations of the 
Lone Star State have concluded their annual 
conventions. 

The Texas Retail Line Yard Dealers Asso- 
ciation, which met on Monday, April 8, is a 
partner and in no sense a rival of the Lumber- 
men’s Association of Texas. The members of 
the first are also members of the second. The 
line-yard men meet the first day of the conven- 
tion period to consider matters in which opera- 
tors of individual yards are not especially inter- 
ested. 


Two Associations Elect New Officers 


The line-yard dealers announced the following 
officers for the coming year: 


President—Alex Thomas, San Antonio. 
First vice © president—Kenneth Hudson, 
Ardmore, Okla. 


Second vice president—Henry W. 
Fort Worth. 
Third vice president—J. R. 


Mitchell, 


Woodson, Cald- 





well. 
Secretary—G. H. Zimmerman, Waco. 
Treasurer—S. F. Styles, Houston. 
The Lumbermen’s Association of Texas, 


which met in the Texas Hotel on April 9 and 
10, is one of the old lumber organizations of 
the country. This was its fifty-fourth annual 
convention. T. B. Brazelton, of Waco, who 
was elected president for the ensuing year, is 
a son of the late W. B. Brazelton, president 
of the same organization fifty-two years ago. 

Other officers chosen by the directors are 
as follows: 





First vice president—F. W. Murphy, Hous- 
ton. 

Second vice president—C. R. Burrow, Can- 
yon. 

Third vice president—H. lL. Stokely, 
Brownsville. 

Honorary vice president for  life—Abe 
Gross, Waco. 


Treasurer—Thomas C. Spencer, Houston. 


Secretary-manager—C. A. Pickett, Hous- 
ton. 
Assistant sergeant-at-arms—F. W. Stern- 


enberg, Austin. 


Mr. Sternenberg is the retiring president; and 
according to old tradition, becomes assistant 
sergeant-at-arms for the coming year, as he 
becomes automatically a continuing member of 
the board of directors. Jack Dionne is honor- 
ary secretary, and Jack Ray is the perpetual 
sergeant-at-arms. The members would regard 
a Texas convention as out of order if not 
unconstitutional without the two Jacks present. 


Attendance at 54th Annual Breaks Record 


The board of directors of the Lumbermen’s 
Association of Texas is somewhat of a lumber- 
men’s Who’s Who of the Southwest; and the 
list is long enough to make a good average 
convention. In addition to the past presidents 
and the hold-over directors, the following new 
members were added to the board: H. E. 
Tomlinson, Houston; John Deffebach, Abilene: 
Sam Reid, Lubbock; W. S. Drake, Austin; Roy 
D. Spencer, Houston; Henry Galbraith, Dallas; 
J. D. Sheppard, Dallas; and Jack Kuntz, San 
Antonio. 

This latest meeting in the long series was 
also largest in point of attendance. At noon 
on the final day, the president announced 1,175 
registered—908 lumbermen and 267 ladies. 
J. Lee Johnson, Jr., general chairman of the 
Fort Worth convention committees, was tire- 
less in his efforts, and to him goes much of 
the credit for the success of the big meeting. 
Recent rains in the State added cheer to the 


gathering, and undoubtedly accounted in part 
for the large attendance. F. E. Wellman, of 
the AMERICAN LUMBERMAN, who is _ official 
rain-maker of the association, naturally claims 
credit for this much needed precipitation. For 
years past, when Frank has attended, there 
have been rains just previous to or during the 
meetings. 


Welcomed by City "Where West Begins" 


The Lumbermen’s Association of Texas held 
its first business session on Tuesday morning, 
April 8. The invocation was followed by a 
songfest led by J. Lloyd Parker, with the 
famous Lone Star song, “The Eyes of Texas,” 
playing the stellar role. J. Lee Johnson, Jr., 
then introduced Mayor T. J. Harrell, of Fort 
Worth, who welcomed the lumbermen. The 
mayor paid special tribute to Willard Burton, 
dean of Texas lumbermen and one of the 
founders of the association. This aged but 
active lumberman was present at several of the 
sessions. Mayor Harrell spoke of the impor- 
tance of the industry in the history of Fort 
Worth, stating that, in 1877, 422 out of 848 
cars of freight shipped to the city were lumber. 


and the lumber ladies of Fort Worth, in a 
moving speech presented Mr. Rockwell a hand- 
some desk set. 

In beginning his report, Secretary-Manager 
C. A. Pickett referred to the fact that the asso- 
ciation is old enough for sons and grandsons of 
the founders to have carried official responsi- 
bility, and he introduced several noted fathers 
and sons who were present. 


Secretary Discusses Training, Financing 


Difficulties of the past decade, Mr. Pickett 
said, proved the value of collective action. The 
secretary’s problem is no longer that of selling 
the organization to the members, as it used to 
be almost entirely. It is to manage the maxi- 
mum association service, and this maximum 
service now includes a bird’s-eye view of the 
industry in relation to society and government. 
The organization has promoted many experi- 
ments, movements and programs. ‘Tested Sell- 
ing Methods,” developed by the National asso- 
ciation, offers much proved sales knowledge and 
is being widely used. Much is being done to 
promote low-cost housing, and a young couple 
can build a home of quality at this time at less 
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He added that the price of lumber had changed 
but little in 90 years, citing old records of prices 
paid for lumber used in building the original 
fort in 1849. 

John A. Deffebach, Abilene, responding to the 
mayor’s welcome, said it was good to be in the 
friendly and progressive city “where the West 
begins.” 


Honor Head of Insurance Department 


Following a brief report by Treasurer 
Thomas S. Spencer, James W. Rockwell pre- 
sented the report of the Lumbermen’s Under- 
writers. This insurance company was founded 
in Dallas, forty years ago. Mr. Rockwell’s 
father, the late J. M. Rockwell, was for many 
years active in the company. The Under- 
writers has something more than $15,000,000 
of insurance in force. Following this report, 
J. Lee Johnson, Jr., on behalf of the lumbermen 


cost than at any time during the past twenty 
years. The secretary spoke of the “Texas 
Homes Foundation,” sponsored through the 
association and some ten other organizations. 
Dealers must sell potential builders, and one 
of the important questions asked by these people 
is in regard to financing. The association is 
always a source of accurate financing informa- 
tion. Building by private owners is holding its 
own, and there are good industrial prospects. 
The war may serve to raise prices later, and 
this is obviously the year in which to build. It 
is certain that in the long run the war will not 
help business, and the association and its mem- 
bers must be building solidly to meet the 
inevitable backwash of this conflict. 


President Points to Opportunities for Youth 


President F. W. Sternenberg, of Austin, 
began his address with a review of the changes 
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Study Home Planning and Financing--Urging the Rais- 
ing of Class 3 Limit to $3,000. Friendly Fort Worth 
Spices 54th Annual With Elaborate Entertainment 


spoke of the 
the years in logging 
methods, sawmill machinery, transportation 
and communications. He read several items 
from a freight schedule on a Texas railroad 
in the '60’s; $4.50 per mile per car of lumber, 
$2 per mile per barrel of whiskey. While this 
was relatively favorable to the sober builder, 
the lumber tariff was fairly prohibitive if any 
long distances were involved. 

Reports indicate that during the recent hard 
years, relatively few retail lumber companies 
have failed. Yards at present are well equipped 
and have trained personnel, and dealers are 
optimistic. Even to catch up with the-lag in 
building, will take years and the industry has 
an immense opportunity in promoting home 
ownership on a nation-wide basis. The Gov- 
ernment’s home-financing program is function- 
ing well, and there are opportunities not only 
in new home construction but also in repairing 
and remodeling. New ideas and methods are 
called for, but these so far as the individual 
dealer is concerned, are not so much a matter 
of his own originality as of his sources of 
information. 

President Sternenberg 


in the industry. He 
advancement through 


steady 


closed with an appeal 


about his business and that it is perfectly run, 
is in an insecure position. 


Dri-Bilt Construction Demonstrated 


W. E. Difford, managing director Douglas 
fir Plywood Association, Tacoma, said that 
plywood is the miracle of the lumber business. 
Some years ago, Mr. Difford said, he became 
worried over the progress of the fabricated 
steel house and studied it with care. He con- 
cluded that this fabricated steel house saved 
nothing in the cost of construction. But the 
pre-fabricated idea is fascinating a good many 
investigators, and is being tried out by many 
concerns. Some of them are using plywood. 
and the Plywood association, which is com- 
mitted to the policy of dealer distribution, began 
investigating the possibility of a plywood house 
built according to methods either not patented, 
or according to patents controlled by the asso- 
ciation. This organization worked out the 
problem not only in relation to construction 
but to all phases of decoration. The result is 
the Dri-Bilt House. Mr. Difford demonstrated 
the principles of construction by the use of 
sectional miniature panels. This method is 
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to young men to begin taking a larger. part in 
association labors. 

The afternoon session began with community 
singing led by J. Lloyd Parker, of the H. H. 
Hardin company, and accompanied by Mrs. 
Wm. Henderson. The song booklets were given 
with the compliments of the Wier Long Leaf 
Lumber Co., Houston. Ed Hall, of this com- 
pany, was present throughout the convention. 


Curiosity Safeguards a Business 


The first speaker of the afternoon was Tom 
Collins, of the Kansas City Journal; a humorist 
who has appeared at many lumber conventions. 
The theme of the speech, about which Mr. 
Collins embroidered his humor, was the asser- 
tion that real security in these unsettled times 
is curiosity—a desire to know more about busi- 
ness, what it can do and what can be done 
with it. A man who believes he knows all 


available to any dealer; the panels can be built 
in his yard. This method can be used in build- 
ing individual houses or to meet the competi- 
tion of mass building. Mr. Difford introduced 
Joe Weston, of the association, as a man who 
knows more than any other person in the coun- 
try about the low-cost housing field. Mr. 
Weston is spending some time in Texas and 
is ready to explain the Dri-Bilt house to any 
dealer. F 


Texas Lumberwomen Study Industry 


The opening address of the Wednesday morn- 
ing session was given by Mrs. Herschel Coch- 
ran, president of “Houston Lumber Women.” 
This club has a membership of 60 or 70 women 
and includes wives of lumbermen and also wives 
of men in allied lines. Its primary purpose is 
social; aimed at better acquaintance. But it 
also studies various aspect of the industry. Mrs. 


Cochran said she hoped such clubs would be 
organized all over Texas, and offered the serv- 
ices of the Houston club in advising lumber 
women how to get their clubs started. 

J. C. Dionne, honorary secretary, made one 
of his characteristic speeches, mingled of humor 
and thoughtful analysis of the industry. He 
mentioned the “disappearing forests,” said that 
for years the forests did disappear as sawmills 
cut the timber without discrimination, and that 
many big mills did cut out and come to 
an end. Had they understood selective logging, 
these big mills could have operated indefinitely. 
When ripe trees are taken out, younger trees 
grow more rapidly. It is not yet too late, and 
many concerns are now practicing selective 
logging. Improved methods are producing good 
lumber from what once would have been con- 
sidered inferior logs, and young timber is grow- 
ing so rapidly it is now certain the Southwest 
will always be a great producing area. Mr. 
Dionne closed with a parable, comparing trees 
with men. Trees, growing in the competition 
of the forest, become straight and tall and 
strong. 


FHA Director Urges Accuracy in Plans 


E. T. Stearns, district director FHA, opened 
the afternoon session, stating that without the 
co-operation of lumbermen the FHA could not 
have made its steady and rapid progress. This 
year, he predicted, will be the greatest building 
year since 1928, largely because of orderly 
financing of low-cost homes. The low-income 
group is the great market in home construction, 
as it is in motor-car sales; and, measured in 
number of builders, the majority of home-own- 
ers who are paying out on homes in which they 
already live are paying at a rate of $25 a month 
or less. Such homes, for the security of the 
owners and of their communities, must be 
attractive, well built and worth the money. This 
field is not only an opportunity for lumbermen 
but is also a responsibility. Architectural style 
which keeps value in the building is quite as 
important in the small home as in the large, 
and good taste has never been a matter of 
dollars and cents. Mr. Stearns explained the 
necessity for drawings that are accurate and 
complete, because the FHA must make its deci- 
sions and its commitments upon the basis of 
these drawings. Nothing can be “understood” 
or placed upon the basis of an oral agreement. 
While there are two plans of financing, Title 1, 
class three, and Title 2, the FHA has but one 
system of analysis. 

Herbert Stokely then displayed and described 
the magazine, “Home,” produced by the 
National association for distribution by dealers 
among their customers. 


Background of Merchandising Is Changing 


The final address of the convention was 
delivered by G. H. Zimmerman, of Waco. “Zim” 
is famous for his torrential oratory as well 
as for his thoughtfulness about the industry, 
and he demonstrated both qualities in his ad- 
dress, “Building for the Future.” He began by 
commenting on Mr. Stearns’ address, saying 
the NHA is the best legislation of the past 
seven or eight years. The association would 
be worth while if it produced nothing but 
acquaintance and good fellowship; but it goes 
much beyond that. Lumbermen are responsible 
not only to their own businesses and their own 
families but also to the public, and the most 
dangerous of all things is to think without 
thinking correctly. Some of the problems about 
which business men must think will not be 


(Continued on Page 70) 








Wherever we've been in Texas, on this 
hitch, the Lone Star dealers have talked 
about the same projects and about 
hurdling the same obstacles. This may 
cause your correspondent to repeat him- 
self a few times; but the Texans intro- 
duce some novelty now and then by fail- 
ing to agree with each other. 

The State had a man-sized winter ; 
and, while at this writing the sun is 
warm and the blue bonnets are coming up 
like nobody’s business, the customers are 
still just as though stiff in the buying 
joints. A week or two more ought to see 
them eased up. In fact, the dealers in 
the northern counties hear that, down 
Houston way, business is booming. 
Everybody talks about Houston, the won- 
der city, that in the first ten weeks or 
so of the year weighed in with building 
permits in excess of six millions. That 
city, remarked a dealer in the upper part 
of the State, is going to make all the 
other cities of the Southwest look like 
country towns. You may remember that 
Houston is a seaport, although it’s forty 
miles or so inland. They tell us that in 
export tonnage Houston is second only to 
New York City. 

All Texans talk about building loans. 


Amemcanfiumberman 





April 20, 1940 


REALM of the 
RETAILER 


A majority seem to agree that FHA has 
been the No. 1 Christmas gift, and even 
dealers who don’t use it much have kind 
words for it. At least a large number 
do. We've heard building and loan off- 
cials say its policy of a single mortgage, 
as against the old idea of first and sec- 





Mr. and Mrs. Jess H. Howell, H. H. 
Hardin yard, Sherman, Tex., in front of 
bungalow which houses decoration de- 
partment, of which Mrs. Howell is chief 





ond and sometimes third mortgages, has 
been an important advance. They like 
the extensive FHA publicity—something 
that explains building finance and takes 
some of the mystery and fear out of it. 
Understanding and use of deferred pay- 
ments have produced a good many happy 


customers in the ranks of the low-income 
group; people who only a few years ago 
would have been told in a kindly but 
firm way that home owning would not be 
possible for them. 


More Yards Are Drafting Home 
Plans 


The popularity of these loans has made 
some changes in yard methods. Nearly 
every yard now has its own drafting de- 
partment, prepared to meet FHA require- 
ments. Wm. Cameron & Co., as this 
department may have mentioned before, 
conducts regular training courses to teach 
at least one man in each yard how to draft 
the general run of plans. The architec- 
tural department at the head office, in 
Waco, not only gives this instruction but 
stands ready to help out with big or un- 
usual or especially difficult designs. 

Jess H. Howell, of the H. H. Hardin 
yard, in Sherman, does his own drafting, 
though for larger houses he always sug- 
gests an independent architect. Sherman 
has been building some larger houses, 
running from $4,500 to $12,000, and 
these are architect jobs. But apparently 
most of the big ones are already built, 
and Mr. Howell, like most Texas lum- 
bermen, looks to the small-house field for 
the bulk of home construction. Nearly 





R. L. Norris and Mrs. Norris—the "office 
force" of the Norris Lumber Co., Mexia 











every sale made in this yard is a package 
job; which suits Mr. Howell, though it 
does involve much figuring. Incidentally 
he has a helper on his staff of whom he 
especially approves. This is Mrs. Howell, 
who has charge of the wall paper and dec- 
orating part of the business. That depart- 
ment is housed in a_ white-shingle 
bungalow, adjoining the office. There is a 
customers’ room with modernistic furni- 
ture. It is a full-fledged decorating store. 


Offer Turnkey Jobs on Own Plans 


And while we’re mentioning husband- 
and-wife partnerships, there is the Norris 
Lumber Co., of Mexia. This is a new 
yard, that was not quite finished at the 
time we called. It has a display room 
done in knotty pine, and here paint and 
wall paper and building hardware are 
sold. Mrs. Norris is bookkeeper and gen- 
eral office manager. Mr. Norris does his 





Norris Lumber Co., Mexia, Tex. 
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Blue-Bonnet State After a Hard Winter 


Husband-and-Wife Partnerships -- Discussions of 
Yard Contracting and Plan Drawing--A Pioneer 
in the Field of Federal Financing 


own drafting, does general contracting 
and sells on a turnkey basis. Like most 
of these yard general contractors, he sub- 
lets labor, plumbing and wiring. He 
knows to a penny, so he tells us, what 
this labor and these subsidiary materials 
are going to cost before he turns a wheel. 
He makes much use of Title 1. 

W. C. Summers, of the Lingo-Leeper 
Co., Sherman, stated that about 95 per- 
cent of the yard’s houses are financed 
through the FHA, and that about 90 
percent are turnkey sales. When the com- 
pany completes its contract, all the owner 





has to do before moving in is to tell the 
service people to install the meters. 
Lingo-Leeper does its architectural work 
at the head office, and, should there be a 
rush job, a local draftsman is called in to 
do the plans. 

“This general contracting,” Mr. Sum- 
mers said, “brings the prospect to the 
office first. He used to go first to some 
independent contractor, even if he wanted 
only a cupboard. Few contractors are well 
enough financed to carry through a house 
job on a completed basis.”’ 


Itinerant Trucker and Bathtub Yard 


J. W. Blakey, of the Ennis Lumber 
Co., Ennis, said a good many of his 
houses are financed through the FHA 
and that circumstances compelled him to 
supply plans. Doing the latter he thinks 
not so good. The city needs architects 
and ought to support them; and for that 
matter this business of architecture isn’t 
something to be learned nights during a 


few weeks. It’s an art as well as a trade, 
and needs the deftness and finish of the 
professional touch. Mr. Blakey was 
strong for the old NRA, said it worked 





Hugh B. Hawley, Jr., Lyon-Gray Lum- 

ber Co., Sherman, Tex., with the usual 

Texas display and storage of wall paper 
in background 





well hereabouts, and, with a little more 
chance, could have solved a good many 
of lumber retailing’s worst problems. As 
it is, these troubles 
are still on the loose, 
and he’s afraid that 
in the future these 
bad actors are likely 
to get the yard with 
a big investment into 





Landscaped yard of 
the Lingo - Leeper 
Co., Sherman, Tex. 





some tight corners. 
There’s the itinerant 
trucker merchant. 
There’s also the yard 
_ with the slight in- 
_ vestment, that is in 

all points like the 
trucker except that it has two loads of 
lumber on a vacant lot. These boys tear 
down the quality market by selling poor 
stuff, with no service, at a barely visible 
margin of profit. The NRA would have 
done something beneficial for this head- 





Side of office of J. Lyman Davis, Sherman, Tex. 
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ache. Mr. Blakey is working with a 
Chamber of Commerce committee on a 
local ordinance to comb the hair of the 
trucker at least a little. But it’s a tough 
assignment. These boys are like the na- 
tive horses; pretty hard to curry. Mr. 
Blakey began his career in the industry as 
a traveling salesman and carried the grips 
for some thirty years. He has all the 
genial and friendly qualities that made the 
knights of the road so famous. 


This area has many Bohemians, ex- 
cellent citizens who for some reason or 
other have a passion for making every- 
thing possible out of corrugated iron. 
They use it for about anything except bed 
sheets, and of course it’s a little unhandy 
to put in the collection plate on Sunday. 
We met a friendly and husky young Bo- 
hemian yard man, E. Klecka by name, 
who was running the office of the Burr 
Lumber Co., of Ennis, during the tem- 
porary absence of Manager R. L. Willis. 

D. M. Ross, of the Foxworth-Gal- 
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braith Lumber Co.’s yard in Sherman, 
told us a number of stories about the late 
Mr. Galbraith, one of the vigorous lum- 
bermen of his time. This, together with 
these comments on the FHA, recalls a 
visit or series of visits we had with Mr. 
Galbraith a number of years ago. Texas 
weather, as it does sometimes, played us 
a joke. Believe it or not, we got snowed 
in, the second week of April, in Amarillo. 
During the week or more of waiting for 
the stuff to melt, we saw much of Mr. 
Galbraith. He was working with the idea, 
at that time new and generally consid- 
ered revolutionary, of persuading Con- 
gress to authorize Federal loans for 
residence construction. So far as we re- 
member, Mr. Galbraith never claimed 
credit for inventing the loaning system 
that plays so large a part in our indus- 
try, but he certainly was one of its impor- 
tant pioneers. 


Doubt Wisdom of Selling on Small 
Equities 


J. Lyman Davis, of the Davis Lumber 
Yard, Sherman, said he expected a large 
number of small houses to be erected in 
the city this year. Only recently the FHA 
has gotten the matter of local building 
standards in this loan bracket fixed up to 
its satisfaction. Mr. Davis isn’t sure but 
that the FHA carries special hazards be- 
cause of the low equities required. He 
mentioned that, in one or more of the 
larger Texas cities, small houses financed 
under Title 1 are being built on lots that 
are not owned but that are leased for 
30-year periods. In this way a man can 
“own” a house with an initial capital of 
$100. That, Mr. Davis thinks, is cutting 
pretty close to the bone. Usually an 
owner has to have a larger equity to get 
him in the frame of mind to stick very 
stubbornly to the business of paying out. 

F. W. Smith, of the Lyon-Gray Lum- 
ber Co., Corsicana, admitted some doubt 
about the wisdom of a 90-percent loan 
running up to 25 years. He fears there 
are too many houses being built on com- 
mitment in the larger cities, made possi- 
ble by this over-generous financing. 
Building & Loan people, with much ex- 
perience back of them, like to use their 
judgment about moral risks, the amount 
of the loan and the time limit. This, he 
thinks, is safer. It’s not enough that the 
loans are guaranteed, so that builder and 
dealer take no risks. Enough repossessed 
houses in a community can play hob with 
general real estate values. 


Since we’re talking about the effects 
upon the industry of the new financing, 
especially about the new methods it is in- 
troducing, here’s a side comment upon 
yard contracting. R. V. Durden, a young 
man who started his own yard in Temple 
a year or so ago, said he did his own 
drafting, was originally a draftsman by 
trade, and took contracts. 

“There’s some danger of unfairness on 
the dealer’s side in this contracting busi- 
ness,” he said. “Retailers took over con- 
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tracting because they said contractors 
controlled the jobs and told dealers how 
little they could have for their lumber, 
take it of leave it. Of course that was bad. 
But itll not be so good if the dealer uses 
similar tactics, once he is in control, and 
tells contractors how little they can have 
for their labor, take it or leave it. I can 
see the worst form of union labor trouble 
hatching in that one. It’s important, who- 
ever controls, to be fair with all concerned 
in the job.” 


Favors Yard Contracting and 
Control 


Hugh B. Hawley, Jr., manager of the 
Lyon-Gray yard at Sherman, believes that 
going the whole figure in yard contracting 
is sound merchandising and is a protec- 
tion also to building mechanics. 

“The lumber yard has to carry respon- 
sibility,” he said. “The customer holds 
the dealer to it, and I think he should. 
If the dealer tries to wiggle out on a legal 
technicality, he’s going to suffer by losing 
public confidence. Then the dealer ought 
to have the control that goes with the 
responsibility. 

“This company has been doing business 
in this county for seventy-five years. It 
has and should have a higher reputation 
than any contractor. We ought to know 
more about building, from the customer’s 
point of view and his interest, than any 
contractor knows. 
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“There are some present illustrations 
of the bad effect of contractor dealing 
with the customer. The winter was un- 
usually cold’and delayed the start of the 
building season. Builders got hungry and 
anxious and began bidding under each 
other. That didn’t bring in a single new 
job, and it didn’t hurry one up. Having 
nothing to do, the builders let themselves 
jockey each other into working for less. 
Customers are prepared to pay fair prices. 
Of course they'll buy for less if they can, 
but under these circumstances it really 
isn’t to their interest. The builder knows 
he’s getting less than he should, so he'll 
do less than he should. These slighted 
jobs cost the owners plenty in the course 
of the normal life of the building. They 
cost us plenty, if we sell the material. 
Some jobs we're not going to get paid 
for; or we’re going to have to finish them, 
ourselves, to get anything out of them. 

“When we have control, the owner gets 
a good house at a fair price. The mechan- 
ics get paid in full at a reasonable rate. 
We get paid for our stock and our service. 
The owner is really interested in the qual- 
ity of his house and its completed price. 
That involves salesmanship and service of 
a kind we’re able to offer. Why not make 
the deal in those terms?” 

Incidentally, Mr. Hawley, as you may 
have guessed, has taken a training course 
in one of the Johns-Manville Housing 
Guild schools. 


Modernizing Increases Trade 


If your buildings are up to date the 
assumption is that your stock of building 
materials is likewise modern and of good 
quality. The Arlington Heights Paint & 


so big the fastest speeding motorist: can 
read them. 

“Our slogan, which strikes their eye 
every time they drive past, gets prospec- 





Big sign on modernized shed “tells story" to passing motorists 


Lumber Co., Fort Worth, Tex., recently 
razed all its old buildings and erected new 
ones of the streamlined type, compact and 
efficient. The plant, which is located on 
one of the main boulevards leading into 
the city, attracts much attention, while the 
huge sign that extends entirely across the 
front does much to fix the situation of the 
buildings in the mind of the public. The 
name, address, telephone number, and the 
pertinent suggestion, “Pay cash, pay less 
—why pay more?” are painted in letters 


tive builders into the habit of thinking in 
terms of cash,” said the manager, “and 
does much to increase these sales.” 

Through the big driveway, with the of- 
fice on one side and display room on the 
other—can be seen the lumber sheds, each 
length and type of lumber having its own 
compartment, so that a selection of the 
kind wanted can be quickly made. Paint 
and wallpaper are spotlighted in spring 
and fall special displays made in the ultra 
modern show room. 
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Wisconsin Dealer Holds Company 
Meeting to Teach Advanced Selling 


WauvuKEsHA, WIis., Apr. 14.—This after- 
noon marked the close in this city of a two- 
day meeting of yard managers, department 
heads and other key employees of the Wilbur 
Lumber Co., West Allis, Wis. For inspira- 
tional value, measurable improvement of sales 
technique, and development of an even higher 
esprit de corps, the meeting has few if any 
peers in the experience of this correspondent. 

About 100 employees, manufacturers’ repre- 
sentatives and guests were in continuous at- 
tendance from the opening of the first session 
at nine o'clock Saturday morning until the 
close of the last one on Sunday afternoon. All 
of the speakers and all of the round table dis- 
cussions emphasized ways of doing better selling 
in the 14 retail yards owned by the company. 

One speaker voiced the reaction of all the 
guests when he said, “It has been my good or 
bad fortune to attend hundreds of sales meet- 
ings of retail store managers in other industries 
during the past 15 years. I can say truth- 
fully that for enthusiasm, co-operative spirit 
and genuine accomplishment, this is the most 
successful one I have ever attended. My con- 
gratulations to Mr. Hawley Wilbur on the 
organization he has, and to you gentlemen for 
the kind of management you work under.” 


Emphasize Knowledge of Products 


The agenda for the Saturday morning ses- 
sion was entitled “How To Sell More,” and 
was based on emphasizing the necessity of 
complete knowledge of products as the most 
effective way of selling against low-price com- 
petition. The price of quality material and 
equipment being set by the manufacturer’s cost 
of building into it superior performance char- 
acteristics, the salesman must know what these 
characteristics are and be able to demonstrate 
them in a manner that gets the customer’s 
mind away from price and on the quality fea- 
tures. 

Without pre-arrangement, there was a notice- 
able similarity of presentation of subjects by 
speakers who demonstrated and _ discussed 
kitchen cabinets, windows and window frames, 
interior tfim, and millwork. Clarence Petri, 
sales manager, The Morgan Co., Oshkosh, Wis., 
using one of his kitchen cabinet assemblies, 
made a detailed and highly educational analysis 
of all the features of the construction, giving 
his hearers many practical points to use in sell- 
ing against price competition. Part of Mr. 
Petri’s presentation included the assembly of one 
complete packaged cabinet unit. As the various 
members were handled and assembled, non- 
warping, easy painting and other features were 
demonstrated. The importance of unpacking 
and assembling one carton at a time was 
stressed. 

Jim Rowland, sales manager, the Andersen 
Corporation, using a half-section sample of a 
double hung window, related its construction 
features. 

“There are certain non-replaceable features 
in a home,” said Mr. Rowland. These include 
the foundation, the frame, the windows and 
other parts. Of course, any one of them can 
be replaced, but at a prohibitive or near pro- 
hibitive cost. You can replace a window that 
leaks, but such replacement often means a 
heavy expense for adjusting siding to a new 
opening size, and re-decorating the interior of 
a room. By using this small half-section you 
can prove the impossibility of leakage through 
the window, and show the saving in the higher 
initial cost over an inferior window.” 

Mr. Rowland then demonstrated a basement 
window frame and screened sash in one com- 


plete packaged unit, enumerated its superior 
points, and suggested that a factory made sash 
in a job-constructed frame with separate screens 
fitted on the job actually costs more without 
adding in the advantage of the treated lumber 
used in the unit. 


Selling Packaged Basement Windows 


Hawley Wilbur then suggested that each 
yard manager ask his carpenters to give him 
their price for building a basement window 
frame, fitting sash, and supplying a screen as 
against the cost of the Andersen packaged, 
treated basement window and frame, screened 
with 18 mesh bronze. 

The next speaker was H. J. Potts, president, 
Robert Blackburn, Inc., lumber wholesalers. 
Mr. Potts briefly traced the development 
through several stages 
of Dierks packaged, cut- 
to-fit trim. 

“Each unit for a door 
or window comes packed 
k. d.,” said Mr. Potts, 
“and comes to the job 
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in perfect condition. 
Any Saturday afternoon 
carpenter can apply it.” 

A carpenter equipped 
with a miscellaneous as- 
sortment of nails, a saw, 
a square and a ham- 
mer, then opened a package and in 21 minutes 
had a window completely trimmed.  Fol- 
lowing this demonstration, Mr. Potts spoke 
on the value of kiln dried lumber and told his 
audience that to mention kiln dried lumber was 
not enough. A saiesman should know to what 
moisture content the lumber he is selling has 
been dried, and explain why. 


Sell the Beauty of Millwork 


E. A. Petry, sales manager, factory division 
Wilbur Lumber Co., talked about selling mill- 
work, 

“Don’t concentrate on selling a bill of lum- 
ber,” he said. “That is the tail wagging the 
dog. Sell what has appeal. Remember that 
your competitors also have good framing lum- 
ber. Show your customer the experience of 
your millwork manufacturer. Make him long 
for the comfort and beauty your millwork has, 
then quote him a complete price on millwork 
and lumber.” 

A. R. Clem, retail sales manager, Wilbur 
Lumber Co., summarized the morning program 
just before lunch when he said, “We have 
seen packaged cabinets, packaged basement 
windows and packaged trim. Manufacturers 
package everything they can to simplify our 
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sales problem and serve the customer better. 
Maybe we should package their packages and 
do ‘Main Street’ selling. To do it you have to 
know your customer and his problems, and his 
ways of doing things. Know what he can af- 
ford. Know your plans and control your speci- 
fications so you know what you have to sell, 
and finally, know how to sell. 

“The reason for these meetings is to give all 
of us a better idea of what we have to sell. 
If you sell the home as a package, and control 
it, sure, some of your friendly contractors are 
going to get a little sore at first. After a sea- 
son, though, they will be strongly for you. 
You suggest that it will cause an awful lot of 
extra work? Sure, but it is profitable.” 

Following Mr. Clem, and prior to adjourn- 
ing for lunch, Hawley Wilbur said, “Main 
Street selling, as Clem calls it, is our policy 
from now on.” 

The afternoon session followed the same gen- 

eral plan. The first speaker was E. W. Clever- 
don, representative of The Lehon Company, 
who discussed the sales points of asphalt roof- 
ing. 
Following Mr. Cleverdon, Bill Craig, Wood 
Conversion Co. representative in the territory, 
introduced Harry Gorman of the Chicago office 
of Wood Conversion Co. On display were a 
number of decorative insulations, including 
board, tile and plank. 

“Sell the use value of your products,” said 
Mr. Gorman, “and not what they are made of. 
Our product, for instance, is made largely of 
wood, but we do not sell it as wood. The cus- 
tomer doesn’t care what it is made of. He does 
care about what it will do for him, and how it 
will look. We sell use value only. 


Sell Use Value of Products 


“An example of selling use value can be 
borrowed from the automobile industry. Re- 
cent models are equipped with safety glass. No 
automobile salesman spends time telling the 
customer what safety glass is—two panes of 
glass separated by a membrane of another 
material. They tell you about the protection 
safety glass gives you, which really is all you 
care about. It makes no difference what it is 
made of as long as it does something you 
want done.” 

Mr. Talbert of the Sherwin-Williams Co., 
exhibited “Paint and Color Style Guide,” and 
explained briefly how to use it to best advan- 
tage in selling paint. M. F. White, Wilbur 
Lumber Co. architect, explained the function 
of the architect in the building picture, and 
the architects’ own statement of their ideals, 
then quoted a number of Milwaukee architects 
anonymously with regard to how each wants 
to be sold. Following this, Mr. White explained 
the operation of the architectural department 
of the company. N. P. Dodge, Celotex Co., 
discussed roofing sales, and Hawley Wilbur 
closed the session with a brief description of 
how the company had sold 120 small homes in 
120 days in the West Allis district. 

The speaker at the evening banquet was 
I. N. Tate, vice president, Weyerhaeuser Sales 
Co. and vice president, Merchandising Insti- 
tute. Mr. Tate paid high tribute to the Wilbur 
Lumber Co., its management and _ personnel, 
as one of the most constructive factors in the 
lumber and building material industry. Follow- 
ing a sound movie showing Weyerhaeuser log- 
ging and mill operations, Mr. Tate launched 
into an inspirational talk with lumber, lumber 
products, and lumber sales as the background. 
Developing his theme, the speaker raised new 


(Continued on Page 53) 
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Purchase a Home on the Same Plan as a 


Car-- If Not--Why Not? 


Because the automobile manufacturers 
and dealers, in conjunction with automo- 
bile finance companies, have made it so 
easy to purchase cars, new or old, the 
public can not understand why the pur- 
chase of a home should be so much more 
difficult, and be cloaked in so much red 
tape and delay. Knowing the staple value 
of a home, the service it renders the 
owner over a number of years, the addi- 
tion it makes to the improvements in the 
town and community where located, and 
that it is one of the best kinds of col- 
lateral security, it is very easy to see 
why the prospective home purchaser can 
not understand why this condition is so 
prevalent. 

When the collateral advantages of a 
home are compared with those of a car, 
there is no question about the home hav- 
ing the edge. The car is relatively 
short-lived, and depreciates in value as 


[By C. R. Crow, Potosi, Mo.] 


much as the loan, while being paid for. 
Upkeep and operation are expensive, and 
it would seem that a loan on such collat- 
eral would be hard to obtain—but not so; 
sales are made to almost any would-be 
purchaser, and are financed. In the case 
of homes it is quite different. A large 
percentage of the people wanting homes 
can not secure loans on them, even 
though they can secure a car on easy 
terms. 

Ease of purchase is a big advantage in 
making sales. The car sales plan is sim- 
ple and can be closed quickly. The dealer 
is the sole judge in making the sale. He 
knows when making the sale “on terms” 
that the automobile finance company will 
carry the loan, whether the purchaser is 
a good, bad or indifferent risk—so long 
as the down payment is forthcoming. This 





of other materials found in a 
building material yard. Such a 
potential eyesore has never had a 
chance to get established in the 
shed of the Kramer Lumber Co., 
in Fulton, Ky. As shown in the 
accompanying picture, the trian- 
gular space was turned into a 
storage place for the firm’s stock 
of sash weights. A thick slab of 
concrete was poured as a founda- 
tion for the divided rack which 
bears a great weight when com- 
pletely stocked. Plank an inch 
and one-half thick was used in 
building the rack with its 31 com- 
partments. Different sizes of sash 
weights can be classified in sep- 
arate pockets, to simplify and 
speed up delivery of orders. 





Timely Tip for Dealers 


In the majority of retail lumber sheds are stairs leading up to a “catwalk” 
which extends along the front of the upper bins. 
neath this flight of steps is quite a catchall for empty nail kegs, broken 
panes of glass, odds and ends of rolls of roofing and fencing, and a variety 





Usually the space be- 
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is proved by the fact that people of all 
classes are driving cars which they have 
purchased on easy terms. Regardless of 
whether the dealer sells for cash or on 
terms, with the finance company ready to 
handle the loan all sales essentially are 
cash. This point should have its appeal 
to building material dealers. Their sales 
are just reverse—mostly charge. 

[f the car dealer had to tell the pros- 
pective buyer, who wants to purchase a 
car on time—as the building material 
dealer has to tell the prospective home 
purchaser—that he would have to make 
application for a loan to the FHA, and 
get him buried in all that red tape; or 
consult a building and loan agent and let 
him give him the third degree in his per- 
sonal and financial affairs; or go to a 
bank and stand at the threshold of some 
official’s office and shiver and shake while 
the official tells him they are not making 
any real estate loans—if that were the 
situation in the automobile business how 
many cars would have been sold? The 
automobile business would be of minor in- 
stead of major importance. 


The automobile sales plan has out- 
smarted all the red tape and delay prev- 
alent in the present home sales plan. The 
successful financing plan for cars has 
made possible sales backed by mass pro- 
duction. Financing makes possible time 
payment sales, and time payment sales 
makes possible car sales under mass pro- 
duction. The plan clicks for every sale, 
and one of the outstanding features which 
make it do so, is that the car and the 
financing are sold together. The customer 
is told that the price of both will be so 
much per month, for a given number of 
months. That is what the time-payment 
purchaser of any commodity wants . to 
know. There never was a time when peo- 
ple were as ready and willing as now to 
go into debt on a monthly pay-out plan. 
The car sales plan is so flexible and sim- 
ple that the transaction can be closed in 
a few minutes; not days, weeks or 
months, as home financing often requires. 


Knowing that automobile finance com- 
panies make loans to car purchasers re- 
gardless of their income or standing, and 
that home financing institutions will not, 
I wonder if this rigid stand on the part 
of the home loaning concerns, as well as 
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some of the other rigid requirements, are 
justified. It hardly seems so, in face of 
the fact that, as we know, the car finance 
companies have been very successful. 

3uilding material dealers are selling 
homes. Can you think of a more honor- 
able calling, or a commodity which is 
more needed? Homes improve the town 
and community in which they are located. 
A home owner has an interest in his 
town, and home ownership is indicative 
of good citizenship. 

I have tried to show the advantage of 
homes over cars from the owner’s stand- 
point. I think it will be admitted that the 
home has much the better of it. Such 
being the case, should it not be easier and 
more sensible to back up a sales plan for 
homes, patterned after the car sales plan 
and finance plan? The car dealers cer- 
tainly have shown sales results. 


[In the second and concluding instalment of 
this article, to appear in the AmericAN LuM- 
BERMAN of May 4, Mr. Crow will elaborate his 
ideas of home financing, and will outline what 
he terms: “A workable plan for all building 
material dealers to sell more homes.”—En1ror.] 





An Easy Way to Make a 
Wallpaper Window Display 


The lumber store that sells wallpaper 
and paints should devote some of its dis- 
play space to these two profitable items. 
That is why Bob Smith, lumber dealer at 
North Little Rock, Ark., tries to make 
his wallpaper and paint display windows 
as attractive as those achieved by the ex- 
clusive stores handling those lines. 

A recent simple but effective window 
display that stopped many passersby was 
made up of a variety of samples of wall- 
paper pasted to the inside of the plate 
glass, each sample bordered neatly with 


Wallpaper pasted to 
inside of show win- 
dows, in Bob Smith's 
store, North Little 
Rock, Ark., neatly 
bordered with black, 
make effective display 


black showcard paint. The border was 
painted in before the sample was pasted 
down, so that the edges of the sample 
would be hidden. The samples were of 
different shapes—some square, others 
rectangular, or in other geometrical 
shapes. The corresponding window 
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across the entrance was devoted to paint. 

This dealer considers that since wall- 
paper and paint go hand-in-hand with 
other repair materials on jobs that call 
for lumber and other items from the yard, 
it is profitable for the dealer to take ad- 
vantage of the display possibilties offered 
by both paint and wallpaper. 
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How to Write Signs That Pep 
Up Your Displays 


Neat signs add so much to the value of 
window, shelf and table displays of merchandise 
that many a retail lumberman will be glad to 
place in the hands of the member of his staff 
responsible for the writing of these, a new 
manual entitled “How to Write Signs, Tickets 
and Showcards,” by Paul N. Hasluck. It 
begins with advice on preliminary practice in 
the formation of letters, then provides a simple 
scheme of drawing them geometrically with the 
aid of a ruler, and follows with a description 
of the outfit of brushes and so forth that is 
needed for the work. Several chapters are 





devoted to the making and painting of sign- 
boards, posters and tickets. Of the total of 
160 pages, 53 treat of the various forms of 
letters that enable the sign writer to give 
variety, interest and eye-appeal to his work. 
In a sturdy cardboard cover, this convenient 
little pocket-size volume sells for 35 cents. 
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Upstairs of Office Building 
Remodeled 


When it came to finishing the upstairs 
of the beautiful new office building of the 
Rosenthal Lumber & Fuel Co. at Crystal 
Lake, Ill., it was decided to follow a plan 
which might bring some remodeling busi- 


As shown in the pic- 
ture, upper part of 
the wall was slanted 
up to the ceiling, just 
as could be done in 
the average attic, to 
achieve a more pleas- 
ing effect. Celotex 
planking was applied 
vertically to a height 
of about four feet on 
the side walls and to 
the ceiling in the 
gables, and panels of 
same were used on 
the rest of the job. 
Wood panel strips 
cover the joints 


ness to the yard. With this in mind, the 
space was finished to show how a clut- 
tered-up attic could be transformed into 
a useful bedroom or recreation room by 
employing modern building materials. 

One end of the upstairs space is used 
for contractor-customer conferences, 
while the opposite one (pictured here) 
contains a table tennis table for the use 
of employees. 


Though Only Two Years Old, 
Firm Already "Rates" a Fine 
New Office Building 


One of the newer yards of southern 
Minnesota is that of the Wells Lumber 
Co., in the town of that name, which 
business, established in April, 1938, is 
owned and operated by A. E. Jakobe. It 
has made splendid progress since first 
opened, and in November, 1939, it began 
erection of a new two-story office build- 
ing, with modernistic designing. The 
structure measures 26x48 feet, with a full 
basement and adjoining garage. On the 
second floor is a modern 4-room-and- 
bath apartment. The office space is di- 
vided into a large main office, two private 
offices and a stock room. 

The office rooms are finished with walls 
of knotty pine in a natural varnish effect, 
the ceiling being of Fir-tex, in tan color, 
with a border of blue. Windows are 
paned in the new horizontal style. 

The building is heated with a modern, 
air-conditioning furnace. Heat enters the 
rooms through small apertures in the 
walls and cold air is drawn by registers 
near the floors. The basement also 
houses a shower room, laundry and work 
room. The scale is on the east side of 
the office. 


Formal opening of the new building 
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was held Feb. 24, 1940. Representatives 
of many building supply firms from whom 
Mr. Jakobe buys materials attended. Free 
movies of the redwood lumber and the 
steel industries were shown, and free 
lunch was served to the large crowd that 
attended. 

The firm carries a complete line of 
building material, including lumber, roof- 
ing, builders’ hardware, cement, tile, 
insulation, paints and varnishes; also na- 
tionally advertised wire fencing and steel 
posts, as well as coal. 





The Expert Woman's Point of 
View on Home Making 


For the individualist, who desires to express 
his personality in the home that he plans and 
to avoid haying it conventional or stereotyped, 
two experts in decoration, now teaching the 
subject at the University of California, have 
many useful suggestions. Consistently, advice 
to imitate others is scrupulously avoided in 
“Plan Your Own Home,” the book’s aim be- 
ing to help the home builder clarify his own 
ideas. It begins by considering the philosophy 
of creating an agreeable environment, and then 
discusses the art of assigning functions to dif- 
ferent rooms and choosing between different 
types or styles of landscaping, architectural de- 
tails, color schemes, draperies, floor coverings, 
and lighting—so that there may be achieved 
a final harmony that expresses the builder’s 
central theme or idea for the home. The au- 
thors are two women, Louise Pinkey Sooy 
and Virginia Woodbridge, and naturally pres- 
ent the woman’s point of view, as reached after 
long practical experience as stylists, so that 
this book should be especially welcomed by the 
increasing number of women on the staffs of re- 
tail lumber yards that have charge of home 
decoration departments. Its 228 pages have 
been beautifully printed and bound at one of 
the leading university presses, and it is avail- 
able at $2.95. 


Lumber Office Is Homelike 


A good example of what a lumber firm 
can do in the way of making its office 
and salesroom building a good publicity 
asset is presented by the Foster Lumber 




















Attractive building of Foster Lumber Co. 


Co.’s yard at Julesburg, Colo. The ac- 
company cut shows this _ structure, 
which is built to represent a frame resi- 
dence. It is painted white with yellow 
trimmings, with roof of green. This 
color combination is very pleasing. Car- 
roll Billington, manager believes that 
such an office building is a good adver- 
tising investment, and helps sell building 
materials. 
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Dealer Finds Precision Cutting 
Increases Plywood Sales 


A fine example of the profits that lie in 
good merchandising of lumber products is 
furnished by the Brown & Dauser Co., of 
Fullerton, Calif. Like many other re- 
tailers they received frequent requests for 
odd-size pieces of Douglas fir plywood 
from home-owners and youthful builders 
who wanted exact dimensions to fit a 
particular project. For a time, these sales 
were accommodated by taking the panels 
to the small mill operated in connection 
with the firm’s building material busi- 
ness, but as the demand for plywood in- 
creased it was evident that much time was 
being wasted. 

It was then that E. Steffenson, general 


The unit consists of a 

portable electric saw 

mounted on a rigid 

platform above the 
table 


manager of the concern, had an ingenious 
sawing table designed and placed in its 
plywood stockroom, which has saved the 
time formerly used in carrying panels to 
the shop, and has brought a definite in- 
crease in plywood sales. 

As pictured here, the unit consists of a| 
portable electric saw mounted on a rigid} 
platform above the table. The saw is 
clamped to a small block and slides along 
steel guides, assuring the square and 
smooth edge that customers want. Ex- 
tending along one side of the table is a 
strip to which the panels are squared ; rul- 
ings on its inner side permitting easy 
measuring. 

The saw is fastened to the carriage by 
set-screws, and by releasing these it can 
be lifted and turned at a 90° angle to act 
as a rip-saw. During this operation, the 
saw is fastened to the platform by the 
steel plate at its back, which also acts as 
a safety guard. Sliding extensions on the 
table ends allow panels up to 12 inches 
in length to be ripped with no difficulty. 
A further innovation is the counter-bal- 
anced arm which prevents the. electric 
cord from interfering with operations. 

Mr. Steffenson reported that after the 
table had been installed there was a def- 
inite gain in fir plywood sales, even 
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though a charge is made for all dimension 
cutting. Another profit was found, too, in 
the scrap-pile, since many pieces that were 
once thrown away can now be saved to 
take care of orders for small sizes of 
exact measurement. “‘People in our city,” 
he stated, “are learning that we can give 
them immediate and satisfactory service 
and it is certainly reflected in our sales 
increases.” 





Recent Books That Visualize New 
England Architecture 


Never has Colonial architecture been so pop- 
ular as at present, and those retail lumbermen 
interested in reproducing for customers its 
charm, will be glad of the opportunity to widen 
their knowledge of its details. Setting out to 
sketch the absorbing story of Early American 





interiors by means of the photographic image, 
Samual Chamberlain, in “Beyond New England 
Threshholds,” has done a beautiful job. He pre- 
sents ninety-six 9x12-inch pages of fine illus- 
trations of forty-five houses, some of historical 
importance, which show their tastefully ex- 
ecuted interior woodwork, incorporating not 
only the story of American home building but 
also a cross-section of American history and 
manners. These interiors are in historical se- 
quence, starting with those of pioneer homes of 
the early 1600’s which centered about one huge 
chimney stack and were paneled in rough strips 
of pine sheathing, then kitchen-living rooms of 
Colonial families with gigantic brick hearths 
having broad lintels of hewn oak around which 
were arranged high-backed benches, homes that 
show the influence of increasing prosperity by 
having the fireplace as a central motive in a 
panelled wall, those of still later times when 
well carved moldings were added, and those that 
under the influence of the Renaissance devel- 
oped other refinements, and lastly those that 
under the delicate inspiration of the Brothers 
Adam were built by the merchant princes of 
New England and incorporated fireplaces that 
are cameo-like jewels. The book is in fact a 
pictorial history of the hearth as a center and 
symbol of the home. This satisfying volume is 
priced at $4. 

The author, an architect and etcher of inter- 
national reputation, is an Iowan by birth, but 
resides at Marblehead, Mass., and has expressed 
his deep feeling for the beauty of New England 


. architecture in three other books, one of which, 


“New England Doorways,” was brought to the 
attention of AMERICAN LUMBERMAN readers in 
the issue of Feb. 10, page 56. 

Made in 9x12-inch format identical with that 
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of “Beyond New England Threshholds” is “A 
Small House in the Sun,” which is subtitled 
“The Visage of Rural New England.” It pre- 
sents construction details of the small and self- 
respecting New England home, simple and 
sturdy, that combines beauty with utility, and 
in its settings of village, farm and seacoast, 
the book being richly illustrated with 181 fine 
photographs. The price is $4. 


“Cape Cod in the Sun,” which, while empha- 
sizing pictorially all the features of the Cape 
that explain its lure, has among its 168 illus- 
trations many of cottages, with their charming 
doorways and fences, in their environment. It 
will surely delight and inspire anyone planning 
on a Cape Cod cottage that is true to type. One 
cannot fail to feel, in leafing through and en- 
joying these pictures, that he has been brought 
into closer contact with those elusive things 
that constitute the peculiar individuality of the 
Cape. Price is $3.75. 





Better Building Banquet Is 
Sponsored by Lumber Firm 


The eleventh annual Better Building 
Banquet sponsored by the Kimball & 
Prince Lumber Co. was held on the eve- 
ning of April 3 at the Trinity Social Hall, 
Millville, N. J. Many Vineland contrac- 
tors, builders, masons and painters were 
among the 138 guests present. 


Commissioner Howard Zimmerman, of 
the city of Millville, welcomed the guests 
on behalf of Mayor A. M. LaDow, who 
could not attend. Harold E. Smith, a 
roofing contractor, spoke about the pres- 
ent methods of applying asphalt shingles. 

Eugene M. Kimball, president of the 
lumber company, presided and welcomed 
the guests. He gave a short history of 
the company, which was organized in 
1871, and is one of the oldest business 
firms in South Jersey. 

Entertainment was provided by the 
“2x3” Swing Band, composed of Mill- 
ville High School students. Carlton S. 
Hughes, manager of the Millville yard, 
acted as song leader. 

A turkey dinner was served by the 
ladies of Trinity Church. The hall was 
attractively decorated with building mate- 
rials. and a special display was arranged 
on the stage. 





Drive to Merchandise Shingle 
Sales by Dealers 


Designating May as National Red Cedar 
Shingle Over-Roofing Month, Certigrade shin- 
gle manufacturers of the Pacific Northwest 
are undertaking a drive to promote over-roofing 
business during this month. A broadside out- 
lining the steps which can be taken to secure 
more roofing business has been mailed to deal- 
ers throughout the country. This broadside 
offers local newspaper mat service for two 
ads, a news story for local papers, free over- 
roofing literature, window strips, gummed en- 
velope stickers and a large reproduction of an 
advertisement for display purposes. 

The current program was initiated by means 
of a proclamation issued by the Governor of 
the State of Washington, Clarence D. Martin. 
In his proclamation Governor Martin urged 
“all citizens, civic organizations and building 
groups to give thoughtful consideration to this 
observance.” 
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“Time Your Ads,” Good Advice 


The lumber dealer who does not link 
up with events that from time to time 
hold the attention of a good share of the 
public is missing a great opportunity to 
publicize his merchandise. 

Take the school and college commence- 
ment season in May and June, for ex- 
ample. Thousands of young men and 
women are stepping out into the world, 
and will soon take the places of the pres- 
ent generation. It means much to get 
their good will. 

This was the thought of the Burns 
Lumber Co., Burns, Ore., who used a big 


tional event, came out with an ad show- 
ing a cut of a laughing, kicking infant 
in a crib, and suggested: “A Worth 
While Investment,” following up with: 
‘Insulation is a particularly worth while 
investment from the baby’s point of view ; 
and everyone in the family knows how 
much easier it is to start the day cheer- 
fully when meals are served in an at- 
mosphere of coolness, and nerves are re- 
laxed after a refreshing night’s sleep. In- 
sulate now—small monthly payments.” 
And don’t overlook Mother’s Day— 
the second Sunday in May. It is the day 








Burns Lumber 
Company’s 


complete building 
service provides 
everything from 


plans to door key 





Congratulations 


GRADUATE 


Of the BURNS HIGH CLASS of ’39 
Some day you'll build a home. . . 
then we can really help you. 


Burns Lumber Company 


“Everything to Build Anything” 


Our Hearty 


To Each 








ad to talk to these young people. This 
message of congratulation might have 
been even more effective—at very little 
additional expense—if it had been sent 
in a little note addressed to each gradu- 
ate personally. Not only would each 
graduate have been flattered, but the note 
would have come to the notice of the en- 
tire family, and served as a reminder of 
the firm’s name and lines. 

Then there is National Baby Week, 
coming in May. The health of the chil- 
dren is the first consideration of most 
parents, so the San Joaquin Lumber Co., 
Stockton, Calif., shortly before this na- 





when everyone pays tribute to his or her 
best friend. And how could one pay 
greater tribute than by doing something 
to smooth the pathway of her daily life? 
This is the time to suggest those built-in 
features in the kitchen; a sun porch, 
where she may take a siesta; painting of 
the kitchen, to make her workshop more 
cheerful ; papering the living room, or lat- 
ticework or trellis for her garden. 

In promoting these seasonable sales, a 
newspaper ad is good, a special display is 
better, and a personal, heart-to-heart talk 
with father, son, or daughter often is the 
best of all. 
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THIS NEW WAY OF PILING LUMBER 


Prevents Loss From 
Crooking, Splitting, 
Bowing and Cupping, 
Is Claim of Inventor 


After Thorough Tests 


While most of us are aware of the bad 
effects of the use of lumber not properly 
conditioned, we are guilty even in this 
enlightened period, of many ruinous and 
inefficient practices in the handling and 
merchandising of lumber. Although lum- 
ber is no longer carelessly piled along 
railroad sidings, as in the past, it is still 
subjected to much waste and loss under 
supposedly modern methods of storing, a 
large percentage of it becoming crooked, 
warped, dirty and otherwise degraded 
while piled in yards and sheds. Of course, 
there has been marked improvement in 
the past 20 years in storing and market- 
ing methods, but, notwithstanding the ad- 
vances that have been made, not until 
recently has the practice of properly stor- 
ing and caring for lumber become an art. 

A unique and improved method of pil- 
ing lumber diagonally is known as the 
“STRAIGHTENED PRESSURE 
PILED” or “STAYPUT” method, and 
is covered by U. S. Patents, 2,181,356 
and 2,181,357, issued to J. B. Chipman, 
vice-president and treasurer, Wiles-Chip- 
man Lumber Co., St. Louis, Mo. This 
invention relates to a new method of 
piling lumber, and a rack for holding the 
same, and has for its primary object 
keeping the lumber in piles from crook- 
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Another view of lumber piled according to method here described 





Illustrating the new method of piling lumber described in accompanying story 


ing, splitting, bowing and cupping. An- 
other object is to provide a watershed to 
keep moisture, from rain or snow, from 
penetrating into lumber piled according 
to this new method. A still further ob- 
ject is to provide offset, longitudinal 
joints between the several contacting lay- 
ers of lumber in the piles, to prevent 
moisture from passing through such 
joints and causing deterioration of the 
individual units in such piles. That is to 
say, the longitudinal joints between the 
individual units in one row are staggered 
with relation to the joints in the contact- 
ing rows, so that moisture does not have 
a direct channel through which to pass 
from row to row. 

In any method of piling lumber here- 
tofore employed serious losses have oc- 
curred, which by this method can be vir- 
tually eliminated. It is claimed that by 
this method any piece or pieces that may 
be crooked, bowed or cupped will be 
straightened after a short period when 





incorporated in one of these piles. When 
placed in a pile laid according to this 
method, lumber does not deteriorate but, 
on the contrary, tends to improve while 
the lumber remains in such pile. Expe- 
rience has shown that lumber piling in the 
ordinary way frequently results in as 
much as a 20 percent loss from deteriora- 
tion caused by moisture entering into the 
body of the piled lumber, with resultant 
crooking, splitting, bowing, checking or 
cupping, however carefully the lumber 
may have been piled. Every lumber 
dealer is familiar with this fact and yet, 
the inventor asserts, until the discovery 
of this new method of piling, and of the 
racks necessary for utilizing the method, 
no successful way had been devised for 
overcoming such loss; whereas by the 
new method, the loss has been reduced to 
a mere fraction of that previously experi- 
enced. 


The “STAYPUT” method of piling 
lumber offers many advantages to the 
dealer using it, but perhaps the most 
important is the assurance to him of a 
stock of properly seasoned lumber. The 
use of the method requires that the lum- 
ber must be dried so as not to exceed 19 
percent moisture content before piling. 
This requirement therefore necessitates 
the specifying by the dealer of the accept- 
able range of dryness percentages in or- 
dering from the manufacturers, and the 
proper inspection upon receipt of it. By 
extension this assures to the ultimate 
consumer properly seasoned lumber, 
suitable for the purpose for which it is 
intended, and adds to the reputation of 
the dealer. The consumer must rely upon 
the dealer for this service, as he is not 
qualified, as a rule, to determine the suit- 
ability of his purchase in the matter of 
seasoning. 

Another important feature of the 
“STAYPUT” piling method is that it 
keeps the lumber so piled bright and 
clean, and the ability of the dealer always 


(Continued on Page 47) 
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CINCINNATI, OHIO, 
April 6—The regular 
spring meeting of the 
Appalachian Hardwood 





L. O. GRIFFITH, 
Huntington, W. Va.; 
President 





Manufacturers, Inc., was 
held in this city yester- 
day. Nearly fifty members and guests were 
called to order at ten o’clock by President Luther 
O. Griffith of the Griffith Lumber Co., Inc., 
Huntington, W. Va. After expressing his 
thanks to the staff for the efficiency with which 
they conduct the association’s affairs, Mr. 
Griffith said, “The association’s trade extension 
work continues highly effective, and is conducted 
in a manner that clearly shows a judicious use 
of available resources. The work from every 
angle represents such a splendid job that funds 
should be provided to permit an expansion into 
other promising fields. This could be done 
without adding to the overhead and without in- 
creasing the personnel.” 

Mr. Griffith then declared that promotion of 
wood should be coupled with defensive measures 
energetically pushed by every association, firm 
or individual connected with the lumber indus- 
try anywhere in the country. 


Refers to Cellulose Plastics 


In conclusion, Mr. Griffith mentioned the 
enormous strides made through the medium of 
chemical research. 

“Unquestionably, plastic chemistry is going 
to more or less revolutionize industry in the 
next five to ten years,” he predicted. “How 
fast it is coming I do not know, but I do know 
just as sure as the sun rises that we will before 
long be riding in automobiles made from soy 
beans or cellulose from some other agricultural 
product. or wood product. It behooves us as 
lumbermen, since we work with the type of 
crop that .contains the greatest percentage of 
cellulose which can be grown, not to let these 
developments catch us napping. I would sug- 
gest that we take steps to keep up with all de- 
velopments along this line. I do not believe 
I have to remind you of the old adage that ‘the 
man who conducts his business today as he did 
yesterday, will probably go broke tomorrow.’ ” 

Following Mr. Griffith’s address, John W. 
McClure, National Hardwood Lumber Associa- 
tion, Chicago, spoke at length about sales prob- 
lems in the hardwood industry, and explained 
the survey of the industry being made by his 
association, 

“What we are conducting,” said Mr. Mc- 
Clure, “is a survey of the industry that begins 
where trade promotion leaves off. It is really 
a clinical study that will tell us what, if any- 
thing, is wrong with the industry, and then 
enable us to take whatever corrective steps are 
indicated.” 

Mr. McClure answered numerous questions in 
the course of a round table discussion of the 
survey, and was given an expression of sincere 
thanks by Mr. Griffith and the members pres- 
ent. J. J. Linehan, Mowbray & Robinson Lum- 
ber Co., Cincinnati, and president of the 
National Hardwood Lumber Association, em- 
phasized some of Mr. McClure’s points, and 
indicated the benefits that will accrue to the 
Appalachian manufacturers from the survey. 

H. E. Everley, manager, trade extension 
department, stated in his report that “Time will 
not permit a review of the many interesting 
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Appalachian Hardwood 
Producers Meet 


developments relative to our trade extension 
activities. However, I do wish to call vour 
attention to the fact that the word ‘Appalachian’ 
is becoming more and more significant to lumber 
specifiers and users as time progresses.” 


Hardwood Paneling Sales 


On the subject of standardized hardwood 
paneling, Mr. Everley said, ‘Considering that 
it is a new development, it has made rapid 
progress toward becoming an important hard- 
wood product. A year ago it was merely an 
idea expressed on a blue print. Since then the 
feasibility of manufacturing and marketing 
standardized paneling has been demonstrated. 
Scores of dealers have become intensely inter- 
ested in its possibilities, and many of them have 
installed paneling exhibits in their offices for 
sales purposes. Of equal importance is the fact 
that there are many enthusiastic owners of 


beautiful installations of standardized hardwood 


paneling scattered over a wide area. The 
development of the product in a year is one 
of the outstanding achievements of the hard- 
wood industry. 

“Manufacturers of paneling will not obtain 
desired results by merely producing this mate- 
rial, and then confining their sales efforts to 
calling it to the attention of retail lumber deal- 
ers. Hardwood paneling does not enjoy an 
established market, in contrast to hardwood 
flooring, stair treads and other items. There- 
fore, its use must be promoted among builders 
and prospective home owners. The job should 





J. J. LINEHAN, 
Cincinnati, Ohio 


J. W. McCLURE, 
Chicago, Ill. 


not be left entirely to the retail lumbermen. 
It devolves on the manufacturers to create a 
demand for their paneling if success is to be 
obtained.” 

F. Noel Pearce, Cherry River Boom & Lum- 
ber Co., Philadelphia, prominent in the manu- 
facture and sale of standardized hardwood 
paneling, reviewed some of the successful sell- 
ing methods being used by his company. 

Three members of the staff of the National 
Lumber Manufacturers Association were pres- 
ent to explain the functions and activities of 
various departments of the association. The 
first of these to appear on the program was 
H. J. Bahr, who spoke about the lumber 
industry’s stake in Federal legislation, told of 
the manner in which the association staff aids 
legislators in drafting and analyzing bills, and 
reviewed the present status of various pending 


4\ 


bills affecting the lumber 
industry. Mr. Bahr’s ad- 
dress was a factual pres- 
entation of the routine 





Cc. H. CLENDENING, 
Cincinnati, Ohio 
Secretary-Treasurer 





and detail work of the 
legal department of the 
association. 

Following a recess for lunch, which was 
served in a parlor adjoining that in which the 
meeting was held, C. A. Rishell, National Lum- 
ber Manufacturers Association, presented 
another factual analysis of the association’s 
work in connection with building codes in 
various cities throughout the country. Mr. 
Rishell’s simple recitation of the results being 
obtained was an impressive demonstration of 
effectiveness on the part of the association staff 
charged with building code work. 

Charles R. French, the third representative 
of the National, outlined in detail the numerous 
dealer aids which his association has made 
available to lumber retailers throughout the 
country. All of the services and the effective- 
ness with which they are being used are familiar 
to readers of the AMERICAN LUMBERMAN, in 
the pages of which they have been reviewed 
several times. Mr. French’s matter-of-fact 
presentation of a highly stimulating and 
dramatic program of lumber sales promotion 
stirred the audience to a real appreciation of 
that phase of the association’s work. 


Lauds Work of National 


At the conclusion of Mr. French’s address, 
Mr. Griffith turned the chair over to F. Noel 
Pearce, vice president, and from the floor, stated 
that while he had always appreciated the work 
the National was doing, and had felt that he 
was fairly well posted on their activities, Mr. 
French’s remarks had stirred him to a high 
degree of enthusiasm. He then suggested that 
every member of the association align himself 
with the National and support it actively. Other 
members including Fred Bringardner, Bringard- 
ner Lumber Co., Lexington, Ky.; J. W. May- 
hew, W. M. Ritter Lumber Co., Columbus, 
Ohio; and J. J. Linehan, expressed the same 
feeling and seconded Mr. Griffith’s suggestion. 

A committee composed of J. J. Linehan, 
chairman; E. M. Bonner, Atlas Lumber Co., 
Cincinnati, Ohio; J. C. West, West Lumber 
Service Corp., Cincinnati, Ohio; J. F. Bushel- 
man, Tennessee-Eastman Corp., Kingsport, 
Tenn.; and W. A. Crawford, Virginia Hard- 
wood Lumber Co., Tazewell, Va., set Tuesday, 
July 16, as the date of the next meeting and 
named Cincinnati as the place. 








Added Forest Laws Favored 


Jackson, Miss., April 15.—According to State 
Forester Fred B. Merrill, legislators, landown- 
ers, and economists seem agreed that substitu- 
tion of severance tax for the present ad valorem 
tax on timber would encourage landowners to 
grow timber, and bills to effect the change are 
being considered by the State senate and house. 
Another bill would constitute fire a public nuis- 
ance, with those causing it on lands not their 
own made liable for suppression costs and other 
penalties, while other fire laws would be 
strengthened, and the Mississippi Forestry Com- 
mission’s county rangers given the right to 
arrest those found setting such fires. 
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LOG---- 
CABINS 


And How to 
Build Them 


[By J. A. EMMETT, Kinsale, Va.] 


The log cabin as linked up with the develop- 
ment of this country is a distinctly American 
institution. As one of our earliest forms of 
construction such cabins were most practical in 
pioneer days when long, straight timber was 
to be had for the cutting, and friends and 
neighbors assembled to supply the building 
labor. 

Today all this is changed; while the modern 
scale of wages makes the labor cost of a cabin 
constructed in the pioneer manner almost pro- 
hibitive. Still a wave of demand for log cabins 
for vacation use, and even for year-around 
living, is sweeping the country, and it is to meet 
this demand that a number of sawmill owners, 
lumber dealers, and contractors have worked 
out modern methods of building. Some of these 
involve log siding, some are of timbers with 
rounded edges resembling logs, others of natural 
logs slabbed two sides. All make building 
shortcuts possible, and result in lowered costs. 

Most popular of all is the slabbed log method, 
because it gives an authentic cabin with the 
favored end projections plus a number of im- 
provements. Some mill owners keep stocks of 
these slabbed logs on hand, seasoning under 
rough shelters, and use them for building 
cabins to their own stock designs when logs 
are cut to predetermined lengths and work done 
by experienced building crews. Others merely 
carry the slabbed logs in stock in a certain 
length, usually twenty-two feet, and sell to 
small contractors for building to customers’ indi- 
vidual plans. 

In both cases stands of local timber are 
utilized: spruces, white and other pines, fir and 





For this cabin, logs were slabbed three sides. 
Inner sides were kept perfectly true so knotty 
pine could be fastened over building paper 





Typical cabin built to stock plans using slabbed logs. 
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Note cob corner construction, and how window 


frames are made 


cedar. Logs are simply slabbed two sides to 
a uniform thickness, then stored to season. 
Some builders keep at least ten miles in run- 
ning feet of logs always in the mill yard, often 





Perfect chinking is possible only when seasoned 
logs are used in building 


two or three times this amount, and do not 
use any logs in building which have not been 
air-seasoned at least two years. Some leave 
the bark on after slabbing, claiming that checks 
which develop naturally in the seasoning then 


come in the slabbed sides, not under the bark, 
and so are not apparent in the erected walls. 
Bark, when left on, protects the log surfaces in 
handling and on the truck, and is removed at 
the building site, usually with a drawknife. 
Others find the bark easiest removed immedi- 
ately after slabbing when the logs are then 
stored under rough shelters, which slows up 
the seasoning, thereby lessening checking. Much 
depends also on the kind of wood; white pine, 
for instance, being less apt to check in season- 
ing than some other species. When twenty-two 
feet is adopted as the stock length, the lower 
logs out of trees may be slabbed to a uniform 
thickness of 8 inches; the upper logs slabbed to 
give 5- or 6-inch thick logs for smaller cabins, 
and for use in the gables. 

Working to stock plans, and using these 
slabbed logs, the exact number and their lengths 
necessary for any set plan are easily determined. 
In the pioneer building method, cabin walls 
simply were erected and door and window open- 
ings later sawn out. Today, full-length logs are 
laid for the bottom tier all around only. Door 
and window openings, and that for the’ fire- 
place, are next outlined by made-up frames, 
usually of 2- by 8-inch planks, let slightly into 
the top of the logs, then spiked and supported 
there. Wall logs are butted against these with 
spikes into their ends, and continue to the win- 
dow height, when their frames are let in, and 
the laying of the walls is continued. In most 
stock designs, tops of window and door frames 
are kept level, making it possible to tie all in 
with one or two full courses of logs all around, 
when the gables are carried up; and if of logs, 
their ends are tied in by spiking the end rafters 
atop them. 

The advantages of this method are readily 








In this photograph showing an early stage 
of cabin construction, note how the slabbed 
logs are tied into frames and masonry 
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apparent. If walls are broken up by window, 
door and fireplace openings, the only long 
lengths are those at the bottom and tops of 
the walls. These can be gotten out of the 
choicest trees ; the many shorter lengths between 
windows and doors and those between such 
openings and the corners can be had from not- 
so-straight trees, by cutting either side of 
crooks. This not only makes possible good- 
looking cabins from timber inferior as _ to 
straightness, but means more easily handled 
lengths both in transportation and building. 

Pioneer cabins were built with either cupped 
or saddle and notch corner joints; both necessi- 
tated skillful fitting. Logs had to be shaped in 
the way of the corners so the upper surface 
of the lower log formed an inverted V over 
which the notched-out under surface of the 
upper log fitted. This was necessary to prevent 
rainwater from lodging in corner joints to start 
rot there, or even drain through to make walls 
wet. 

Today, with slabbed logs, cob corner type 
construction is favored. One log is laid with 
its end projecting the desired distance, usually 
12 inches, beyond the corner. One end of the 
next log on the same tier level is merely butted 
up against this—in good jobs let in slightly— 
in any case later caulked and chinked tight. 
The other end is allowed to project, and so 
on all around, giving the desired overhanging 
corner effect. Lengths of iron rod driven at 
four-foot intervals, also through the corners, 


with the spikes through frames, hold logs firmly . 


in place. 

In old type construction, when logs were not 
perfectly true the edges had to be adzed off 
to let them fit tightly together; they also had 
to be turned end for end to make tiers rise 
evenly. With slabbed logs, edges fit closely, 
making for better-looking, tighter walls with the 
minimum of caulking and chinking. 


Various Ways of Caulking Joints 


With slabbed logs there are several ways of 
making the joints or seams between logs tight. 
The upper log is usually laid over the lower 
atop a strand of plumber’s oakum, with other 
strands about door and window frames and in 
the corners. When the walls are completed 
additional oakum is hammered in from both 
sides with a caulking iron and later, before 
final chinking with mortar, if there is evidence 
of logs having shrunk further this may be taken 
up on again. Another method now used gives 
very tight walls, windproof and insect free: 
1 x %-inch furring strips are used—two nailed 
atop the lower log, spaced a little more than 
an inch. apart, and one on the lower side of 
the upper log. These must be true, so that 
the upper piece will drive between the lowers, 
tongue-and-groove fashion. Before laying the 
upper log, the groove is run with a streak of 
Pecora cement put in with a gun. The upper 
log when spiked down forces the cement through 
the groove. In better jobs, 2%-inch strips of 
wire lath are nailed in a parabola in the outer 
and inner inch grooves left, and the joint plas- 
tered. The wire lath put in on a parabola 
allows for any contraction and expansion of the 
wood natural in extremes of heat and cold, and 
by using some Keene cement in the cement- 
and-lime mixture the plaster seldom cracks. 
When the wire is not used rough wood strips 
are driven in the grooves far enough to leave 
an opening to take a plastering of mortar. 

The actual cost of erecting walls with ordi- 
nary caulking and chinking, and using cob 
corner construction, will average 8 cents per 
running foot of log. Mills find it possible to 
profitably sell seasoned slabbed logs, even deliv- 
ered within a reasonable radius, for around 25 
cents per running foot, making a total wall cost 
of 33 cents per foot of log. On the other hand, 
walls built in the pioneer manner of natural 
logs, cost at least 50 cents per foot of log for 
khewing and laying alone, without considering 
the actual cost of the logs. In addition to 
this saving there is the knowledge that walls 
of seasoned slabbed logs will retain their shape, 
whereas if constructed of logs in a green state, 
without expert knowledge of allowing for 
shrinkage, in a few months they will have 
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changed their shape to such extent that not 
a door or window will open. Dealers find these 
arguments effective when advocating building 
of pre-slabbed logs. 

In addition to selling and using slabbed logs, 
some mills turn out natural edged 3-inch thick 
planks and flitch clapboards. The planks are 
cut from the center of 6- to 10-inch diameter 
short logs, and used for rustic style window 
and door frames, which look better than those 
made of stock 2 x 8 stuff. Sometimes these 
are made up in slack times and carried in 
stock in standard sizes. Material used must 
be thoroughly air-seasoned—two years is a 
safe time to allow. 

The flitch clapboards are sold for use in 
the gables where they make for a considerable 
saving in labor and logs, yet look realistic. 
Crooked logs of good size are usually selected 
to give the clapboard edges a _ picturesque 
irregularity, and the log is turned slightly with 
each cut to make boards 1 inch thick at one 
edge; tapered down to nothing at the other. 
In summer cabins, these clapboards are nailed 
directly to the studs, the inner surface being 
fairly smooth; in cold-weather cabins they are 
laid over sheathing and building paper. 

Additional log products sold by dealers cater- 
ing to the cabin building trade are pole rafters, 
purlins, ridge poles, and porch uprights. Rafters 
are usually carried in 22- and 15-foot lengths, 
which are found to work in best with most 
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plans. For small cabins, the longer poles can 
be cut in two; for large cabins, used “‘as is,” 
while for inbetween cabins the 15-foot lengths 
work out best. These are merely straight poles 
averaging from 4 to 6 inches in diameter with 
a thin slab cut off one side to give a true edge 
for laying roof sheathing. Otherwise, natural 
poles must be flattened one side with an axe 
or adze, and kept perfectly true with a chalk- 
line. Purlins and-ridgepoles are straight poles 
carried in stock in as long lengths as possible. 
Sometimes ridge poles are flattened on two 
adjoining sides to give a long, true edge where 
the flattened surfaces touch. 


Heavy Logs for Bottom Layer 


Heavier-than-usual logs are often carried in 
stock, slabbed the two touching sides. These 
are for the bottom layer all around, when they 
are set up on concrete or stone footings or 
foundation with the second slabbed edge kept 
inside so ends of floor joist can be more 
accurately gained in. 

Other items readily salable to cabin con- 
tractors are: Plumber’s oakum for caulking, 
stains and preservatives for finishing logs, cedar 
shakes for the roof, patented forms for fireplace 
building, firebrick, and, of course, suitable floor- 
ing lumber, and knotty pine or suitable siding 
where partitions are built in of other than 
logs. Cedar shakes are invariably brought in. 
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Flooring boards are usually stocked in random 
widths; 1%-inch T & G made up from suitable 
seasoned stuff in widths from 4 to 12 inches 
is ideal when it can be had. For finishing logs 
heated linseed oil thinned with turpentine is 
often used, although contractors are switching 
to creosote products with the paraffin-like sub- 
stance removed to give better penetration, and 
those which do not change color from the 
natural brown because of no added pigment. 

Mills and dealers in regions of small lakes 
find that making cabins possible increases vaca- 
tioners’ interest in the section. Dealers in 
less isolated sections, but with summer place 
possibilities, such as the shores of any of the 
Great Lakes, and the larger inland lakes, inland 
rivers, and mountainous sections, especially 
within reasonable driving distance of cities, find 
it worthwhile to contact a small sawmill in the 
nearest suitable timber region to arrange for 
supplies of slabbed logs. 


Working Out Stock Designs 


Stock designs for cabins of different sizes 
(one at first should specialize in one, two 
and three room cabins with porch) can be 
worked out, and the exact number of logs and 
the lengths for each figured. Add to the list 
the necessary door frames, batten-type knotty 
pine doors, window frames and suitable small 
pane sash, pole rafters, roof sheathing. clap- 
board gable material, floor joist and flooring 
to complete the cabin. Prices figured to real- 
ize a fair profit will be found attractively low. 

The materials can be sold as prefabricated 
cabins direct to customers or to interested small 
contractors, or you may find it more profitable 
to have a few men of your own to build the 
cabins complete on the customer’s site. Deal- 
ers who do this find the following prices leave 
a fair profit: A one-room 12 x 20 cabin com- 
plete with porch and small fireplace for as 
low as $850, a five-room 16 x 30 cabin for 
$1200; and up to $3000 for a two-story type 
including wiring, plumbing, fireplace, and stone 
or concrete foundation. 


Sample Cabin Helps to Sell 


Mills and dealers located on the highway find 
the best way to familiarize passing traffic with 
their cabins is to erect a small stock cabin, 
same as is done with model homes, and to put 
suitable advertising on it. Others find a model 
cabin built on a wooded lot in an accessible 
location draws crowds of interested prospects. 

Good-looking log cabins as a summer propo- 
sition seem to be here to stay. Hideous cabins, 
of unsuitable architecture; those with bark left 
on logs for insects to work under, and cabins 
with brightly painted logs and ends, have no 
place in this picture. But cabins of pleasing 
proportions, however small, made of barked 
logs, even of suitable siding or shaped timbers, 
correctly stained to harmonize with their 
wooded, mountainous, or waterside locations, 
appeal to the pioneer spirit latent in the makeup 
of every person who loves the outdoors. Small 
sawmill owners and progressive lumber dealers 
will find either the building of such cabins, or 
the supplying of suitable materials for them, 
a profitable sideline. 





Arrangement with Telegraph 
Companies Simplifies Credit 
Payments 


Johns-Manville has announced that customers 
who have bought repair or remodeling jobs 
under their loan plan may now make their 
monthly remittances to the J-M Credit Corp. 
through any office of the Postal Telegraph Co. 
Last December the same service was arranged 
with Western Union. The procedure provides 
that any customer of the Credit Corp. may 
make payment at any independent Western 
Union or Postal Telegraph office upon presen- 
tation of the Deferred Payment coupon and 
upon payment of a service charge of seven 
cents. This amount is less than the cost of a 
money order or cashier’s check, to which post- 
age must be added. 
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First Western Small Home Model Scores 
Smash Hit at Seattle Housing Exposition 


SEATTLE, WasH., April 13.—More than 
100,000 people, including Mrs. Eleanor Roose- 
velt, wife of the President of the United States, 
inspected during the past week the first of 
National Small Homes Demonstration’s 1940 
exhibit houses built and displayed by retail 
lumber dealers and lumber manufacturers of 
the Northwest through the Western Homes 
Foundation, at the Seattle Housing Exposition. 
The home was the first presented for public 
inspection by the fifteen local Homes Founda- 
tions affliated with the National Small Homes 
Demonstration. 

The National Small Homes. Demonstration 
is a voluntary, non-profit organization of 32 
national groups within the building industry 
engaged in the development of a home within 
reach of the 20 million American families whose 





Looking from rear doorway of the model home dis- 

played at the Seattle Housing Exposition by the 

Western Homes Foundation, showing part of the 

utility room, kitchen and living room. The house 

is a variation of the 1940 story-and-a-half design 
of the NSHD 





income dictates that housing for them shall not 
cost more than $1 per day. 

Containing four bedrooms, living room, 
kitchen and bath, the home demonstrated the 
flexibility of the original design by making an 
effective change from a gable to a hip roof, 
and by inclusion of a utility room and omission 
of the basement. 

The design is the result of two years of 
refinement by the technical committee of the 
National Small Homes Demonstration. It is 
intended to illustrate maximum efficiency in 
the utilization of building materials and labor. 
It is so planned that the upper half-story may 
be left unfinished if desired, and completed 
when the budget permits. 

The home was advertised as a model of the 
type that can be duplicated anywhere in Greater 
Seattle, through retail lumber dealers, for $2,495 
on monthly payments, under the FHA plan, 
of $19.90, or less than 70 cents a day. 

















Visitors waiting their turn to enter the model home displayed at the Seattle Housing Exposition by 

Northwest retail lumber dealers and lumber manufacturers through the Western Homes Foundation, 

one of the fifteen State groups affiliated with the National Small Homes Demonstration. The home 
is a variation of the basic story-and-a-half 1940 NSHD design 
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JAMES N. COOK (left), new president of 
Arkansas association; J. C. ROBBINS (cen- 
ter), J. |. Porter Lumber Co., Stuttgart, 
retiring president; and L. M. HAWKINS 
(right), Little Rock, secretary 


Little Rock, Ark., April 15—The Arkansas 
Association of Lumber Dealers met at Hotel 
Marion here, Thursday morning, April 11, for 
continuance through Friday morning, with ap- 
proximately 75 dealers registered. They were 
welcomed by Robert P. Hall, secretary-manager 
State Chamber of Commerce. Response was 
by J. W. Wilson, president Superior Lumber 
Co., of El Dorado. J. C. Robbins, of the J. I. 
Porter Co., Stuttgart, president of the associa- 
tion, then addressed the delegates, and named 
convention committees. A past presidents’ lunch- 
eon was held at the noon hour. 

At the afternoon session, William Johnson, 
feature writer for the Arkansas Democrat, gave 
an address entitled “Trees.” He said that the 
lumber industry was the second largest in Ar- 
kansas, agriculture being first, and that it is a 
fine thing that Arkansas is beginning to take 
care of her forests. 

A profitable field is open to Arkansas lum- 
bermen in construction of homes for persons 
with incomes of approximately $100 a month, 
W. S. Daniel, State FHA director, said. He 
stated there was a serious shortage of homes 


Woodworking Hobbyist Has 


True to her name, Miss Estaline Car- 
penter, out in Fairbury, Neb., loves to 
work with wood ; indeed, she will tell you 
that so far back as her memory goes she 
always has preferred a hammer and saw 
to such feminine toys as dolls and toy 
dishes. Her latest achievement in this 
line, the “Message House” shown in ac- 
companying pictures, was recently “writ- 
ten up” in interesting style, in the 
Fairbury Journal, by Mrs. Lester Child- 
ers, who explains about this and other 
products of Estaline’s little workshop, as 
follows: 

The clever little ‘Message Houses” seen 
hanging beside the front doors of many Fairbury 
homes are the work of a local young lady, Miss 
Estaline Carpenter, daughter of Mr. and Mrs. 
George Carpenter, 606 Seventh Street. How 
often all of us have called at our friends’ houses, 
and finding “nobody home,” have wished to 
leave a message. These little houses take care 
of that situation. 

The message house is in reality a shallow 
box, about an inch in depth and about 7x8 
inches in other dimensions. One side is sawed 
to a peak; with a wide, overhanging roof. A 
small door, complete with brass hinges, a tiny 
knob to open it, and a button to fasten it shut, 
has been provided. On the door has been burned 
the inscription: “Message House—If at home 
vou do not find us, write a note just to remind 
us.” Upon opening the door you find a memo 
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Arkansans Co-operate With 
FHA But Oppose Mass Housing 


for this class and that the FHA offered a 
reasonable method of financing that this group 
could afford. William Van Valkenburgh, chief 
engineer for the FHA in Arkansas, discussed 
minimum requirements for new construction. 
Both Mr. Daniel and Mr. Van Valkenburgh 
answered a number of questions regarding the 
functioning of the FHA. 


The annual banquet was held at the Marion 
at 7, with Charles Evans, executive assistant of 
the Arkansas Power & Light Co., as the speaker. 
Mr. Robbins was toastmaster, and entertainment 
included a floor show followed by dancing. 


At the Friday morning session, the dealers 
rejected a proposal to extend membership to 
other branches of the lumber industry, after 
considerable debate. Resolutions praised the in- 
sured-mortgage plan of the FHA, but con- 
demned the USHA as economically unsound; 
a detriment to the building trades and a dis- 
couragement to investment of private capital, 
and opposed a bill pending in Congress which 
would provide a large appropriation for USHA 
rural and urban housing projects. E. E. Woods, 
secretary-manager of the Southwestern Lumber- 
men’s Association, Kansas City, Mo., urged 
Arkansas lumbermen to write W. D. Mills, 
Arkansas representative, a member of the bank- 
ing committee handling the USHA appropria- 
tion, protesting against the measure. There 
has been the greatest co-operation between the 
State FHA office and lumber dealers, another 
resolution said. It suggested that members take 
full advantage of opportunities offered by the 
FHA plan. 

“The damage suit racket, as it now flourishes 
in Arkansas,” was condemned. Members were 
asked to support Act 314 of 1939, which has 
been referred by petition to vote of the people 
at the next general election. The Act would 


pad, a small lead pencil (fastened to a string, so 
you won't thoughtlessly put it in your pocket), 
and a tiny red flag, mounted on a staff. On the 
inside of the door are instructions to “Place 
the flag in the hole in apex of the roof.” A 
screw-eye, for hanging the house, is provided 
at the roof-peak. 

A few years ago Estaline made a trip to Cali- 
fornia by auto. While there she noticed the 
wood-covered books sold in the shops. Upon 
her return home she took her saw, hammer and 
wood-burning outfit and proceeded to make 


prohibit the filing of suits for damages except 
in the county in which the accident occurred, 
or in the county in which the injured person 
resides. 

James N. Cook, president Enterprise Lumber 
Co., Little Rock, was elected president, succeed- 
ing Mr. Robbins; J. W. Rich, of West Memphis, 
and E. H. Elsberry, of Pine Bluff, were named 
vice presidents. 

Directors elected were: Mr. Robbins, J. W. 
Wilson, El Dorado; Charles A. Stuck and E. C. 
Barton, Jonesboro; T. J. Reynolds, Hot Springs ; 
Charles R. Black, Corning; C. C. Curl, Helena; 
W. C. Ellis, Lonoke; George C. Packard, Fort 
Smith; W. C. Chamberlin, Gilbert Stacey and 
R. H. Sutton, all of Little Rock. 





J. W. RICH (left), of Wallin, Dickey & Rich 

Lumber Co., West Memphis, first vice 

president; and JAMES N. COOK, presi- 

dent Enterprise Lumber Co., Little Rock, 
president 


Clever Idea 


scrap books to take care of her notes and snap 
shots. 

Novel “what-nots” (some made from spools), 
corner shelves, book-racks and _ letter-holders, 
are other articles she has built; but the crown- 
ing glory of them all is a rebuilt desk, formerly 
an old bureau that had belonged to her grand- 
mother. The bureau was beyond use, but from 
it Estaline constructed a desk that she may well 
be proud of. Ail her work is done with only a 
few simple tools—mainly a hammer, a small 
saw, and a vise. 





Left: The "Message House," showing inscription on the closed door. Right: House shown 
with door open, revealing message pencilled by callers; also observe the flag signal flying 
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Northern Pine Works on 
FHA Species Ratings 


MINNEAPOLIS, MINN., April 12.—An optimis- 
tic keynote was struck at the annual convention 
of the Northern Pine Manufacturers here today 
when Secretary W. A. Ellinger, in his annual 
report, told the assembly that “Shipments re- 
ported by members totaled 153,039,000 feet in 
1939 as compared with 98,227,000 feet in 1938, 
an increase of 56 percent,” and that, “The first 
quarter of 1940 shows an increase of 20 percent 
in production, and 25 percent in shipments, 
over the same period a year ago. While the 
present business outlook does not warrant the 
assumption that such increased consumption will 
be maintained throughout the year, there is 
reason to believe that our members’ volume 
will equal or exceed that of 1939,” Mr. Ellinger 
added. 

At the convention, which was held in the 
First National-Soo Line Building, J. A. Ma- 
thieu of the Rainy Lake (Ont.) Lumber Co., 
was re-elected president, to serve his third term. 
Leonard G. Carpenter, Shevlin Carpenter & 
Clarke, was re-elected vice president, and Mr. 
Ellinger, secretary. 


Officers, Directors and Committee 
Chairmen 


The new board of directors is comprised of 
President Mathieu, Mr. Carpenter, D .J. Win- 
ton, Winton Lumber Co., The Pas, Man., and 
Minneapolis; G. F. McDonald, National Lum- 
ber Co., and J. N. Winton. D. J. Winton 
took the place of S. L. Coy, of the Northwest 
Paper Co., Cloquet, Minn., whose firm withdrew 
when its lumber operations closed September 
1, last. 

G. F. McDonald, C. M. Carlson, Fort Fran- 
ces, Ont., Shevlin, Carpenter & Clarke, and 
Robert Ziemer, Rainy Lake Lumber Co., com- 
prise the new bureau of grades, the two latter 
being re-elected. 

A. A. D. Rahn, Shevlin, Carpenter & Clarke, 
was appointed to and made chairman of the 
governmental relations committee, those hold- 


ing over being L. G. Carpenter and R. C. 
Winton. 
[he personnel of the forest conservation 


committee remains the same as last year, with 
G. E. Marshall, Cloquet, chariman; and R. A. 
Hunt, Minneapolis; W. T. Leonard, Duluth; 
H. H. Richmond, Cass Lake, Minn., and C. G. 
Williams, Orr, Minn., as the other members. 

Mr. Mathieu, though scheduled to give the 
president’s annual address, yielded in the 
interest of time, and proceeded with the reports 
of Secretary-Treasurer Ellinger. 


Works for FHA Strength Rating on Norway 


After reporting the financial situation of the 
organization in satisfactory condition, Mr. EI- 
linger gave his secretary’s report. He said 
that, in line with the program adopted for 1939, 
only two mill inspections were furnished mem- 
bers last year, that these were made during the 
sawing season, that members’ grades have been 
kept well up to standard, and that “buyers of 
our species are assured of standard quality from 
member mills.” 

Later during the session, the question of mill 
inspection procedure for 1940 was tabled. 

Secretary Ellinger reported that the FHA 
had issued instructions authorizing the accep- 
tance of Norway pine and western white spruce 
for FHA-financed homes in States where these 
species had not been accepted heretofore. 

“We have not yet secured a more satisfactory 
strength rating for Norway pine, but are con- 
tinuing our efforts to obtain the rating we feel 
the species merits.” 


Turning to the organization’s relations with 
the National Lumber Manufacturers Associa- 
tion, he said: “The past year 37% percent of 
our revenue from membership dues was con- 
tributed towards the support of the National 
Lumber Manufacturers Association and its ag- 
gressive trade promotion agency, American 
Forest Products Industries.” 

In the absence of A. W. Clapp, retiring 
chairman of the governmental relations com- 
mittee, there was no report from that group. 

R. H. Dahlberg, reporting for the traffic 
committee, said that new rates going into effect 
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Jan. 10 of this year had created a new com- 
petitive situation in Minnesota, and that the 
middle West and far West had been more un- 
favorably affected than had the East. He 
recommended that developments be watched 
closely, and that members co-operate in an 
attempt to equalize the rate burden. 

G. E. Marshall explained the forest restora- 
tion bill in some detail, pointing out that if it 
becomes law it will affect both large and small 
operators, in some aspects, adversely, besides 
permitting the Federal Government to go into 
the logging business. Mr. Marshall found 
many features of the bill desirable and reason- 
able, but pointed out that, while administration 
would be nominally under State control, the 
Federal Government would “hold the whip 
hand” and some dangers might develop from 
that situation. Considerable discussion ensued. 
Mr. Marshall said it is unlikely that the bill 
can be put across in its present form, and that 
there is little prospect of its passage soon in 
any form. 


Louisiana Open Forums 


Study 


Baton Rouce, La., April 15.—At the recent 
annual convention of the Louisiana Building 
Material Dealers’ Association, a report of 
which appeared on page 39 of March 23 issue 
of AMERICAN LUMBERMAN, Fred L. Bailey, 
State director of the Federal Housing Admin- 
istration, recommended that the dealers appoint, 
from the membership, committees to study 
FHA specifications, minimum construction re- 
quirements, plans for low-cost houses, and to 
present any amendments and addenda to his 
office for adoption. Acting upon that sugges- 
tion, committees were appointed and district 
meetings called so that all the dealers might 
take part in an open forum discussion. The 
four meetings to date have been well attended 
and the dealers are enthusiastic as to the plans 
which have been worked out in a collabora- 
tion between the FHA and the secretary’s of- 
fice of the association. The long dormant 
Louisiana State dealers’ organization has _ re- 
ceived an injection of new blood and its mem- 
bers are determined to make it one of the out- 
standing associations of lumber and _ building 
material dealers in the South. Since the State 
meeting (held in Alexandria on March 16) 
the membership has increased 60 percent, and 
the interest grows every week. 


At the meeting in Baton Rouge, March 29, 
the following dealers and others were in at- 
tendance : 


Blanchard Lumber Co.—Carver Blanchard, 
chairman, Paul Blanchard; Darling Lumber 
Co.—Robert Abbott and B. F. Lampson, Jr.; 
Currie Lumber Co.—T. K. Currie, L. D. Mar- 
tin; J. F. Meeks Lumber Co.—Harold Meeks, 
V. T. Broach; Independent Lumber Co.— 
Leonard Williams; Plank Road Lumber Co.— 
Hood Shannon; Building & Materials (Inc.) 
—W. L. Rau; Baton Rouge Sash & Door Co. 
—W. Holloman; Gantt Nicholson, Opelousas; 
Frank Perry, Opelousas; Fred L. Bailey and 
Walter Keenan, Federal Housing Adminis- 
tration; and R. Needham Ball, secretary. 


At the Lake Charles meeting on Monday, 
April 1, the following were in attendance: 


Louisiana Western Lumber Co.—Alfred E. 
Roberts, chairman; Musser-Erwin Co.—Ly- 
man Erwin; Krause & Managan—Gilbert De- 
rouen, J. B. Speare, James Munson; Managan 
& Carroll—Charles Carroll; Calcasieu Lum- 
ber Co.—George Stacey; Lafayette Lumber 
Co.—P. J. Voorhies and Ashton Mouton, La- 
fayette; St. Germain-Nohe Lumber Co.—P. V. 
Nohe, P. L. Foreman, Morgan Smith and E. C. 
Breaux, Jennings; Griffith Lumber Co.—Fred 


FHA 


T. Griffiths, Jennings; Krause & Managan— 
A. Gorman, Jennings, and A. B. Corr, Crow- 
ley; Lester V. Himler, Jennings; Central 
Lumber Co.—E. G. Keller and E. C. Cresap, 
Jr., Crowley; Louisiana Western Lumber Co. 
—wW. F. Deax, Sulphur; Eastdale Lumber Co. 
—H. L. Hanchay, Lake Charles; John F. Wil- 
son and Alvin Bond, Federal Housing <Ad- 
ministration; and R. Needham Ball, secretary. 





The following dealers attended the Shreve- 
port meeting on April 2: ‘ 


Clanton Lumber & Supply Co.—Lloyd Clan- 
ton, chairman; J. E. Vandegreft; Shreveport 
Long Leaf Lumber Co.—T. E. Pittman; High- 
land Lumber Co.—J. F. Carroll; Ark-Mo Lum- 
ber Co.—Edward Mattula, J. M. Stewart; J. 
W. Jeffries Lumber Co.—J. W. Jeffries, E. A. 
Adams, L. E. Holt; J. C. Bollinger Lumber 
Co.—J. C. Bollinger; Mansfield Lumber Co. 
Jack McCrocklin; Allen Manufacturing Co. 
—wW. G. Compton, A. E. Hightower; Victoria 
Sash & Door Co.—E. R. Jones; Fred L. 
Bailey and Sidney M. Hoover, Federal Hous- 
ing Administration; R. Needham Ball, secre- 
tary. 





Monroe dealers turned out in force for the 
meeting on April 4. Present were the follow- 


ing: 

oH R. Hayes Lumber Co.—T. A. Sanders, 
chairman; E. M. Watkins, Carl Riggin, S. C. 
Jacobsen, E. L. Russell; Superior Lumber 
Co.—Lee Hodges, Ivy Jordan; Slagle John- 
son Lumber Co.—J. S. Burgess; Parlor City 
Lumber Co.—Fensky C. Terzia, J. E. Alex- 
ander; J. C. Steele Lumber Co.—John Wil- 
liams, A. B. Mallart, Harold Black; Lumber- 
men’s Supply Co.—J. M. Edmiston; Arcadia 
Lumber Co.—A. L. McCrary; Ruston Hard- 
ware & Furniture Co.—L. C. Aycock, Dix Y. 





Hart; Ruston Lumber & Supply—John H. 
Garrison, H. E. Morrison; Ruston Brick 
Works—J. A. Jimmerson; East Arkansas 


Builders Supply—H. E. Trieschman, Tallulah; 
Bill Pollard, Oak Grove; John Nelson, Lake 
Providence; Hatfield Hardware & Lumber 
Co.—Charles Hatfield; E. R. Kiper Hardware 
& Lumber Co.—E. A. Kiper, F. L. Grace; W. 
Cc. Sutton of Reid-McGee & Co.; Singleton 
Gardner, Frost Lumber Industries; Grover E. 
Mouton, Certain-teed Products Co.; J. P. 
Voss, Bernice Mill Co.; R. E. Russell, Oak 
zrove; Fred L. Bailey, State director, Fed- 
eral Housing Administration; Walter C. Kee- 
nan, Jr., chief architectural supervisor, 
KF. H. A.; Sidney M. Hoover, Winfred G. 
Spicer, A. H. MeCann, architectural super- 
visors, F. H. A.; G. E. Davis, valuator, F. 
H. A.; R. Needham Ball, secretary. 





Further meetings are scheduled for New Or- 
leans, April 12; Opelousas, April 17, and La- 
fayette, April 29. 
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Cora GABLES, FLA., 
April 15. — A well- 
planned program, run 
on a close schedule, 

JAMES F. MACK, 


Hollywood; 
Elected President 





took the 300 delegates to 
the 20th annual conven- 
tion of the Florida Lumber and Millwork As- 
sociation through the business and _ inspira- 
tional features in a single day instead of carry- 
ing over into two or three morning sessions as 
has been the procedure in the past. This ar- 
rangement provided for a Thursday night meet- 
ing of the board of directors, and left Saturday 
free for play. Officers and directors for the 
coming year were installed during the Thurs- 
day night banquet. All sessions were held in 
the Miami Biltmore Hotel, here. 

An Old Timers’ breakfast started off the fun 
on Saturday morning and following this was 
the Golf Tournament. In the afternoon dele- 


gates attended the horse races at Tropical 
Park, and in the evening were guests at the 


erevhound races. 

3y rushing the business 
a full day was left for play—a new feature 
which won hearty approval; declared to be 
much preferable to having morning business 
sessions for two or three days, with afternoons 
devoted to play. 


through in one day 


Two Inspiring Addresses 


Following routine business at the first ses- 
sion came two interesting and inspiring ad- 
dresses. Fred H. Ludwig, president Merritt 
Lumber Yards, Inc., Reading, Pa., selected as 
subject for his address, “The Road to Damas- 
cus.” He paralleled the task of the present- 
day lumberman to that of Saul of Tarsus when 


he made his famous journey along the Da- 
mascus Road. The road was important, so 


is the lumber business today. It was not an 
easy road;-it is not an easy job to sell lum- 
ber in this age. It was a changing road, in 
that Saul became a changed man as he traveled 
it; so must the successful lumber dealer today 
hecome a changed man as he travels the Damas- 
cus road in bsiness. The road connected two 
chief cities; the lumber dealer or salesman is 
the connecting link between desire and fulfill- 
ment in many instances when a buyer hesitates 
about undertaking the building of a home. 
Saul’s eyes became opened as he traveled this 
road; so must the lumber salesman have his 
eyes opened to see the changing world about 
him. Saul was struck blind before he became 
the powerful Paul; it sometimes takes a big 
disaster to blind a man to present surroundings 
so that his eyes may be opened upon larger 
things. Saul, now Paul, was a changed man 
after his walk along the Damascus road; the 
lumberman must experience a change—it may 
be in merchandising, in selling or in some other 
method of handling his business. So impressed 
were the delegates over this address that ar- 
rangements have been made to have a mimeo- 
graphed copy sent to each one. 


"The Missing Ingredient’ Defined 


Another dynamic speech was by R. E. Saber- 
son, trade promotion manager, Weyerhaeuser 
Sales Co., St. Paul, who talked about “The 
Missing Ingredient in the Lumber Yard,” sug- 
gesting that the missing element might be 
better salesmanship. He said that while the 
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Floridians Follow Business 
With Day of Pleasure 


building business had been the first to feel the 
effects of the big depression, it was also the 
first to figure a way out. The building trades 
control employment, he said, and where the 
salesman doesn’t know how to sell his product, 
he is the missing ingredient. “Tested Selling 
Methods” were discussed, with striking ex- 
amples of actual experiences cited. 

It was a good thing that a recess for lznch- 
eon was called at the close of these two talks, 
for every man in the audience needed a breath- 
ing spell in which to relax after the tenseness 
with which the speakers had been listened to. 

Raymond T. Cahill, assistant administrator, 


Federal Housing Administration, Washington, 
D. C., was scheduled to outline the “FHA 


Program for 1940,” but was unable to be pres- 
ent. In his stead R. Kimball from the FHA 
office in Washington spoke. 


Optimism Is Prevalent Note 


There was a_ striking note of optimism 
throughout the entire convention. Both as an 
association and as individuals the general theme 
was that business was on the upgrade. This 
was one of the best attended Florida conven- 
tions ever held, and officials were well satisfied 
with the increased interest manifested by deal- 
ers throughout the State. 


One of the unusual features of the conven- 
tion was the awarding of a carload of lumber. 
This was in the nature of a drawing of at- 
tendance stubs, but the holder of the lucky 
number had to be present throughout the en- 
tire session as the time of the drawing was 
secret, no one knowing just when it would 
take place. The Thomas Lumber Co. of Or- 
lando, was the winner and the lumber came 





MRS. M. M.'BENNETT Ss. 
Orlando; 
Secretary-.1Teasurer 


T. LAINHART, 
West Palm Beach; 
National Director 


from Wilson Cypress Co., Palatka. The 23 
lumber firms represented in the association 
each donated $20 and then there was a draw- 
ing to find out who was to have the order. 
In all 19 prizes were donated for various events. 


Luncheons Attract Groups 


The three luncheon group meetings held on 
Friday were considered very much worth while 
and it was felt that this was a good time to 
get various groups together. In one group were 
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manufacturers, whole- 
salers and jobbers. Re- 
tail dealers kept to 
themselves, while the 





R. E. SABERSON, 
St. Paul, Minn.; 
Salesmanship 








millwork manufacturers 
made up the third group. 

An interesting break in the program came 
when employees of Renuart Lumber Yards, 
Coral Gables, presented “Broadbottom Sees 
the Sunshine,” a skit written by Max Critch- 
field, telling the story of what happened in one 
lumber office. 


Results of Election 


Newly elected officers ‘include James F. 
Mack, president of the Mack Lumber Co., 
Hollywood, president; A. L. Combs, of the 
Builders Service Co., Gainsville, vice presi- 
dent; Mrs. Marie M. Bennett, Orlando, secre- 
tary-treasurer. The offices of secretary and 
treasurer were combined this year in the in- 
terests of better service. 

S. T. Lainhart of Lainhart & Potter, West 
Palm Beach, was chosen National director. 

The semi-annual meeting of the association 
will be held in Tampa, in October. 





(Continued from page 40) 
to furnish lumber in this condition marks 
him as a progressive distributor. J 
A further advantage to be derived from | 
the use of the “STAYPUT” method of 
piling, one which is wholly adventitious, 
but of indubitable benefit, is the possible 
reduction in fire insurance rates which 
undoubtedly will follow the adoption of 
this method. While this reduction has 
not yet been made, underwriters have it 
under consideration, and they are of the 
opinion that the saving may be consid- 
erable, as the compactness of the piles, 
with no air spaces, would retard a blaze 

and thereby reduces the hazard. 
The new rack which holds the lumber 
piled in accordance with this new method 
is so constructed as to permit of the ready 


and convenient insertion and removal_of_ 


the individual pieces of lumber; is light 
and sturdy as well as durable and eff- 
cient in design, and not expensive to 
construct. It has been found that by this 
method lumber is not only more easily 
unloaded and stacked, but that the costs 
of these operations is less. The method 
eliminates the use of piling strips. 

Finally, the “STAYPUT” method is 
not only a new and unique method of 
piling lumber, but an interesting devel- 
opment in modern lumber practices. By 
reason of the orderly arrangement of its 
stock, a yard using it adds customer ap- 
peal to the other substantial merits of this 
piling method. 








48 


Amemcanfiumberman 


What Associations Are 
Planning and Doing 


Meetings to Be Held 


April 26—New England Lumbermen’s Association, 
Hotel Carpenter, Manchester, y Spring 
meeting. 

May 4-12—National House and Garden Exposition, 

Coliseum, Chicago. Annual home show. 

5-7—National Retail Lumber Dealers’ Asso- 


ciation, Shoreham Hotel, Washington, D. C. 
Annual meeting of Board of Directors. 


May 


May 10—Southeast 
ers Association, 


deau, Mo. 


Missouri Retail Lumber Deal- 
Marquette Hotel, Cape Girar- 
Annual. 


May 14-15—Associated Cooperage Industries of 
America (Inc.), Jefferson Hotel, St. Louis, Mo. 


25th Annual. 
May 19-25—Producers Council; American Institute 
of Architects, Louisville, Ky. Annual meetings. 
June 4-5—National-American Wholesale Lumber 
Association, Westchester Country Club, Rye, 
N. Y. Annual. 


June 13-14—National Association of Commission 
Lumber Salesmen, Brown Hotel. Louisville. Ky. 





Southeast Missouri Dealers Will 
Convene at Cape Girardeau 


Hayti, Mo., April 15.—Notice has been given 
by W. T. Nethery, secretary of Southeast Mis- 
souri Retail Lumber Dealers Association, of a 
change in plans regarding the coming annual 
convention of the association; which, he states, 
will be held Friday, May 10, at the Marquette 
Hotel in Cape Girardeau, instead of at Sikeston 
as was originally intended. 

Secretary Nethery promises a good program, 
with outstanding speakers at the morning ses- 
sion, and a dealers’ meeting in the afternoon 
which is expected to be the high-light of the 
convention. 





Southern Piners Plan for Ten District 
Educational Meetings 


New Orveans, La., April 15.—Announce- 
ment was made here today by Secretary-Mana- 
ger H. C. Berckes, of the Southern Pine Asso- 
ciation, of a series of ten district meetings to 
be held from April 23 to May 9, inclusive, in 
the principal southern pine producing States, 
for the purpose of explaining the consent decree 
recently entered into by the association, and to 
set forth in detail the basis upon which the 
grading, inspection and grade-marking activi- 
ties of the southern pine industry will be car- 
ried on through the Southern Pine Inspection 
Bureau. 

Mr. Berckes stated that notice of these dis- 
trict meetings is being mailed to all known 
southern pine manufacturers — non-subscribers 
and subscribers to the SPA—all of whom are 
urged to attend and participate in the meetings, 
which will be conducted by the secretary-mana- 
ger and members of the headquarters staff. The 
dates and places for the ten district meetings 
follow : 

April 23—Lufkin, Tex., Angelina Hotel. 





April 24—Shreveport, La., Washington- 
Youree Hotel. 

April 26—Hot Springs, Ark., Arlington 
Hotel. 

April 30—Meridian, Miss., Lamar Hotel. 


May 1—Montgomery, Ala., Jefferson Davis 
Hotel. 

May 2—Macon, Ga., Dempsey Hotel. 

May 3—Tallahassee, Fla.. Cherokee Hotel. 

May 7—Columbia, S. C., Columbia Hotel. 

May 8—Raleigh, N. C., Sir Walter Hotel. 

May 9—Richmond, Va., John Marshall 
Hotel. 


Each meeting will begin at 10:30 a. m. on 
the dates specified, Mr. Berckes stated. 

‘The information to be presented to the south- 
ern pine manufacturers at the district meetings,” 


said he, “was submitted at the 25th annual meet- 
ing of the association and the industry-wide 
mass meeting held in New Orleans March 27 
to 29, but many operators were unable to come 
to New Orleans. The district meetings, there- 
fore have been arranged, to be held at places 
convenient to all the manufacturers, so as to 
afford all southern pine operators who are in- 
terested in the grading and inspection services 
of the soon-to-be-created Southern Pine Inspec- 
tion Bureau, opportunity to receive first-hand 
information on the subject, and also to enable 
those manufacturers who have not already done 
so to execute contracts for the bureau’s services, 
so that they may be in a position to participate 
in its formation and in the election of its board 
of governors, at an industry-wide meeting to 
be held in New Orleans the latter part of May.” 





LISA Members Have Worthwhile 
Meeting, Elect Officers 


Mineota, N. Y., April 15.—Seventy-two 
dealers and guests attended the meeting of the 
Long Island Salesmen’s Association March 26. 
Kent Sanger spoke briefly for the members of 
the association on the subject of dealer-salesman 
co-operation, and explained that the object of 
a petition being circulated was to gain a Nassau 
ofice for passing on FHA loans in Nassau and 
Suffolk Counties. 

E. M. Fleming, regional manager of the east- 
ern office of the Portland Cement Association, 
discussed the value of the salesman’s experience 
and promotional work on behalf of the dealer 
and told about modern selling methods. 

Officers elected for the fiscal year follow: 

President—Roy Thompson. 

Vice president—Lloyd Jackson. 

Trustees—Emmanuel Gale, Al 
Clarence Mason. 

Secretary—Ed Hoeppner. 

Treasurer—John Hermsted. 

The officers will be installed April 23 at the 
Freeport Elks’ Club. 


Scott and 





Willamette Valley Lumbermen Hold 
Banquet and Election 


Eucene, Ore., April 15—Members of the 
Willamette Valley Lumbermen’s Association on 
March 29 opened another year under the presi- 
dency of E. A. Lewis, Dexter. Guest speakers 
at the annual banquet, held at the Osburn Ho- 
tel, were Palmer Hoyt, Portland, publisher of 
The Oregonian; Ralph Moody, Salem, former 
assistant State attorney general, later special 
prosecutor of “goons”; and Col. W. B. Greeley, 
Seattle, secretary-manager of the West Coast 
Lumbermen’s Association. 

All three highest officers were re-elected. 
Named to serve a third term with President 
Lewis was Frank Graham, Jasper. Secretary- 
Manager H. J. Cox, Eugene, was renamed for 
the eleventh consecutive year. 

Publisher Hoyt expressed the belief of a rise 
in the intelligent attitude now found among 
lumbermen. The curtailing of shipping has 
opened new domestic markets, but these ves- 
sels will be back when conditions become 
normal again, the speaker declared. “Lumber 
had too long been a football of politicians,” he 
affirmed in decrying the lowering of Canadian 
tariff and quota barriers by the Roosevelt ad- 
ministration. He advised members of the indus- 
try to take a greater interest in their govern- 
ment in order to help remedy such situations. 

To support his plea for establishment of lum- 
bering as a permanent industry, Col. Greeley 
offered figures on its importance to the general 
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public. During the past year, he said, almost 
eight billion feet of Douglas fir timber was cut 
in western Washington and Oregon. The pay- 
roll exceeded 62 million dollars, 55 millions 
were paid for service and supplies, 70 millions 
for transportation, and tax payments totaling 
10 millions were made, he said. Sixty percent 
of the outgoing shipping from the Northwest 
ports during the 12 months was timber or lum- 
ber products. For each dollar’s worth of timber 
harvested, the colonel declared, $13.50 was ex- 
pended. 





New Home of Los Angeles Branch 
Displays Attractive Finish Etc. 


Los ANGELES, CALiF., April 13.—The Los 
Angeles branch of the West Coast Lumber- 
men’s Association is putting on airs in its new 
home in the Chamber of Commerce Building. 
The association quarters have just been moved 
from the F. P. Fay Building to ground floor 
offices in the Chamber of Commerce Building. 
Here the association has opportunity to display 
its wares. Walls have been panelled with edge- 
grain Douglas fir, in natural finish. Other 
West Coast woods have been used, including 
western red cedar, West Coast hemlock, Port 
Orford cedar, Sitka spruce. There are displays 
of pre-cut framing, TECO connector construc- 
tion models etc. The staff at this branch office 
includes Theodore C. Combs, field engineer, 
and A. A. Kayser and Carl Ramstrom, grade 
$..pervisors. 





Group of Ontario Dealers Holds 
Banquet with Wholesalers 


Toronto, Onrt., April 15.—The Niagara 
Peninsula Lumber Dealers’ Association held 
its second annual banquet, at the General Brock 
Hotel, Niagara Falls, Ont. on Wednesday, 
April 3. The attendance included nearly all 
the dealers in the district and a large number 
of wholesale friends, bringing the total up to 
60. Frank L. Lambert, of Welland, president 
of the association, was in the chair with W. 
W. Shirton, of Dunnville, as secretary. 

Following the banquet, President Lambert 
expressed the pleasure of the dealers at the 
attendance of so many wholesalers. At his 
request also, a short address was delivered by 
Horace Boultbee, Toronto, secretary-manager 
of the Ontario Retail Lumber Dealers’ Asso- 
ciation. 

The entertainment features were opened by 
a series of songs and instrumental numbers by 
a group of cowboy musicians. Dances, vocal 
music and recitations were contributed by a 
talented class of young girls, under the direc- 
tion of Miss Kerr, of Niagara Falls. 

The evening was brought to a conclusion 
with an excellent series of talking moving 
pictures, furnished by the Canadian Johns- 
Manville Co. Ltd. Toronto. These included 
scenes of logging and lumber manufacturing 
operations in British Columbia, and news reels, 
one ‘of which showed the operations of the 
British fleet in connection with the sinking 
of the Graf Spee, together with splendid pic- 
tures of the actual blowing up and sinking of 
the German pocket battleship. 





Report Is a Masterpiece 


T 


RocHeEster, N. Y., April 13.—A masterpiece 
of planning, illustration, and typography is the 
annual report of Secretary-Manager Paul S. 
Collier, of the Northeastern Retail Lumbermen’s 
Association, with headquarters in this city. 
Summarized in a beautiful brochure, of 32 pages 
and cover, the members are given a vivid view 
of the many-sided activities of their association. 
A complete index gives ready guidance to the 
more than one hundred subjects and activities 
specifically covered by the report. Altogether, 
it is a production, and a showing of usefulness, 
in which Secretary Collier, his staff, and the 
entire association membership, may well take 
pride. 
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West Coast Logging Group Holds 
Annual Conference 


KLAMATH Fatts, Ore., April 13.—More than 
150 West Coast lumbermen assembled here 
March 28 for the second annual business meet- 
ing of the Western Pine Logging Conference. 
The conference was organized here last July. 

Charles G. Hovey, manager Walker & Hovey 
Lumber Co., here, was elected president, suc- 
ceeding Huntington Taylor, of the Sprague 
River Lumber Co. Thomas Oliver, of the Fruit 


Amemcanfiumberman 


Growers Supply Co., Susanville, Calif., was 
elected secretary. 

Cost of truck operations, logging to rail- 
heads, selective cutting, and putting logging 
engineering students to work, were the sub- 
jects of discussion. 

Dr. George W. Peavy, president of the Ore- 
gon State College, was principal speaker at 
the banquet, at which time he outlined a six- 
point program for the preservation of Oregon’s 
timber resources. 

The group will hold its next meeting in Reno, 
Nev., some time next spring. 


Among the Lumbermen’s Clubs 


New Orleans Club Stages Spring 
Dinner and Dance 


New Orveans, La., April 15.—Members of 
the New Orleans Lumbermen’s Club celebrated 
the advent of spring with an “open house” 
and dance held at the club’s headquarters on 
the evening of April 5, in the clubrooms at 
the Hotel Roosevelt. 


Members of the arrange- 





Left to right: E. B. Baldinger, of Baldinger's Lum- 
ber Service, secretary of the club; Ted F. Mathes, 
commission agency, club president; Ben L. Johnston, 
of Madison Lumber Co., president of Louisiana 
Retail Building Material Dealers' Association 


ments committee for the event included R. W. 
Williams, F. R. Ribbeck, Earle Williams, Dick 
Mestayer, R. N. Templeman, J. O. Stamps, 
J. B. Bateman, L. N. Hobbs, C. V. Nugent, 
D. Wood, O C. Turlington; the club president, 
Ted Mathes, and Joe Stamps, assistant secre- 
tary. 

Since its establishment of headquarters, the 
club has proved its usefulness in extendnig 
many courtesies to visiting lumbermen, and its 
rooms have afforded a meeting place for many 
conferences on matters of importance to the 
local lumber trade. In addition to its such 
services, the club periodically holds recreational 
events as a means of increasing good will 
among its members and their friends. 





Architect Tells Hoo-Hoo About His 
Woodworking Hobby 


SpoKANE, WasH., April 13.—Architect Har- 
old C. Whitehouse was the speaker at yester- 
day’s weekly luncheon of the Spokane Hoo-Hoo 
club. President E. F. Wales, Jr. just returned 
from a six weeks’ eastern business trip, intro- 
duced the speaker. 

Mr. Whitehouse discussed his hobby of crafts- 
manship in working both wood and metal with 
power tools. He had on display some exquisite 
specimens of his handiwork. Significant from 
the lumberman’s and builder’s standpoint were 
these statements by Mr. Whitehouse: “In 


addition to the pleasure which I have derived 


from doing this work with my hands, it has 
been a distinct help to me in designing. I 
understand better now what my friends in the 
lumber industry mean by using standard sizes 
where possible. I think I have learned to be 
more economical of materials. And I know 
more about finishes from practical experience.” 

Mr. Whitehouse in 1933 built a second story 
to his garage, attached to his house, in which 
he has a complete equipment of woodworking 
machinery, run by electricity, besides a small 
metal lathe. 





Central Valley Hoo-Hoo Club 
Holds Election 


Stockton, Ca.ir., April 13—At the recent 
monthly meeting of the Central Valley Hoo- 
Hoo Club, held here, Tom Jones, San Joaquin 
Lumber Co., Stockton, was elected president; 
O. D. Ruse, Ruse-Blair Lumber Co., Stockton, 
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vice president ; and Earl H. Botts, Valley Lum- 
ber Co., Lodi, secretary-treasurer. Additional 
directors elected were Jerry Stutz, Atkinson- 
Stutz Lumber Co., Stockton, and R. G. Pratt. 





Cincinnati Golfers to Tee Off 


CincinnaTI, Onto, April 15.—The Cincin- 
nati Lumbermen’s Golf Association will hold 
its first tournament at the Western Hills Coun- 
try Club, April 23. 


The officers for the group this year are: 
President—Maury Mims. 

Vice president—Jerry Denier. 
Secretary-treasurer—Mark L. Sloniker. 





Capital Hoo-Hoo Club to Pursue 
Study of Selling Methods 


Wasuincron, D. C., April 15.—Thirty Wash- 
ington lumbermen, all members of the local 
Hoo-Hoo organization, who during the past 
winter have attended the sales and advertising 
class instructed by G. L. McKinney, have de- 
cided to continue their instruction program 
through detailed class work on Tested Selling 
Methods—the sales course of the Merchandis- 
ing Institute of the National Retail Lumber 
Dealers Association. Mr. McKinney, formerly 
of the LaSalle Extension University, and lately 
a member of the staff of the Merchandising In- 
stitute, opened the first study period under the 
Tested Selling Methods program on April 10. 
The class work will continue for an entire 
year, as it is not expected that it will be com- 
pleted prior to June, 1941. 














LEADING THE WAY TO 
Modern Paint Merchandising 


FOR THE LUMBER STORE 





LET US MODERNIZE YOUR 
PAINT DEPARTMENT -— 
PUTTING YOU IN THE LEAD 
OF YOUR COMPETITION IN POINT- 
OF-PURCHASE MERCHANDISING 
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RED DEVIL PLATED GLASS CUTTERS 
New standard handles on all modern-line models— 
perfect finger rest. Heavily plated —cutters literally 
glide along the rule. Long-life wheel, hard bronze 
axle. Pregreased. Rust proof. 


DIAMOND 
POINT DRIVER 


Automatic. Drives points 
at machine gun speed 
into hardest wood—from 
any angle. Holds clip of 
100 Diamond points. 
Makes glazing easy. 


























DIAMOND POINTS 
Madein %” and 1" lengths, 
100 to a stick. Will not 
corrode. Can be driven in- 
to hardest wood wit! 

bending. Best made for 
sash, frames or mirrors. 








TRIANGLE POINTS 


Made of pure zinc and zinc 
coated in 6 sizes. Handy 
packages of 2 oz. to 1 Ib. 
with free driving tool. 


WALL SCRAPERS 
PUTTY KNIVES 
WOOD SCRAPERS 


Best in performance be- 
cause they are best in 
quality. 


. Send for Catalog 
) LANDON P. SMITH, :nc. 


IRVINGTON, N. J. 


CALBAR 
CAULKING 
COMPOUND 


FOR ASBESTOS 
SHINGLE SIDING 


It is necessary to seal Nail Holes, Cor- 
ners and Openings around Windows 
and Doors in order to provide a really 


Waterproof Job—Use CALBAR C ING 
COMPOUND. seman: 


Asbestos Shingle Siding usually requires o 
Brilliant White color or Brilliant Light Gray 
other colors can also be furnished. Made ir 
several Grades, easily applied with Calbar 
Pressure Gun. 


Send for information or order thru your Jobber. 


CALBAR Paint & Varnish Co. 


Manufacturers of Technical Products 
2612-26 N. MARTHA ST. - PHILADELPHIA, PA. 
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Are you in position to answer the 
questions of builders, owners, and 
architects about this new hinge 
that will develop from our na- 
tional advertising? 


Write for these facts. 
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More Low-Priced Homes Built-- 
Gains Predicted 


Store's Home Advisory Bureau 


Wins Trade 


The Home Advisory Bureau, maintained by 
Barker Bros., Los Angeles department. store, 
under the capable direction of Edward Harri- 
son Wileman, offers a home building and fur- 
nishings service that is complete, from the se- 
lection of the lot to the hanging of the pictures. 
The store frequently calls attention to this serv- 
ice in its ads, and recently gained many new 
inquiries through a clever display arranged in 
one of its show windows. It disclosed a huge 
open book of house plans, six feet high, into 
which was thrust a giant pencil. Written across 
the open pages in big letters was “It’s fun to 
build and furnish a home when guided by Bar- 
ker Bros.” Carrying out the idea of complete 
service, at one side was seen a door frame, 
several loose boards and a blue-print, while at 
the other were rolls of wall paper, cans of 
paint, an easy chair and a table with a lighted 
lamp. 

The store works in connection with a num- 


Window 
geles department store 


in a Los An- 


with display designed to 
enlist the attention of 
prospective home owners 


ber of lumber and building materials concerns, 
and when an idea is gained of the type of house 
that is wanted, the questioner is put in touch 
with the concerns best qualified to furnish these 
particular materials. 





First Quarter Shows Moderate 
Lead Over a Year Ago 


The dollar total of private construction con- 
tracts awarded in the 37 Eastern States during 
the month of March was two and a half percent 
greater than the total for March, 1939, accord- 
ing to F. W. Dodge Corporation. This March 
record, added to previous gains, gave to the 
first quarter’s private construction volume a 
moderate lead over the first quarter of last year, 
though the increase was not sufficient to offset 
the declines that have taken place in public 
construction contracts. In March, contracts for 
public building and engineering projects ran 26 
percent behind March of last year; the month’s 
total of all construction contracts aggregated 
$272,178,000 last month, compared with $300,- 
661,000 in March 1939. 

Commercial and manufacturing building con- 
tracts showed marked gains last month. Resi- 
dential building, amounting to $121,708,000, was 
slightly under the figure for March of last 
year, partly due to predominance of low-priced 
small houses in the current program, and partly 
due to slowness of the U. public 
housing program. Public works and _ utilities 


contracts were only slightly under the March 
1939 figure. 

While the residential building contract total 
for the first quarter of the year ran about 
$10,000,000. behind last year’s first quarter, it 
was ahead by 2,646 new family units. That 
the prolonged severity of the winter affected 
first quarter results is likely. March reports of 
the Federal Housing Administration on in- 
creased numbers and value of mortgages selected 
for appraisal are considered by the industry as 
indicating markedly increased residential build- 
ing actvity in the second quarter. 





Western Wages Go 20 Cents to 
Housing, 9 to Cars 


Wasuincton, D. C., April 15.—In Pacific 
Coast cities, a considerably larger slice of the 
average workingman’s income is spent for the 
purchase and upkeep of the family automobile 
than in any other part of the country, accord- 
ing to a report made today to Secretary of La- 





bor Perkins by Commissioner of Labor Sta- 
tistics Lubin. 


“Taking the families of urban wage earners 
and clerical workers the country over,” the re- 
port said, “only 44 out of every 100 own au- 
tomobiles. In the Pacific Coast cities, by con- 
trast, approximately 70 percent of families had 
cars. Moreover, 9 cents out of every dollar 
spent by the families in the Pacific cities went 
for automobile purchase and operation. The 
largest item in the budgets of these families, 
as with families of corresponding classes of 
urban workers in other sections of the coun- 
try, was food. Roughly one dollar out of every 
three spent was divided between the grocer, 
butcher, and dairyman. 

“Generally speaking, the typical city dweller 
in the Pacific Region spends a smaller propor- 
tion of his income for shelter than in the 
northern and eastern sections of the country. 
Even in this region, however, more is spent for 
housing (including fuel, light, and refrigera- 
tion) than for any other item in the family 
budget except food. Expenditures for housing 
varied conspicuously, but on the average the 
cost of maintaining and operating a working- 
man’s home in the Pacific Region took a lit- 
tle more than 20 cents out of every dollar. 
Of this amount, approximately three-fourths 
was absorbed by rent, or, if a property owner, 
by taxes, interest, repairs, and incidental ex- 
penses. Recreation accounts for 5 to 6 cents 
out of every dollar spent, and from 4 to 5 
cents go for medical care. Savings were com- 
paratively unimportant, and most families spent 
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American Lumberman House Plan Ne. 253 








Puts Every Inch of Space to 
Convenient Use 


BILL OF MATERIAL 


CONCRETE AND BRICK WORK: 


15 yards concrete 

1125 8-in. concrete blocks 
750 common brick 

90 face brick 

28 lin. ft. 8x12 flue lining 
1 cleanout door 

1 9-in. thimble 

Mortar for above 


LUMBER: 


6 pes. 2x8—16 No. | plates 

| pe. 2x8—14 No. | plate 

5 pes. 2x8—I2 No. | plates 

50 pes. 2x8—12 No. | joists 

4 pes. 2x8—16 No. | headers 

100 pes. cut bridging 

950 ft. x6 No. 2D & M 

660 lin. ft. 2x4 No. | plates 

250 pes. 2x4—8 No. | studs 

50 pes. 2x6—12 No. | ceiling studs 
1400 ft. 1x8 No. 2 shiplap 

34 pes. 2x6—16 No. | rafters 
1150 ft. ix4 No. 2 S4S roof 

11Y> sqs. 16-in. 5X wood shingles 
7 pes, 2x8—12 No. f porch 

3 pes. 2x8—14 No. | porch 


{2 pes. 2x4—7 No. | porch 

10 pes. 2x6—8 No. | porch 
1500 ft. 34x8 clear siding 

5 rolls wpf. paper 

2 pes. 1x8—I6 No. | ridge 

{ pe. 2x10—12 clear porch rail 
1 pe 2xt0—10 clear porch rail 
3 pes. 4x4—10 clear porch posts 
200 ft. f-in. clear finish 

105 ft. 56x4 M & B ceiling 
105 ft. 1x4 firg. 

1000 ft. 34x! firg. 

2 pes. Ixt2—12 No. 2 shelving 
5500 wood lath e 

390 yards plaster 


4 


MILLWORK, SASH, DOORS: 


set porch steps 

coal chute 

bsmt. sash units 

plank frame 

basement stair 

door 2-8x6-8—I%, 5X 

outside door frame 3-0x6-8 
outside door frame 2-8x6-8 
twin wd. frame 24x24 2 It. 
single wd. frames 24x24, 2 Its. 
single wd. frame 24x20, 2 Its. 
single wd. frame 24x14, 2 Its. 


BED Room 


Bets 


PORCH 


Ze VING K.0Om [ annie 


2 bsmt. sash frames 10x16, 3 Its. 


9 wds. 24x24—13¢, 2 It., top 3 It., gla. 
1 wd. 24x20—134, 2 It., top 3 It., gla. 
1 wd. 24xl4—13¢, 2 It., top 3 It., gla. 


2 sash 10x16—13¢, 3 It. gla. 

| door 3-0x6-8—134, | pan., 3 It. 
1 deor 2-8x6-8—134, 3X, | It. 

5 doors 2-6x6-8—I3,, 2 pan. 

4 doors 2-0x6-8—13¢, 2 pan. 

{ door 1-6x6-8—13¢, 2 pan. 

{2 inside jambs 

26 sides door trim 

if sides window trim 

300 lin. ft. 5Y2-in. shoe base 

2 thresholds 

{ medicine case 

| set kitchen cases and hardware 


Complete Blueprints, Specifications and List of Materials, $3.50 


HARDWARE: 

300 Ibs. nails 

214 Ibs. sash weights 
3 hanks sash cord 

{ cylinder lock set 
i! mortise locks, IT 
3 pairs 4x4 butts 

10 pairs 32x34 butts 
it sash locks 

It sash lifts 

2 bsmt. sash sets 
SUBCONTRACTS: 
Painting 

Plumbing 

Heating 

Electrical 

Sheet Metal 
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First Fu 


BILL OF MATERIAL 


CONCRETE & BRICK WORK: 
140 cu. ft. concrete footing 
840 cu. ft. concrete walls 
810 sq. ft. concrete floor, 3'/2-in., bsmt. 
15 sq. ft. concrete slab 4-in. ‘ront ent. 
15 sq. ft. conerete slab 4-in. side ent. 
32 lin. ft. double flue, furn. & fireplace 
54 lin. ft. 8xi2 flue lining 
{ set cone. steps, 4-ft. 5 risers, kit. ent. 
PLASTER WORK & TIN WORK: 
672 sq. yds. plaster 
10,000 %x1'/2—4-ft. lath 
44 lin. ft. 10-in. ridge roll 
50 lin. ft. 14-in. valley, dorm. & ent. 
28 pes. 5x7 flashing, chimney 
yy lin. ft. 3-in. down pipe 

8 pes. 3-in. elbows 


ROUGH LUMBER: 

2 pes. 6x6—7'/2 post 

6 pes. 2x8—i8 girder 

10 pes. 2x8—I6 sill 

10 pes. 2x6—i6 sill 

30 pes. 2x10—i6 first floor joist 
4 pes. 2xi0—1I4 first floor joist 
19 pes. 2xi0—i0 first floor joist 
pes. 2x10—8 first floor joist 
pes. 2xi0—24 second floor joist 
pes. 2x10—14 second floor joist 
pes. 2x6—22 ceiling joist 

pes. 2x6—10 ceiling joist 


——Wme = 
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4 pes. 
3 pes. 
34 pes. 
12 pes. 


2x6—14 ceiling joist 

2x8—14 beam over drive gate 
2x6—18 rafters 

2x6—16 rafters 

16 pes. 2x6—14 rafters 

8 pes. 2x6—10 rafters 

2 pes. 2x6—16 rafters, curved 

20 pes. 2x4—i8 0. s. studs 

104 pes. 2x4—10 0. s. studs 

12 pes. 2x4—i2 0. s. studs 

40 pes. 2x4—12 0. s. studs, gables 
60 pes. 2x4—8 ins. studs, basement 
120 pes. 2x4—9 ins. studs, first floor 
100 pes. 2x4—8 ins. studs, second floor 
36 pes. 2x4—6 ins. studs, second floor 
85 pes. 2x4—16 plates & shoe 

3 pes. 2x12—i6 main stair carriages 
400 lin. ft. {x3 bridging 

. ¥%-in. insulation, walls 
2100 ft. B. M. 34x10 siding, walls 
1350 ft. B. M. 1x4 roof sheathing 

14 squares {6-in. shingles, roof 
1400 ft. B. M. Ix6 D&M, subfloor 
2000 ft. B. M. {x3 finish, floor 

1100 ft. B. M. ix6 D&M basement 
140 lin. ft. 34x18 shelving, fruit room 
210 lim. ft. 34x2 cleats, fruit room 

. 2x3—8 posts, fruit room 
MILLWORK: 

7 sash frames 12xi2—1%, 3 Its, bsmt. 
7 sash 12xi2—i%, 3 Its. SS 

7 pes. 1x4—12 inside trim 


| o. s. dr. fr. 3/0x6/8—1% ent. (see elev.) 


umberman Aouse Plan No. 242 
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s. door a(ee/e—t% DS front ent. 
side =. + 
o. s. dr. fr. 2/ 8x6/8—1% hall ent. 
0. s. door 2/8x6/8—134 DS (see elev.) 
side inside trim 
0.s. dr. fr. 2/8x6/8—1% k 
0.s. dr. 2/8x6/8—134 DS 3K o_ r i It. 
side inside trim 


wdw. frs. 10xl4—i%, {2 Its. liv. r. 
windows 10xi4—i% 12 Its. SS 
sides inside trim 

twin wdw. frs. =o 12 Its. 
windows 10xl4—1% 4 Its. SS 


sides inside trim, tw 

twin sash fr. 8x14—134, 6 Its. kit. 
sash 8x14—134, 6 Its. SS 

side inside trim, twin 

wdw. fr. 10xi2—i%, 8 Its. kit. 
window 10xi2—i%, 8 Its. SS 
side inside trim 
wdw. fr. 10x10—1%, 8 Its. bathr. No. | 
window 10x!0—i%, 8 Its. obscure 

side inside trim 

wdw. fr. 8x12—1%, 12 Its., bedr. No. 1 
window 8xi2—1%, 12 Its. SS 

side inside trim 

wdw. fr. 10xi4—1i%, 12 Its. bedr. | 
window [0xl4—Ii%, 12 Its. SS 

side inside trim 

window fr. 10xi2—1i%, 12 Its. bedr. 2 
window 10xi2—1%, 12 Its. SS 

side inside trim 
wdw. frs. 8x12—1%, 12 Its. dorm. 
windows 8xi2—i% 12 Its. SS 
window 8xi2—1i% 12 Its. obscure 
side inside trim 

wdw. fr. 8x10—1% 12 Its. bedr. 3 
window 8xi0—i% {2 Its. SS 

side inside trim 


pr. batten shutters 10x14—7%,-in. 12 Its. 
pr. batten shutters 8x10—7-in. 12 Its. 
ins. dr. frs. 3/0x6/6—13¢, 5'/4-in. bsmt. 


ins. 
pes. 


doors 3/0x6/6—1%4 5X pan 
34x3/2—18-ft. plain trim 
ins. dr. frs. 2/0x6/8—1%%, 5% 
ins. doors 2/0x6/8—1% 1 pan. 
sides inside trim 

ins. dr. fr. 3/0x6/8—I%, 5%4-in. vest. 
ins. dr. 3/0x6/8—1% | pan. 

sides inside trim 

ins. dr. fr. 4/0x6/8—1%, 3%-in., ced. 
ins. doors 1/0x6/8—I% | pan. 

sides inside trim 

ins. dr. Thong 2/8x6/8—1%%, 34-in., bedr. 


1 & 

ins. = 2/8x6/8—1%% | pan. 
sides inside trim 

ins. dr. fr. 1/6x6/8—1%%, 3'%-in., 
ins. door 1/6x6/8—1% pan. 

sides inside trim 

ins. dr. fr. 2/4x6/8—1%, 5%4-in., bathr.1 
ins. door 2/4x6/8—i% | pan. 

sides inside trim 


-in. vest. 


hall 


ins. dr. fr. 2/8x6/8—1%, 5'%-in., kit. 
ins. door 2/8x6/8—14-in. 1 pan. 
sides inside trim 

D. 5Y%4-in, 


<a. &. 2/Gu6/o—1%, 
door 2/8x6/8—Ii% 1 pan 
sides inside trim 

ins. dr. frs. 2/8x6/8—1%, 
2&3 


54%-in., bedr. 


Complete Blueprints, Specifications and List of Materials, $3.50 


2 ins. doors 2/8x6/8—1%, | pan. 
4 sides inside trim 
2 ins. dr. fr. 2/6x6/8—1%, 5'%4-in., bathr. 
2, lin. clo. 
2 ins. doors 2/6x6/8—i% I! pan. 
4 sides inside trim 4 
2 ins. dr. frs. 2/4x6/8—1%¢, 5Y4-in., clos. 
2 ins. doors 2/4x6/8—1%, | pan. 
4 sides — trim 

i 5x42 hase : 
480 lin. oy Yox¥_ base moulding 
480 lin. ft. 2x7 base shoe 


160 lin. ft. 34x3'/> ceil. mould liv, din, hall 
160 lin. ft. 34x12 picture mould. : 
44 lin. ft. 34x2% cove ceiling mould. kit. 
60 lin. ft. 34x4'/2 hook rail, clo. 


16 lin. ft. 34x18 shelving clo. 

16 lin, ft. 1% dia. hanging rod, clo. 
10 pes. 34x4—4-in. hang. rod. brackets 
20 lin. ft. 34x18 shelving, cedar clo. 

10 lin. ft. 34x30 shelving, linen clo. 

90 lin. ft. 34x2 cleats, closet shelves 

1 chest drawers 3/0x3/0—30-in. lin. 

1 medicine case, detail, bathr. No. 2 
1 mantel shelf, detail, living room 

{ china case, detail, dining room 

1 set cases, detail, kitchen 

190 ft. B.M. %-in. lining, cedar closet 
2 seats 3/6x1/6—I18-in. bedr. 2 & 3 


OUTSIDE MILLWORK: 

84 lin. ft. 34x72 frieze, eave 

84 lin. ft. [Yexi% 'Y%-round, eave 

84 lin. ft. 4x6 wood gutter, eave 

110 lin. ft. %4x5¥% frieze, gable 

110 lin. ft. IYexl¥e Ya-round, gable 

32 lin. ft. 34x5% circle frieze, gable 

32 lin. ft. (Yaxt% eir. Ya4-round, gable 

{ trellis 2/0x6/0 of 34x13 (see elev) 

1 trellis 2/8x7/0 of 3%4xi%@ (see elev) 

1 gate frame 8/0x8/0—13%4, 12-in. jambs 
(see fr. elev.) 

{ pr. gates 8/0x8/0—1%4 4 pan. each 

| pr. gate drop 8/0x2/6—1',-in. 


ROUGH HARDWARE & ORN. 


clos. 


IRON: 


“16 sets sash weights & cord 


600 Ibs. nails 

{ castiron cleanout door; { coal chute 

1 floor drain; { fireplace damper 

4 sect. orn. iron, 3/0x2/6 front ent. & hall 


FINISH HARDWARE: 

3 o.s. locks, front, hall, kit., doors 
17 ins. door locks; { double door lock 
i pair push plates; | D.A. floor hinge 
42 prs. 4x4 L.P. butts & screws 

21 prs. 3%x3/2 L.P. butts & screws 

15 rubber tip door bumpers 

13 prs. 2x2 hinges & screws, cases 

7 cupboard turns, 6 elbow catches, cases 
13 drawer pulls, cases 

HEATING & PLUMBING: 

kitchen sink 

bathtub, bathr. No. 2 

shower, bathr. No. | 

lavatories; 2 stools complete 

set laundry trays 

warm air heating plant complete, 


ee 


inst. 
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virtually all their incomes for current living.” 

The survey excluded families whose incomes 
were under $500 a year, as well as families re- 
ceiving relief during the year. All of the fami- 
lies included had one or more members who 
worked a minimum of 1,008 hours in at least 
36 weeks during the year. Families in which 
the chief breadwinner was a domestic servant 
in a private home were not included. The 
earnings of the chief earner in all of the fami- 
lies covered averaged $1,397. His earnings 
were supplemented by earnings of grown chil- 
dren, wife, or other family members, but only 
to the amount of $146. 


Building Survey Shows Increase 
in Chicago Region 


Increase in home building in March amount- 
ing to $418,000 more than the total for the same 
month last year and $1,096,000 more than Feb- 
ruary, 1940, plus the fact that the year thus 
far is $1,146,000 ahead of the corresponding 
period of last year, indicates that home building 
in 1940 is already fulfilling expectations. 
The survey includes the Chicago suburban region 
with eighty-one communities reporting. Permits 
issued in the first quarter showed an increase 
over 1939, in the number of homes, of 25 per- 
cent and in value, of 26 percent. Average cost 
per home was $6,639; average for the entire 
year of 1939 was $6,538. 

For building of all types including home 
building, the figures are $3,550,582 for March, 
1940; $3,554,942, March, 1939. First quarter 
total of this year is $8,642,693; last year it 
was $6,459,577, which shows a first quarter gain 
of $2,183,000 over the same period last year. 
City of Chicago permits issued in March 
amounted to $3,008,789, which indicates that this 
was an outstanding March in the city as well as 
in the suburbs when the March, 1939 figure, 
$2,411,131, or the February, 1940 figure, $2,316,- 
199, is used for comparison. 

Repairs, alterations, additions and moderniza- 
tion of homes made the usual showing for 
March, no better, no worse. The total reported 
is $287,175, which compares with $298,067 in 
March, 1939; $279,808 in March, 1938 and 
$297,147 in March, 1937. 


February Sees Further Drop in 
Urban Home Foreclosures 


D. G.- Agel 
February there were 10 percent fewer urban 
home foreclosures than in January—when they 
dropped to the lowest average monthly level in 


WASHINGTON, 15.—During 


the last 14 years, Federal Home Loan Bank 
Board economists estimated today. With the 
foreclosure index of the Board’s division of 
Research and Statistics based on figures for 
1934, the decrease in February from January 
previously has averaged only 8 percent during 
the last six years (1934-1940). 

Numbering 5,825, February foreclosures by 
all types of mortgage lenders were 30 percent 
below February of last year in the entire non- 
og area of the nation, the Board’s division 
saic 

There were 27 percent fewer foreclosures in 
the first two months of this year than in the 
same period of 1939. 

Recessions of 8 percent from January and 28 
percent from the comparable month last year 
were reported for foreclosure activity in met- 
ropolitan communities—counties containing one 
or more cities of 100,000 and greater popula- 
tion, 

The greatest declines from January were 
registered in the Winston-Salem Federal Home 
Loan Bank district of southeastern States—24 
percent—and the Portland (Ore.) district of 
Pacific northwestern States—21 percent. The 
largest decreases—51 percent and 40 percent, 
respectively—from February last year were ex- 
perienced in the Chicago district of Illinois and 
Wisconsin and the Little Rock district of five 
southwestern States. 
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Approximately 15 percent of the foreclosures 
are on commercial properties and the rest on 
homes, the division estimates. Its survey is 
based upon monthly reports from sheriffs, 
county and court clerks, recorders and other 
local government officials in 1,600 communities 
throughout the country. 


Kentucky Gets Gig FHA 
Sponsored Building Project 


Louisvit_te, Ky., April 16—The first com- 
mitment in Kentucky in the Federal Housing 
Administration’s program for new homes cost- 
ing $2,500 or less was made when Roscoe R. 
Dalton, State director, authorized an agree- 
ment to insure a loan up to that amount on 
the first of a planned 100 houses to be con- 
structed by Martin L. Adams & Son in the 
southern section of Louisville. 

The initial loan will be through the Franklin 
Pioneer Corporation. The homes are planned 
to meet the needs of persons with incomes of 
from $1,000 to $2,500 a year. 

The new program may mark a significant 
change in certain sections of the building indus- 
try and open the possibility of home ownership 
to more than half the people of the country 
who heretofore have been restricted to rented 
quarters. More than 53 percent of all families 
in the United States fall within the $1,000 to 


’ $2,500 income group, Judge Dalton said, adding 


that since the average amount of loans insured 
by the F. H. A. in 1939 was $4,200, it is his 
belief that this new program will uncover an 
entirely new market. 





Wisconsin Dealer Holds 
Company Meeting 


(Continued from page 35) 


horizons for his audience, and left them with 
a vision of greater opportunities in the sale 
of forest products. Following Mr. Tate, Tim 
Buckley, millwork salesman, eulogized Ross 
Wilbur, Hawley Wilbur, and their father who 
founded the business 65 years ago. 

The Sunday morning session opened with an 
examination on parts one and two of Tested Sell- 
ing Methods. With Hawley Wilbur putting ques- 
tions the answers to which were in the text, 
and later setting up hypothetic sales problems 
for analysis, an interesting and educational two 
hours were spent. 

Speakers on the Sunday morning program 
included Paul Lindeman, manager, Wilbur’s 
Home Protection Service, with the subject, 
“How to Sell Complete Installation Jobs ;” 
George Wilbur, credit manager, with the sub- 
ject, “How To Extend Credit and Collect ;” 
and Carl Brehm, manager, Wilbur Warehouse 
& Sales Co., outlining ways to outsell mail 
order houses. 

Dinner was served, and the meeting ad- 
journed. Noticeable throughout the entire meet- 
ing was the enthusiasm and interest of all the 
managers, department heads and employees, 
and the congenial and friendly attitude and 
infinite capacity for hard work on the part of 
both Ross and Hawley Wilbur. 





Would Aid New Pulp Mill 


ABERDEEN, WASH., April 15. —Neil Cooney, 
prominent retired Grays Harbor lumberman, 
yesterday announced here that he is offering 
a free mill site and 2,300 acres of timberland 
or $100,000 in cash, to any company that will 
build a new pulp mill here. Mr. Cooney, who 
was head of the old Grays Harbor Commercial! 
Co., which at one time had probably the largest 
lumber plant in the Pacific Northwest, said he 
would give that company’s 530-acre site to such 
a plant. He stipulated that the company that 
builds such a plant must use the words “Grays 
Harbor” in its name. 





SN 


Beautiful Porcelain-Enameled 


Bathroom Accessories 
Build New Trade for Dealers 


dao 


SNO-WITE-: 


Newanet 


THIS is the line, Mr. Lumber Dealer! The 
original SNO-WITE Cast Iron Porcelain 
Enameled Bathroom Fixture line, standard for 
25 years! The colorful quality line that brings 
new beauty to the bathroom. Easy-selling, 
profit-earning, you'll enjoy handling it. 
SNO-WITE Fixtures and Mirrored Cabinets 
meet every quality specification and meet the 
needs of today. Modern, distinctive, they're 
ideally suitable for use in the kind of homes 
that now are being built. 


Three fine designs—ELITE, KOLOR-KRAFT, 
SEMI-INSET—in five standard colors—White, 
Black, Orchid, Ivory, Green. 


The SNO-WITE line includes Cabinets and 
Mirrors, Towel Bars, Racks and Shelves, Tum- 
bler and Toothbrush Holders, Robe Hooks, 
Soap Dishes, Paper Holders, Grab Bars, Door 
Stops, Razor Strap Hooks—everything in the 
bathroom fixture line. 


Cabinet Model C-145 


A quality steel, electrically 
welded medicine cabinet, recess 
type, at low cost. Popular size 
mirror, 16” x 22”, of 3/16” crys-— 
tal glass, beveled, hand etched, 
copperbacked (non-electrolytic), 
guaranteed against silver spoil- 
age. Stainless steel clips. Razor 
blade slot. Two bulb edge 
glass shelves, one flat bottom 
shelf. 


Largest Manufacturers of Cast Iron 
Bathroom Fixtures 


There’s great advantage in handling the complete 
line of the re $e est and leading manufac- 
turer in this line. Get the facts about SNO-WITE. 
Get started selling. Dis nd panels and other helps 
available. Get our dealer proposition. WRITE T TO. 
DAY to Dept. 2. 


AMERICAN ENAMELED 
PRODUCTS COMPANY 


WAUKESHA, WISCONSIN 
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Wedo not make the Most 
Oak Flooring, but we e Do 
make the BEST 





OAK hry 


~CAREFULLY SELECTED LUMBER- 
~PROPERLY KILN DRIED-- 
~PRECISION MACHINED-- 


INSURES BEAUTY, FINISH AND 
UTILITY 


W. R. WRAPE STAVE COMPANY 
Post Office Box 182 
LITTLE ROCK, ARKANSAS 





JOHN B. SMITH & SONS, LTD. 
CALLANDER, ONTARIO 


Manufacturers of 


White Pine Lumber & Lath 


( Pinus Strobus ) 
ESTABLISHED 1851 


Head Office . . . . TORONTO, ONTARIO 





























Idaho— 
Ponderosa— 


WHITE PINE 


Also and Sugar Pine 
Fir Wallboard Weil’ Coast Products 


William Schuette Company 


New York 
Office—4i East 42d St. 





PITTSBURGH, PA. 








GILLIES BROS. Ltd., 


Braeside, Ontario, Canada 
Manufacturers of 
(PINUS 


GENUINE WHITE PINE “'Strosus) 


for nearly 100 years. Capacity 30,000,000 ft. 
annually. Members N.W.L.D. Association. 
DRY STOCK—ROUGH OR DRESSED 


PROMPT SHIPMENT 




















FRED C. KNAPP, Portiand, Or. 


BUYS AND SELLS 


WESTERN TIMBER LANDS 
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Package Sinks for Rural Homes 


Emanating from the Agricultural Engineer- 
ing Department of the University of Illinois 
are plans and instructions for building kitchen 
sinks in rural areas. R. R. Parks, field 
man for the extension department of agricul- 
tural engineering states that these sinks when 
exhibited to farm housewives have been re- 
ceived with great enthusiasm. Once built, all 
that is necessary is to connect the sink to an 
outside drain; there is room on the right for a 
hand pump or along the back edge to install 
faucets connected to a pressure water system. 

Simplicity of construction is one of the main 
features of these sinks. 4-H Club boys have 
built quite a number and some of these sinks 
have been built by women. The greatest diffi- 


culty encountered was in obtaining lumber 
sawed to the proper lengths. R. R. Parks sug- 
gested that here was a package sales item for 
the lumber dealer. Any lumber dealer could 
saw the lumber to size quickly on a power saw 
and then sell this lumber in a package to farm- 
ers’ wives. If the boards were sawed to the 
proper length, he said, it would be no trick 
for the farmer’s wife to nail them together and 


make her own sink. On the other hand such 
packaged sinks could be sold to 4-H Club boys 
who would put them together and resell them 
to rural customers. 

The sinks built to date have been made of 
No.-2 yellow pine. Each sink took about $8 
worth of material; about $15 in all covered the 
price of the sink. 

Bill of materials include: three 14-foot 1x4’s, 
two 12-foot 1x4’s, five 10-foot 1x4’s, (39 board- 
feet No. 2 yellow pine); one 6-foot 1x8; one 
piece plywood 4x10-feet; five feet “cove” 
moulding; ten feet “backband” moulding; 2'%- 
feet 1x2-inch; seven feet %-inch quarter round; 
two door knobs; one drawer pull; four 24-inch 
butt hinges; two friction catches; one pint of 





paint, enamel or varnish; one pound 8d _ finish 
nails; one pound 6d finish nails; one box 1-inch 
brads; one small can porcelain setting com- 
pound; one 20x30-inch A.R. F.R. Sink (acid- 
resisting flat-rim) ; one 4-inch strainer and tail 
piece for sink. 

Full directions, list of materials, and plans 
for building this sink can be obtained by writ- 
ing the AMERICAN LLUMBERMAN. 





Plan for Marketing Salvage Pine Unacceptable to Government 


Boston, Mass., April 17.—Following a 
series of conferences held in New York last 
week, between a group of officials representing 
Federal Forest Service and a number of promi- 
nent wholesale distributors of lumber, when 
various propositions were set forth and con- 
sidered in an attempt to develop an acceptable 
basis for marketing the 600,000,000 feet of pine 
lumber salvaged from the logs felled in New 
England by the hurricane of September 1938, 
no plan acceptable to the Government was 
evolved. The next move is apparently coming 
from the Boston headquarters of the North- 
eastern Timber Salvage Administration, which 
is in charge of J. F. (Jack) Campbell, as as- 
sistant director. Yesterday Mr. Campbell, 
accompanied by two Forest Service officials 


from Washington, was at Manchester, N. H., 
in conference with leading producers of white 
pine. 

It is the aim of the administration to so 
market this surplus stock of lumber as to 
cause least disturbance in the local pine market, 
while securing a sufficient return to enable 
Forest Service to repay to R.F.C. the $12,000,- 
000 emergency loan and 3 percent interest, cover 
operating and administrative costs, and make 
possible further payment to the log owners 
who received 90 percent of their value upon 
delivery of the logs at the mill yards or hold- 
ing ponds. This Boston headquarters is con- 
fident that outlets for this lumber will be 
developed in domestic and foreign markets to 
produce acceptable financial results. 
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A New Glass for Windows Is Announced 


A new improved “Lustraglass” for windows has recently been an- 
nounced by American Window Glass Co., Pittsburgh, Pa. The new 
glass, according to Charles H. Pascoe, sales director, is of such a 
quality that one might mistake it for plate glass, since on examination 
one is unable to discover any appreciable distortion or waviness. 

Announcement of the new glass indicates that it has been under 
development for a number of years and has now been adapted to large 
seale production, permitting offering of the product at a price com- 
parable to regular window glass. 

According to the manufacturer the new improved window glass in 
addition to its clarity of vision has high tensile strength and is described 
as really white and free from the green cast often observed in window 
glass. 

The manufacturer reports that the new glass has passed severe Amer- 
ican shadowgraph tests and that difficulty has been experienced in classi- 
fying the glass, that although it has many of the characteristics of 
plate glass, it cannot be designated as plate glass because it is not man- 
ufactured by the plate glass method and yet while it is made by window 
glass methods, is of a quality distinguishable from window glass. “What 
would you call it?” is the question which the company is asking hun- 
dreds of thousands of readers in full page advertisements appearing 
currently in a comprehensive list of national business magazines. 





Gulf to Pacific Steamship Rates Advanced 


MempHiIs, TENN., April 14—Effects of the war are being felt by 
southern and midSouth shippers of pine, cypress and hardwoods to the 
Pacific Coast. Steamship lines operating from Gulf ports to Pacific 
Coast points have announced that, effective May 1, rates would be in- 
creased by about $1 a ton. Lumber of all kinds, cooperage, barrels and 
other materials are affected. 





Dixie Grading Bureau Covers || States 


LittLe Rock, Ark., April 15.—Organization of the Dixie Yellow Pine 
Grading Bureau, with headquarters here, by sawmill operators in eleven 
southern States, for the purpose of grading, standardizing, grade marking 
and inspecting pine lumber, has been completed, according to W. W. 
Findley, secretary of the West Side Lumber Association. Any person 
or company engaged in the manufacture of yellow pine in Virginia, North 
and South Carolina, Georgia, Florida, Aiabama, Mississippi, Louisiana, 
Arkansas, Texas or Oklahoma may become a member. All services 
will be in operation by May 1, says Mr. Findley. 





Yale Forestry Students Visit Company's Holdings 


MonrTIceLLo, Ark., April 15—The Ozark Badger Lumber Co.—L. K. 
Pomeroy, president—was host recently to the graduate forestry class 
of Yale University, and to a large number of visiting business men 
from several States. The group assembled at Wilmar at 9 a. m., and 
spent the morning in a trip through the holdings of the company. Mr. 
Pomeroy, director of the tour, is an internationally known authority 
on forestry. At noon the group had lunch in the A. & M. College 
cafeteria, Monticello, and spent the afternoon in the college forest, under 
the management of the lumber company. Mr. Pomeroy and Dr. George 
A. Garratt, assistant dean of the Yale School of Forestry, pointed out 
interesting phases of forestry. 





20,000 Acres of B. C. Timber Changes Hands 


Vancouver, B. C., April 13.—The immediate opening of large-scale 
logging operations in the Comox district on Vancouver Island, heart 
of the British Columbia Douglas fir belt, was forecast in the announce- 
ment of the purchase of 20,000 acres of timber lands from the British 
American Timber Co. (Ltd.) by an unnamed buyer. R. A. Stone, who 
has been in Vancouver representing the vendors, stated the new owner 
planned to put a crew into the field at once. The timber was sold on a 
stumpage basis, and the transaction will probably involve about $1,000,000, 
In the sale. the British American Timber Co. disposes of approximately 
one-third of .its vast holdings in the Vancouver Island district. 





Loadings of Revenue Freight 


The car service division of the Association of American Railroads 
reports that revenue freight for the two weeks ended April 6 totaled 
1,230,975 cars, showing a decrease of 7,896 cars below the amount for 
the two weeks ended March 23. Forest products loadings of 63,501 cars 
show a decrease of 722 cars below the amount for the two weeks ended 
March 23. 
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Lyctus Beetle 
Problem |. 


Damage to lumber by Lyctus and other 
Powder Post beetles amounts each year 
to an estimated $18,000,000 loss to lumber 
dealers and manufacturers of finished mill- 
work, implement handles and furniture. 

Monsanto has been experimenting 
with chemicals for the control of these 
beetles for over four years. Although the 
experiments to date have been confined 
largely to the laboratory, it is believed 
the results are sufficiently promising to 
warrant preliminary recommendations 
and field applications. 

Permasan has been indicated by these 
tests to be effective in killing the “live 
worms” in infested wood, as well as pre- 
venting new infestation of seasoned wood. 

For information regarding your specific 
problem, address MONSANTO CHEMICAL 
ComPANY, St. Louis, U. S. A. 








MONSANTO CHEMICALS 


SERVING INDUSTRY...WHICH SERVES MANKIND 
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Notes From Washington 


BELTSVILLE FOREST RESEARCH CENTER 
PLACED UNDER FOREST SERVICE 


Wasuinecton, D. C., April 15—The 1900- 
acre experimental forest at the Beltsville Re- 
search Center, with buildings just completed, 
has been assigned to the Allegheny Forest Ex- 
periment Station, and under Director R. D. 
Forbes, T. B. Maki will supervise develop- 
ments. The present forest will illustrate the 
use of inherently poor soil and abused wood- 
land for forest production. Consideration will 
be given to cultural measures to improve the 
form and hence the quality of the poorer species. 
Protection from burning will be an important 
aid in improving the stand. Over-all forestry 
problems will be dealt with. Possibilities 
of improving seed germination by scarifying 
with hot water or sulphuric acid will be investi- 
gated. Chinese elm and cottonwood seeds are 
listed for study. The use Of various growth 
stimulating substances such as vitamin By, or 
thiamin will be tested. 


FINNISH EXPORT ABILITY REDUCED 


Wasuincton, D. C., April 15.—Finland’s 
position as one of the world’s largest lumber 
exporting nations may be adversely affected 
by the ceding to the Soviet Union of an im- 
portant portion of the lumber area in the 
Lake Ladoga sector, according to the Forest 
Products Division, as there is located therein 
a sawmill capacity for producing 515,000,000 
feet annually,.or about 18 percent of total Fin- 


nish production. In 1938, Finland exported 
approximately 1,685 million feet of softwood 
lumber, of which Great Britain accounted for 
50 percent; Germany, 12 percent. Exports of 
plywood from Finland in 1938 totaled approxi- 
mately 342 million pounds, Great Britain 
taking about 60 percent. The plywood mills 
in the area ceded to the Soviet Union account 
for about 65 million pounds, or 15 percent of 
estimated Finnish capacity. 


HEARINGS START ON HOUSE BILL 
PROHIBITING EXPORT OF 
PEELER LOGS 


Wasurncron, D. C., April 15—Hearings be- 
fore the House ways and means committee on 
H.R. 9141, known as the Douglas Fir Peeler 
Log Bill, are on the calendar to start at 2 
o’clock Thursday afternoon, April 18. It was 
expected that these hearings would not be of 
long duration. Axel H. Oxholm, of Tacoma, 
Wash., managing director of the Pacific Forest 
Industries, was scheduled to be the principal 
witness. He will present the case for the in- 
terests favoring the bill. This is largely a 
companion bill of S. 1108, which passed the 
Senate last July, and, as the House committee 
hearings were getting under way, it was antici- 
pated that very much of the testimony presented 
to the Senate committee last summer would go 
into the House committee’s record. H.R. 9141 
was introduced by Representative John M. Cof- 
fee, of Washington. Its object is to restrict 





THESE 
DEPENDABLE 
PRODUCERS CAN 


SUPPLY ALL 
YOUR NEEDS 





The thousands of users of this fine North Carolina Pine find in it a 
happy combination of good qualities. It has beauty, strength, dur- 
ability, is easily workable, has a wide variety of uses in both interior 
and exterior construction. Here are the firms that can supply you 
with all building items in North Carolina Pine. 





J. E. ELROD LUMBER CO. 
Charlotte, N. C. 
Air Dried and Kiln Dried Shed Stock, Roofers, and 


Resawn Box and Crating Lumber; Air Dried Roofers 
and Dimension; ahen Menor Timbers and Plank. 
BURRUSS LAND & LUMBER CO. 


Lynchberg, Va. 


Kiln Dried, Grade Marked N. C. Pine. R. R. Material 
a specialty. Car Lining and Decking. Mills 
in Va. and N. C. 


ELLINGTON-FAY LUMBER CO. 
Fayetteville, N. C. 


othe. SPA Grade Marked a —_ 
Flooring, Ceiling, Casing, oldings, ers 
and Framing Lumber. Kiln Dried and Air Dried. 











JOHN C. SHEPHERD LUMBER CORP. 
Charlotte, N. C. 

N. C. & Southern Pine, Cypress, Hardwoods. “Lumber 
River Brand” K. D, Finish, Flooring, Siding: Ceiling, 
SOUTH ATLANTIC LUMBER CO. 
Greensboro, N. C. 


Kiln Dried and Air Dried Finish, 
Boxing Lumber, Shooks and Crating. Mills: 
, N. C., Suffolk, Va. 


JEFFREYS-MYERS MANUFACTURING CO. 
Oxford, N. C. 


Manufact of N. C. Pine Boards, Dimension, Box 
Shep and Guntes. Maintain large stock, thoroughly 
dry, at all times, assuring quick shipments. 








PROMPT SERVICE on STRAIGHT or MIXED CARS 


April 20, 1940 


the exportation of Douglas fir peeler logs 28- 
inch and over in diameter, and all Port Orford 
cedar logs. Friends of the bill say that it has 
strong support from industry as well as from 
labor, conservation agencies and the general 
public. As far as is known there is no organ- 
ized opposition to it. 


SPRING FRESHET DRIVING THROUGH- 
OUT U. S. HELD SEASONAL 


WASHINGTON, D. C., April 16.—Spring freshet 
driving of lumber is seasonal throughout the 
United States; and as such is partly exempt 
from the hours provisions of the Fair Labor 
Standards Act, according to a final finding 
announced today by the Wage and Hour Divi- 
sion. Employees may now work up to twelve 
hours a day and fifty-six a week, without over- 
time payment, for an aggregate of fourteen 
workweeks per year. Previously the Wage-Hour 
Division held that spring freshet driving of 
lumber is seasonal in Maine, New Hampshire, 
New York and Vermont, and subsequently the 
exemption was made applicable also to Michigan, 
Minnesota and Wisconsin. 


68,552 ACRES IN 18 STATES ADDED TO 
NATIONAL FORESTS BY PURCHASE 


Wasuineron, D. C., April 15.—Federal pur- 
chase of 68,552 acres, in 213 tracts, priced at 
$300,576, in eighteen different States, for con- 
solidation of the national forests, as recom- 
mended by the Forest Service, was approved 
by the National Forest Reservation Commis- 
sion at a meeting held in Washington March 21. 
The lands are situated in 30 of the 196 na- 
tional forests and purchase units. About 33 
percent of the money outlay in the latest group 
of purchases goes to buy lands in southern 
Indiana and Ohio, in the Ohio River Valley. 
The 119 tracts purchased there include about 
18,000 acres. The largest single purchase ap- 
proved was one of 17,462 acres in the Sacra- 
mento Mountain region of southeastern New 
Mexico, not far from Alamagordo. The 
acreage acquired represents about 50 per cent 
of the intermingled private lands which have 
been recommended for national forest manage- 
ment. An outstanding example of State co- 
operation in the building up of the national 
forest system was before the Commission when 
it approved the purchase of 8,088 acres offered 
by the Wisconsin Conservation Department for 
$63,850. The land will greatly facilitate the 
consolidation of the Chequamegon and Nicolet 
national forests which lie in Dane, Oneida, 
Vilas and Forest counties. Total approved for 
purchase since Jan. 1, 1940, is 206,317 acres. 


NATIONAL FORESTS PAY DIVIDENDS 
TO ONE-FIFTH OF UNITED STATES 
COUNTIES 


WasHinctTon, D. C., April 15.—Six hundred 
and sixty-seven counties, more than one-fifth 
of the 3,070 within the United States, are en- 
titled to share this year in the distribution of 
25 percent of the gross receipts from operation 
of the 196 national forests and purchase units, 
the Forest Service, which administers the lands, 
has announced. Distribution is now being made. 
For 1939, cash receipts amounting to $4,903,- 
376.44 were paid into the U. S. Treasury. In 
addition to this 25 percent, a further 10 percent 
is used by Forest Service for building and 
maintaining roads and trails within the national 
forests. The Forest Service also pays a large 


share of the cost of constructing and maintaining 
other public improvements within the forest 
areas, such as summer camp grounds, winter 
sports areas, roads and trails, using funds set 
apart by Congress for the purpose. 
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Tree Seed Protected from 
Rodents by Poison Coating 


MissouLa, Mont., April 15.—Looking to 
the saving of over a million dollars in the cost 
of planting 300,000 acres which stand in need 
of reforestation in Montana, northern Idaho, 
and northeastern Washington, a new method 
of protecting field planted tree seeds from the 
ravages of mice is being tried out, it was stated 
today by Dr. C. S. Schopmeyer, tree physiolog- 
ist in the Northern Rocky Mountain Forest & 
Range Experiment Station here. The new 
method depends on the use of a. poisonous 
coating for seeds developed by the Control 
Methods Laboratory of the U. S. Biological 
Survey at Denver, Colo. “After two years of 
experimental seeding with western white pine 
on burned-over areas in the Coeur d’Alene and 
Kaniksu national forests of northern Idaho,” 
said Dr. Schopmeyer, “we believe that the 
method is sufficiently satisfactory to be put into 
practice on the better sites within the western 
white pine type.” 





West Coast Monthly Facts 


SEATTLE, WASH., April 13.—West Coast lum- 
ber held its lines during March, with neither 
marked advance nor retreat from its February 


position, says the West Coast Lumbermen’s’ 


Association. While the prospect for the in- 
dustry was brighter at the end of March than 
at the last of February, the shortage of inter- 
coastal space was an increasing barrier across 
routes to waterborne markets for West Coast 
lumber, including California and the Orient as 
well as the Atlantic Coast. The industry’s ma- 
jor problem is how to get its lumber to these 
markets. Some shipments that normally should 
go by water have already been made by rail. 
Market prospects are promising in two spots— 
the big middle West territory and California. 
The latter market emerged from its winter-long 
lethargy at the first of March, and its spring 
volume prospects are now good. Residential 
building in the middle West was active in 
March, despite an extended winter of extreme 
severity. 
Weekly Averages for March 


NS 5 a 8h w ks oe ss oa 9 eee eN 134,612,000 
INE 9 a Sia tc se wie tie on Siero we tsp 133,434,000 
CS oe sth one os eee we eae 136,441,000 


End month— 


> ee eer 520,378,000 


Gross stocKS ........sceeeeeccees 976,000,000 
Cumulative Totals for 13 Weeks 
PPRIEEE | osab ae Ociearet uae ee eco 1,664,348,000 
SEE ove erg Wore eet oon eens 1,650,799,000 
MIN © iat oS. ccace:biclexn + igo mce. eee 1,723,990,000 

Orders by markets— 
se iad ie, alae wilt eh Since che 717,933,000 
WOOO RELe COERO oss kb 6 ogee eee 672,412,000 
IEE (ours ws bios & Gio ele SW ae Ole es 98,986,000 
EN iia. ars oe ahaa te crack iy suscarerees eae 234,659,000 


Production for March (4 weeks) was 68.4 
percent, and for 13 weeks was 65 percent, of 
the averages for 1926-1929, years of highest 
production. 





Fly Food and Equipment to 
Forest Fire Fighters 


WasuHIncTon, D. C., April 13—Uncle Sam’s 
foresters are taking to the air in their cam- 
paign to reduce the damage from forest fires 
on the national forests. Airplanes are being 
used successfully for flying both men and sup- 
plies to fires and for scouting large fires with 
radio and aerial photography. 

Planes are being increasingly used for drop- 
ping supplies and equipment directly to a fire 
crew. In developing a method whereby sup- 
plies could be dropped quickly and cheaply 
and without danger of breakage, the Forest 
Service tried both loose packs and tight packs. 

In nearly all situations the fall of articles 
is retarded by parachutes made from wool 
sacks or from burlap or rough cotton material 
in 7- to 10-foot squares. Sash cord or 
braided linen line is tied to the corners of the 


burlap and the parachute is folded so that 
it will open easily when tossed out of the 
plane door. The pack will fall at the rate of 
40 feet per second if the chute is loaded at 
the rate of 1 pound of load for each square 
foot of canopy area. A yellow streamer at- 
tached to the parachute helps the receiving 
crew find the chute in case it misses the tar- 
get or in thick smoke and fog. 

On one large hinterland fire the Forest 
Service reports a crew of 400 men and 50 pack 
horses was supplied with 60 tons of equip- 
ment dropped by two planes which made 141 
flights of 28 miles air line to the fire. A 
single plane has transported 4 tons of canned 
goods, meats, bread, coffee, eggs, emergency 
rations, mess kits, tools, oats, hay, axes, saws, 
back-pack pumps and other equipment in a 
day, and it is estimated that one plane can ac- 
complish in an hour as much as 15 pack horses 
or mules can in seven hours or more. 
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Booklet Tells Red Cedar Shingle 
Uses for Farm Buildings 


CorvaLLis, Ore., April 16—Oregon State 
College, here, through assistance of the Federal 
Co-operative Extension Service, has just issued 
a forty-eight page booklet, Extension Bulletin 
540, entitled, “Roofs and Exterior Walls of Red 
Cedar Shingles.” Blueprints for most of the 
farm buildings illustrated or mentioned in the 
bulletin, and many others, may be secured from 
the college at a nominal cost. 

As stated in the bulletin, consideration should 
be given to the advantages of using red cedar 
shingles for roofs and exterior walls, when the 
dealers’ customers are contemplating new con- 
struction or modernization of farm buildings. 
The most important function of farm buildings 
is to provide shelter for the farmer’s family, 
livestock, crops, and equipment. This protec- 
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Honest Now... 


“Is it as Good 
as Kirby’s?” 


KIRBY LUMBER CORPORATION 


Kirby Building, HOUSTON, TEXAS 
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“This Western Wholesale connec- 
tion saves us time and money!” 


Let The 


WESTERN 
WHOLESALER 


Help Solve Your 
Lumber Buying 
Problems 


MIXED-CAR BUYERS of Western Softwoods 
have long since learned that the sure way 
to get prompt shipments of hard assort- 
ments is to send the order to a reputable 
WESTERN WHOLESALER who is right on 
the ground and can quickly locate a mill 
having all items required. 


Mixed car orders from a distance some- 
times encounter delays in reaching a firm 
in position to handle them expeditiously. 
But the WESTERN WHOLESALER, located 
right in the producing field, can and does 
deliver promptly. 


Here is a representative list of Western 
Wholesalers. Let them eliminate your 
lumber-buying troubles. 





Mauk Seattle Lumber Company 


SKINNER BLDG., SEATTLE, WASHINGTON 


Morrill & Sturgeon 
Lumber Co. ~edeee 


Yeon Bidg., Portiand,Ore. 
CARL SODERBERG = Saymill: Pine 
LUMBER COMPANY Prineville, Ore.) 
Spok " 
Manufacturers and Wholesalers Wenieiemeen 


WALES LUMBER COMPANY 
Old National Bank Building 
SPOKANE, - - - WASHINGTON 


iin tee 


110 Market St.. SAN FRANCISCO, CALIF. 


DUNCAN LUMBER COMPANY, Ine. 


PACIFIC COAST FOREST PROOUCTS 


4432 Henry Bidg., SEATTLE, WASHINGTON 
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tion comes mainly from the roof and exterior 
walls. If a farm building is too hot in sum- 
mer or too cold in winter, the causes are proba- 
bly lack of insulation in the roof or exterior 
walls, or excessive air leakage around doors 
and windows. Roofs and exterior walls give 
protection from the elements, sun, wind, snow, 
rain, and extreme temperatures. The appear- 
ance of a building or group of buildings also 
is quite largely determined by the roofs and 
exterior walls. 

Since it is recognized that many farm build- 
ings need only new roofs and exterior walls 
to make them modern and well insulated, em- 
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phasis in this bulletin is placed on moderniza- 
tion and repair with red cedar shingles. By 
observing the suggestions offered, farmers 
should be able to shingle roofs and exterior 
walls of new buildings or reroof and cover 
the exterior of old buildings with a minimum 
outlay consisting entirely of materials from 
the dealer’s yard. 

Included in the bulletin is a section devoted 
to estimating the quantity of material required 
to shingle roofs or exterior walls, depending on 
the size of the building, the type of roof or de- 
sign of the outside walls, the exposure of the 
shingles and the method of application. 


Small Theater's Built-up Arches of Fir 
Attract Wide Attention 


SEATTLE, WaAsH., April 16.—Striking and 
beautiful example of a new and growing indus- 
try in the building field—the built-up wood arch 
industry—are the glued laminated Douglas fir 
arches which support the auditorium roof of the 
new Penthouse Theater now being brought to 
completion on the southwest corner of the Uni- 
versity of Washington campus, Seattle. 

The theater is an unusual project in many 
respects—adding as it does both novelty and 
charm to a campus already world-famed for its 
architectural distinction—but, in the words of 
the University of Washington Daily, it is “the 
roof truss construction in the new theater which 
is attracting wide attention from builders and 
designers all over America.” 

Rising vertically twenty feet, the roof sup- 
ports are anchored on the outer rim of the au- 
ditorium. They converge in a “hub” at the 
peak of the structure, supporting the roof over 
an octagonally designed auditorium without the 
use of center supports, and thus eliminating “be- 
hind the pillar” seats common to the ordinary 


perme 


Ay 





theater. When complete, the auditorium will 
seat an audience of 200 persons on circular tiers 
of seats around a center stage, in the classic 
Greek manner. It will be opened to the public 
May 16, 1940. 

The arches were designed by Sergius Sergev, 
associate professor of Civil Engineering of the 
University ; and the project was under the su- 
pervision of Charles C. May, superintendent of 
buildings and grounds, and his assistant, C. K. 
Weidner. 

It is of particular interest to note, too, that 
the eight laminated supporting arches were fab- 
ricated by WPA workers on the project, under 
the supervision of the University. Charles North 
was senior project supervisor for the WPA. 

The arches are made of Douglas fir boards, 
Yse-inch thick and 5%-inch wide. These boards 
are of random lengths and scarf-spliced with 
glue to form a piece long enough to extend 
from the heel to the crown. The arch curve 
in each case was made by bending the lamina- 
tions in a clamping jig which also supplied the 
pressure. 
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Glued, laminated arches of Douglas fir boards converge at the central hub to form the 
roof support for the elliptical stage of University of Washington's Little Theater 
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BACK TO THE LAND 
From Issue of Sept. 12, 1903 


He came aboard us at Duluth— 
A namby-pamby kind of youth, 
Who'd have enough, we surely thought, 
Before we touched at Conneaut. 


He said he wished to make a trip, 
Upon a reg’lar lumber ship 

To benefit his failing health. 

We iold him, if he sailed for wealth 


He’d reason to be happy if 

He simply made enough to live; 
And, if his health he journeyed for, 
He better had remained ashore. 


For when the wind and water race 
The lakes are not a healthy place. 
Around the greasy cabin glim 

We sat and thus encouraged him. 


But still he said he guessed he’d stick; 
He didn’t think he’d be real sick. 

We told him sick he might not get 

But water was extremely wet 


At this partic’lar time of year. 
And likewise we expressed a fear 
If old Superior got gay, 

’Twould blow his Panama away. 


That night we stood out in the lake, 
We felt the slackened tackle shake 
And in the dark, uncertain west 
We saw a cloud with purple crest. 


It struck us full at half past one— 
A peal of thunder like a gun— 

And then the boards began to slide 
From windward to the leeward side. 


If anything can raise the deuce 

It is a deckload, once broke loose. 
Who could forget a night like that? 
The sky as black as any hat. 


The foaming green and purple wake 
We left behind us in the lake, 

The load that listed side to side— 
And then at three the captain died. 


We saw him stumble, reel and lunge, 
We heard a frantic cry, a plunge— 
We saw his white face in the dark 
Sink quickly, like a steamer spark. 


I guess we all went crazy then, 

Such things will scare the best of men. 
Some loosed the dory; some, afraid 
To go or stay, both cussed and prayed. 


*’Twas then we heard another cry 
Above the storm, “All hands, stand by!” 
It was the namby-pamby youth 
Had come aboard us at Duluth. 


From off the larboard came the roar 
Of combers on a sandy shore. 

We saw him put her hard a-port. 
We heard the old tub give a snort— 


Then toward the rim of shining sand 
He drove her, bows on, for the land. 
She struck, she lifted, struck again. 

Then “Each man for himself, my men!” 


We heard the stranger yell once more. 
Well—God knows how—we got ashore, 
The stranger said, “I guess you’re right— 
With such a craft on such a night, 


When death rides every billow’s crest, 
The solid shore is quite the best ; 

A safer place it is for fair— 

And that is why I put her there.” 
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coma, Wash., for 1889 is re- 


coma mill, 65,000,000 feet; the 
Pacific mill, 30,000,000; the|ins & Co., of Grand Rapids, 


The lumber output of Ta-,sides or double axes were|hulls is permissible, if they 


used on the tilt table. The|are to pass through this thor- 
ported as follows: The Ta-| third tilt with a double axis|oughfare for the lake marine. 
was also brought out by Perk- oo 





Egg Harbor mill, 15,000,000; 
the St. Paul & Tacoma, 25,- 
000,000; smaller mills, 90,000,- 
000—total, 225,000,000 feet. 
This is a large increase over 
any former year. 

* * * 


Philosophy of Shingle Mak- 
ing—To Editor Timberman: 
Sawmill men, as a rule, do 
not generally acknowledge the 
increased difficulty of setting 
the taper of a shingle over 
the parallelism of a perfect 
board. The first tilt that the 
writer ever saw on which 
butt or point could be inde- 
pendently changed, was made 
by James E. Austin, of Grand 
Rapids, Mich. The next tilt 
having the same case of ad- 
justment was brought out by 
Perkins & Co., of same place, 
some ten years ago on their 
hand machine. In both of 
these machines, independent 





Mich., but was constructed 
with a solid head. 


*. * * 


The increase in the number 
of steam vessels in the lake 
marine in the past fifteen 
years is wonderful, running 
up from 3,885 to 6,725, or 
nearly 75 percent. However, 
this wonderful increase in 
the number of craft is no 
more surprising than the car- 
rying capacity of the vessels 
put afloat. The Welland Canal, 
when it was built was 
planned with due regard to 
any probable or possible fu- 
ture emergency in connection 
with the size of the vessels 
which might seek passage 
through the same; but the 
utmost capacity of the canal 
has been reached and ship- 
builders are confronted with 
the fact that no additional 
length or breadth of vessel 





The new Hawley band saw- 
mill at the mouth of the Dead 
River, a short distance from 
Marquette, to supply which 
with logs the McGraws of Bay 
City have constructed several 
miles of railroad, is to be 
lighted by electricity, the 
Westinghouse Co. having con- 
tracted to put in the electric 
plant. About fifty incandes- 
cent lights of 32-candle power 
will be used as a starter and 
it will be increased as re- 
quired. 

> *« 8 

St. Louis Cyclone—In the 
big cyclone that passed over 
St. Louis last Sunday after- 
noon the factory and yard of 
the Crescent Lumber Co., at 
10th and Howard street, was 
badly shattered. The Riddle- 
Rehbein Co.’s planing mill 
was damaged to the extent of 
$2,000. The Mississippi plan- 
ing mill was badly damaged. 
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Ponderosa 


PINE 


Klamath 


This super-quality Pine from the famous 
Klamath region always wins the O. K. of the 
careful buyer. By satisfying customers it 


builds good will for you. It's exceptionally 
fine in texture, soft and mellow, with straight, 
close, uniform grain. Scientific seasoning and 
precision manufacture in our modern mills 
assure top-quality. Let us care for your needs 
in SELECTS and COMMON, S4S, PATTERNS 
or ROUGH, SHOP and BOX. Let us quote. 
Write us today. 


Member of the Western Pine Ass‘n. 


CRATER LAKE 


BOX & LUMBER CO. 
Sprague River, Oregon 





THE FEATHER RIVER 
LUMBER COMPANY 
Manufacturers of 


CALIFORNIA 
SOFT PINE, 


WHITE FIR and INCENSE CEDAR 
Annual Production 50,000,000 Ft. 


LUMBER, BOX SHOOK 
and MOULDINGS 
Mills and Sales Office: 


DELLEKER, PLUMAS COUNTY, CALIF. 
We are member of Western Pine Association 











SULLIVAN LUMBER CO. 


PORTLAND, OREGON 
TIMBERS FACTORY 


YARD STOCK F é R CLEARS 


SPRUCE, HEMLOCK, CEDAR, PINE 
Reliable Shippers 28 Years 
WRITE US! AIR MAIL ONE DAY EACH WAY! 


COLONIAL CEDAR COMPANY 


2501 Northlake Ave., Seattle, Wash. 


ar SHAKES 


Cedar 
“Totem,” Hand-Split -- “Fitite,” Processed 
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Here’s What's New 


New Two-Volume Builders Hardware 
Catalog Issued 


New complete builders hardware catalog, 
bound in two volumes, has recently been 
announced by the National Brass Co., Grand 
Rapids, Mich. Containing a total of 220 pages 
and more than 875 illustrations, the two volumes 





are designated as Catalog No. 27, which shows 
the company’s line of general builders hardware, 
and Catalog No. 31, which covers the line of 
residence locksets and latchsets. Associated 
items are grouped together; true color repro- 
ductions feature the cabinet hardware and eight 
color pages illustrate door trim with tubular 
latches. Selling manuals are being presented 
with the mailing of these catalogs. These 16- 
page manuals are known as “Handy Refer- 
ences ;” one illustrating cabinet hardware, and 
the other, six complete sets of tubular locks and 
latches—all the door hardware needed on a 
house job. These books may be acquired by 
writing the manufacturer. 





Folder on Clothes Closet Fixtures 
Issued for Dealers 


A folder on clothes closet fixtures for con- 
venient arrangement of closet space has recently 
been issued by Knape & Vogt Manufacturing 
Co., Grand Rapids, Mich. The folder describes 
and illustrates shoe racks, hat holders, tie racks, 
trouser or skirt hangers, extension rods, cloth- 
ing carriers, brackets, adjustable shelf standards 
and supports, ball bearing extension drawer 
slides, umbrella holders, disappearing towel 
tacks, convenience items of all sorts. The fix- 
tures, it is stated, have been designed to help 
remove the No. 1 pet peeve of American house 
wives: lack of adequate closet space. 


Clips for Blind Nailing Interior 
Finishes Are Announced 


A new clip, called the Nu-Wood Clip, de- 
signed for applying Nu-Wood tile and plank 
to walls and ceilings without surface nailing 
has been announced by the Wood Conversion 
Co., St. Paul, Minn. The clip not only conceals 


the nails, but allows for movement normal to 
construction and results in a smooth surface 
with each unit supporting adjacent units. The 





clip can be used in either the tongue or groove. 
Clips can be set in position for nailing on any 
number of tile or plank and then each unit may 
be lifted into position and nailed. One end 
of the clip is rounded and the other is square 
and it may be determined by touch which end 
to apply to the unit—the rounded end fits the 
tongue, the square end fits the groove. 


New Folder on Woodworking 
Equipment Is Issued 


A new folder on woodworking equipment, 
entitled “Balanced Power and Flexibility,” has 
just been issued by De Walt Products Corp., 
1250 Fountain Square, Lancaster, Pa. The 
folder describes and illustrates the company’s 
5 types of power saws, available in 72 models, 
mounted on 11 different frames. Photographs 
of the five types of machines are included. Line 
drawings show the position of the machine in 
cross cutting, mitering, ripping, bevel cross 
cutting, bevel mitering, bevel ripping, dadoing, 
gaining, ploughing, radius cutting, bevel fluting, 
rabbeting, routing, shaping, cutoff and tenoning, 
coping and panel raising. Instructions and spe- 
cifications are included. 


Issues New Catalog Covering 
Metal Interior Trim 


The Milcor Steel Co., Milwaukee, Wis., re- 
cently issued Catalog No. 100-C, featuring the 
latest and smartest designs in metal trim for 
modern interior construction. Assembled and 
indexed in spiral ring binding, the catalog, 








known as the Milcor Metal Trim Catalog and 
Guide Book, pictures the company’s complete 
trim line. Most of the products are supplied 
with either the expanded metal flange or the 
standard continvous flange. An additional fea- 
ture of the catalog is the inclusion of half- 
scale, cross-sectional diagrams giving complete 
dimensions for each product and showing the 
best method of installation. Requests for the 
catalog should be addressed to the company. 


Three New Interior Finishes for 


Remodeling Jobs Offered 


Three new interior finishes styled for re- 
modeling living rooms, dining rooms and _ bed- 
rooms have been announced by the Celotex 
Corp., 919 N. Michigan Ave., Chicago, III. 
The new finishes are buff, colonial green and 
ripple blend. The new buff finish has a light 
glazed surface designed to harmonize with 
nearly all color combinations. The colonial 
green finish is a light pastel and is made with 
the same glazed surface. Both products are 
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available in tile board, finish plank, key joint 
units, mouldings, friezes and ornaments. The 
new ripple blend finish provides a random 
pattern of four varied harmonious shades. Its 
surface is smooth with a very slight texture. 
It is available in tile board and plank. 


Shingle Nail Display Rack Offered 
to Help Dealers 


A display rack to enable dealers to sell 
shingle nails through point-of-sale advertising 
has recently been offered by W. H. Maze Co., 
Peru, Ill. This company has developed this 
iack to assist dealers in package-selling the 
company’s cwn shingle nail product. It is 
stated that their nails are submerged in molten 
zinc, thus providing the shingle nails with a 
heavy coating. By bringing the nail packages 
right out in front and placing them on the steel 





easel trame display rack, time is saved in 
making sales. Besides the display rack which 
holds five boxes of nails, the company also 
ofters signs and other selling helps. 


New Roof Catalog with Color 
Reproductions Issued 


A new roof catalog featuring color photo- 
graphic reproductions has just been announced 
by the B. F. Nelson Mfg. Co., Minneapolis, 
Minn. The catalog contains color photographs 
of attractive homes with Nelson Master Roofs. 
A full color close-up of the roof slab is pic- 
tured beside each house photograph. Drama- 
tized photographs of the company’s process of 
manufacture; laboratory instruments used in 
testing roofs; historic houses in the Northwest; 
and various classes of buildings ‘for which the 
company’s roofs are adapted are included. The 
catalog covers asphalt shingles, roll roofing, 
insulation, built-up roofs, cements, coatings, 
preservatives, building chemicals and _ roofing 
accessories. Specifications are included. 


New Electric Hand Saw 
Is Announced 


A new portable electric saw has recently been 
announced by Skilsaw, Inc., 5033-43 Elston 
Ave., Chicago, Ill. The new model, No. 127, 
has a 12-inch blade and cuts to a depth of 43% 
inches. It has been désigned especially for mine 
construction work, timber cutting on docks and 
dam super-structures, railroad bridge construc- 
tion and tie cutting; it is practical for cutting 
mzny types of building tile and for continuous 
cutting of copper sheets up to % inch thick, 
lead sheets up to 2 inches thick and many types 





of heavy gauge corrugated metals. It will rip 
and cross-cut timbers up to 4 inches, and bevel- 
cut lumber 376 inches thick at 45 degree angle. 
The blade has a free speed of 2400 r.p.m. and 
is protected by an automatic spring operated 
telescop'ng guard that rotates on ball bearings. 
The model is 22 inches long; frame is of die- 


- 
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cast aluminum alloy; shafts mounted on_ ball 
beatings; blower arrangement keeps line of cut 
free of sawdust. The company’s new’ catalog 
No. 41 describes the new saw as well as the 
company’s complete line of tools and accesso- 
ries. 


New Caulking Gun with Automatic 
Cartridge Ejector Offered 


A new caulking gun with an automatic 
ejector designed to throw out empty tubes as 
soon as cap is removed to reload has been 
announced by the Kenmar Manufacturing Co., 
Albert and Martha Sts., Philadelphia, Pa. The 








\ ‘ EJECTOR CARTRIDGE GUN 
/ 


eun has been developed to speed up operation 
and, it is stated, will take care of all size car- 
tridges. Additional parts are provided with 
every gun for changing over for bulk use. The 
guns are cadmium plated, available in either 
ratchet or smooth rod styles. 


Roofing Clips to Prevent Leaks 
Are Offered 


Clips, for use in fastening and locking asphalt 
shingle roofs are offered by the Seal-All Clip 
Co., P. O. Box 302, Flint, Mich. These clips 
are for use on hexagonal shingles, standard 
strips, giant strips and rolled roofing. They 
have been designed to prevent tabs from blowing 
OVERLAYING SECTION 


FIRST UNDERLAYING SECTION 
SECOND UNDERLAYING SECTION 





















. Vv 
~ Se “ROOF a 


up and to prevent leaks. They allow for expan- 
sion and contraction and thereby prevent buck- 
ling. It is stated that these clips are easy to 
handle, require no special tools, and do not 
detract from the roof’s beauty. They are manu- 
factured for use with various thicknesses and 
materials in the following types: regular copper, 
medium copper, regular galvanized, and giant 
copper. 





Announces Economically Priced 
Fibre Board Cutting Tool 


Stanley Tools, New Britain, Conn. recently 
announced fibre board tool No. 193B, a prac- 
tical reasonably priced tool with a straight 
edge to groove, bevel, cut and trim fibre insu- 
lating board. Equipment includes plane bot- 
tom, with rosewood knob and handle, slitting 
cutter holder, grooving and beveling cutter 
holder, five cutters—one for trimming and four 
of the razor blade type for grooving and bevel- 





ing. The company’s fibre board tools No. 193 
and 193A are used extensively to cut and orna- 
ment fibre insulating board. The many acces- 
sories furnished with these numbers enable 
almost any type of cut to be made. For those 
whose work does not require the broad scope 
possible with these two tools, 193B with fewer 
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accessories is suitable. Additional parts may 
be purchased at a nominal price to increase the 
range of these tools. Details are available from 
the manufacturer. 


Mill Sites and* Timber Tracts 
Offered for Sale 


A booklet on California pine timber lands 
and mill sites offered for sale has recently been 
issued by the Red River Lumber Co., West- 
wood, Calif. This booklet describes and illus- 
trates a large tract of land on the West slope 
of the Sierras. A map, a panoramic view 
photographed from the top of Latour Butte, and 
photographs of various stands of trees are 
included in the booklet. Sugar Pine, Ponderosa 
Pine, Douglas Fir and White Fir are included 
in the tract. 
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Data Available on Four Rear Wheel, 
Two Speed Axle Unit 


A data sheet giving performance in both 
the Ford speed and Ford power ratios is avail- 
able on application to the Thornton Tandem 
Co., 8701 Grinnell Ave., Detroit, Mich. These 
data covers the four rear wheel drive unit for 
Ford trucks with two speed axles. The unit, 
it is stated, provides capacities up to fifteen 
tons gross vehicle weight and is for use when 
it is necessary to have even greater loads and 
performance than are possible with the standard 
single speed Ford axle with the conventional 
Thornton Ford drive unit. Body lengths from 
8 to 22 feet may be used with the new unit. 
The inter-axel gear case is equipped with 
Thornton automatic-locking differential provid- 
ing positive drive to both rear axles. 








CHARACTER TYPE OAK FLOORING 


It is new. 
special literature. 


Basswood. 


It is different. 


ODESSA , NY. 


Ask us for 


Special for quick shipment—2 cars 8/4 FAS 











OUR MAYO, VA. MILL 


Repairing and installation of new equipment 
at our Mayo, Virginia mill will soon be com- 
pleted. Will then be in position to offer su- 
perbly manufactured Pine from this mill. 





















Bradley-Miller 
Michwean White Pine 
~_ “Frames H 


won fame, 


facture. 


BRADLEY, MILLER & COMPAN 





Enjoy the Great Advantage of 
Handling Bradley-Miller Frames 


WHAT an advantage it is to handle frames that have 
prestige and popularity through superior 
quality and unfailing durability. 
crease in your frame business, easier sales, better profits. 
Bradley-Miller Frames of Genuine White Pine have every 
desirable feature of modern design and precision manu- 
They do not warp, swell or split. 
nish Ponderosa Pine Frames in same manufacture and 
grade as the Genuine White Pine. 
needs. Write us today. 


It means constant in- 


We also fur- 


Let us quote on your 


BAY CITY, MICHIGAN 








Four 


Our Window Frame Source of Supply is 


5 

: We would like further information. 
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vee PULLMAN 


For Double-Hung Windows of Today 
EASY OPERATION, Smooth and Noiseless, PERFECT BALANCE 


Narrow Mullions—No weight Boxes—PRICED RIGHT 
Fastened or Detached without removing Sash, Stops or Weatherstrip. 


GUARANTEED FOR THE LIFE OF THE BUILDING 


Pullman Mfg. Corporation, 1196 University Ave., Rochester, N. Y. 





LIFE -TIME 
SASH 
BALANCES 








a Fea 


Tape Hook 
Patent Pending 
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SUGAR & WESTERN 
PINE AGENCY 


#1 MONTGOMERY ST. 
SAN FRANCISCO, CALIFORNIA 


SUGAR tern tener 
PINE 


Shop 
California Ponderosa Pine 
Mouldings and Cut Stock 


» Sugar Pine Specialists for 30 Years ! 
* J 
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At every 


“CORNER” 
There’s Profit 
for You! 





Save valuable time on every Asbestos 
Siding job. Profit from using “KOKOMO 
KORNERS,” individual corner strips. Sim- 
plifies fitting at corners and along window 
and door frames, improves appearance, 
gives added protection. Made of oxidized 
zinc . .. will not stain. Lengths suitable 
for any Asbestos Siding Shingle. For com- 
plete details write 


DOUBLE GRIP BRASS CLIP CO. 
211 S. Main Street 











SPECIAL 
SERVICE 
e LINE 
; ? FAST-SELLING 
8 PATTERNS 
from the famous 

9 x 

qo Oo WALL 
PAPER LINES 


LENNON 
WALL PAPER CO. 
Joliet, Illinois 








Kokomo, Ind. 
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NATIONAL PRODUCTION, SHIPMENTS, ORDERS 


WasuincTon, D. C., April 15.—Following is the National Lumber Manufacturers’ Association's 
report for two weeks ended April 6 and for fourteen weeks ended that date, covering mills whose 


with statistics of 


statistics for both 1940 gnd 1939 are available, and percentage comparisons 
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identical mills for the’ corresponding period of 1939: 

Av. No. Per- Per- Per- 

Mills Production cent Shipments cent Orders cent 
TWO WEEKS: Rpteg. 1940 of 1939 1940 of 1939 1940 of 1939 
Total Softwoods . 402 398,536,000 110 425,348,000 107 425,958,000 102 
Total Hardwoods.. 86 16,103,000 211 16,347,000 94 16,941,000 110 
Total Lumber ..... 47 414,639,000 110 441,695,000 106 442,899,000 102 
Total Flooring .... 79 18,658,000 129 18,956,000 1138 17,722,000 136 
FOURTEEN WEEKS: 
Total Softwoods.... 413 2,576,076,000 112 2,749,942,000 107 2,827,752,000 110 
Total Hardwoods... 87 26,303,000 105 120,562,000 99 122,122,000 104 
Total Lumber...... 482 2,702,379,000 111 2,870,504,000 106 2,949,874,000 110 
Total Flooring..... 79 121,271,000 116 114,533,000 108 145,759,000 127 





RELATION OF UNFILLED ORDERS TO STOCKS 


Wasuincton, D. C., April 15.—Following is statement of seven groups of identical mills of 
unfilled orders and gross stock footage on April 6: 


Total Softwoods* 
Total Hardwoods* 


Total Lumber 
Hardwood Flooring 


No. of Mills 
Reporting 


396 


a 82 


464 


cee 89 





Unfilled Orders Gross Stocks 
940 1939 40 193 
782,977,000 611,710,000 3,475,777,000 3,475,042,000 
55,341,000 45,057,000 359,852,000 401,772,000 
838,318,000 656,767,000 3,835,629,000 3,876,814,000 
82,146,000 72,140,000 98,970,000 


109,217,000 


*Of Northern mills, 14 reported on softwood, 15 on hardwood unfilled orders; 16 mills on 


stocks, 





Av. No. 

Mills 
FOUR WEEKS: Rptg. 
Softwoods: 
Southern Pine .... 131 
WOE COOBE ..cccce 125 
Western Pine ..... 110 
California Redwood 3 
Southern Cypress.. 9 
Northern Pine ... 8 


NATIONAL STATISTICS FOR MARCH BY REGIONS 


WasuineTon, D. C., April 15.—Following is the National Lumber Manufacturers’ Association’s 
report for the four weeks ended March 30 and for thirteen weeks ended that date, covering mills 
whose statistics for both 1940 and 1939 are available, and percentage comparison with statistics 
of identical mills for the corresponding period of 1939: 


Northern Hemlock 19 


Total Softwoods. 


Hardwoods: 


Southern Hardwoods 7 
Northern Hardwoods 1 


Total Hardwoods. 
Total Lumber ... 


Oak Flooring...... 


Maple, Beech and 
Birch Flooring... 14 


THIRTEEN 
Softwoods: 


Southern Pine 


West Coast 


Western Pine 


WEEKS 


eereeee 


eeeee 


California Redwood 13 


Southern Cypress.. 9 

Northern Pine .. .. 8 

Northern Hemlock. 18 
TotalSoftwoods. 411 

Hardwoods: 

Southern Hardwoods 770 


Northern Hardwoods 18 


Total Hardwoods 88 


Total Lumber . 
Oak Flooring 


Maple, Beech and 
Birch Flooring .. 14 


+ Units 


Production 
1940 


130,084,000 


~ 803,001,000 


21,584,000 
13,629,000 


"35,213,000 
838,214,000 


32,829,000 
4,285,000 


383,728,000 
1,229,402,000 


90,771,000 
30,283,000 

3,419,000 
26,459,000 


2,381,064,000 


70,783,000 
47,776,000 


118,559,000 
2,499,623,000 
97,940,000 


13,989,000 


Per- 
cent 


of 1939 


105 
117 
133 
113 
83 
101 
148 


118 


98 
132 
109 
118 


Shipments 
19 


Per- 
cent 


40 of 1939 


851,146,000 


26,658,000 
9,041,000 


35,699,000 


886,845,000 
34,515,000 


4,795,000 


357,326,000 
1,224,806,000 
812,797,000 
84,207,000 
27,699,000 
26,515,000 
16,399,000 


2,549,749,000 


83,567,000 
29,696,000 


113,263.000 


2,663,012,000 
93,013,000 


13,237,000 


100 
109 
125 

99 
102 
112 

75 


112 


93 
109 


97 
111 


Orders 
1940 


120,533,000 
401,992,000 
276,464,000 
36,358,000 
8,245,000 
7,803,000 
4,988,000 


867,960,000 


264,000 
580,000 


33,844,000 
901,804,000 


36,517,000 
3,905,000 


25, 
8, 


25 490,000 
18,704,000 


2,615,648,000 


83,740,000 
29,476,000 


113,216,000 


2,728,864,000 
125,136,000 


12,246,000 


REGIONAL UNFILLED ORDERS AND STOCKS MARCH 30 


Wasuincron, D. C., April 15.—Following is the monthly statement by regions of eight groups 


of identical mills and two groups of hardwood flooring plants of unfilled orders and gross stock 
footage on March 30: 


Softwoods— 


Southern Pine 


West Coast 


Total Softwoods 


Southern Hardwoods - 
Northern Hardwoods 


Total Hardwoods 
Total Lumber 


Flooring— 


Oak Flooring 
Maple Flooring 


Western Pine 
California Redwood 
Southern Cypress . 
Northern Pine 


TUnits of production. 


eee eee 


Per- 
cent 
of 1939 


93 
108 
131 
116 
107 

89 

94 


113 


99 
106 
101 
112 


115 
121 


111 
89 


111 


99 
120 
104 
110 








No. of Unfilled Orders Gross Stocks 

Mills 1940 1939 1940 1939 
Penn 122 67,801,000 —«67,974,000 471,032,000 469,257,000 
senha’ 125 42651681000  309°392'000 911,552,000 — 885,641,000 
a aehies 111 234'043,000 156.961.000 1,429.093.000 1,412,902.000 
tea 13 32,770,000 36,680,000 299,277,000 299,716,000 
scent 9 5.033.000 5'211,000 195,008,000 195,983,000 
emis 8 3°884.000 5,793,000 96,975,000 134,107,000 
Le REN 15 6,049,000 10,484,000 86,855,000 117,739,000 
Sees “403 775,748,000 592,495,000 3,489,792,000 3,515,345,000 
Saas #70 «35,263,000 36,034,000 236,257,000 261,409,000 
dept 17 19,993,000 13,979,000 136,981,000 151,441,000 
ar 8 55.256.000 50,013,000 373,238,000 412,850,000 
sakes 475. 831.004,000 642,508,000 3,863,030,000 3,928,195,000 
Sam 75  —«-74,408,000 63,627,000 81,980,000 93,901,000 
ec eke i4 7876000 10,253,000 16'874,000 17,285,000 





April 


[ 

NE 

a sur 
for tr 


Thre 


Orde 


dur 


Pro 
Orc 


Gr 


Pre 
Shi 
Or 


ae a ae ae eS ell ele | 





40 


n’s 
se 
ot 


of 


100 
100 


100 
00 


on 


n’s 
IIs 


ics 


53) 


ee i. ie 


ip 
ck 


00 
00 


00 
00 
100 
100 


00 
00 
00 


00 
00 


00 
00 





April 20, 1940 


Southern Pine Statistics 


[Special telegram to AMERICAN LUMBERMAN) 
New Or-eans, La., April 17.—Following_ is 
a summary of reports from southern pine mills 
for two weeks ended April 13: 


Average weekly number of mills, 133 
Units,+ 98 


Two Weeks 
Three-year average production*... 59,606,000 
pe eee 56,788,000 
SER eae en ae 55,331,000 
CE PINON, fn 0. Kc a tn eames 55,464,000 


Number of mills, 131, Units,+ 98 
On April 13, 1940 
oS OS ee es ee re 66,484,000 
rrr re 393,806,000 
*Oct. 26, 1936, to Oct. 28, 1939. 
TUnit is 304,000 feet of “3-year average” 
production. 





Western Pine Summary 


PortLAND, Ore., April 15.—The Western 
Pine Association reports as follows on operation 
of identical Inland Empire and California mills 
during the two weeks ended April 6: 


Report of an Average of 112 Mills: 
Total for 2 weeks ended 
April 6, 1940 Apr. 8, 1939 
Production ...... 118,743,000 109,180,000 
Shipments ...... 137,152,000 123,911,000 
Orders Received... 138,442,000 135,169,000 
Report of 113 Identical Mills: 
Apr. 6, 1940 
Unfilled orders... 240,143,000 171,938,000 
Gross stocks ....1,467,790,000 1,439,220,000 
Report of 113 Identical Mills: 


c7—— Total for Year——__, 
1940 1939 


Production ...... 689,531,000 557,918,000 
Shipments ....... 892,587,000 810,578,000 
Rr 912,874,000 766,690,000 





Frame Residence Costs 


Following are index numbers of construction 
costs (based on 1926-1929 average as 100), 
compiled by E. H. Boeckh & Associates (Inc.), 
Cincinnati, Ohio, covering frame residences: 


1926- 
1929 1937 1938 1939 April 


Area— Ave. Avg. Avg. Avge. 1940 
pO re 82.7 79.0 81.6 82.8 85.7 
eee 107.2 88.8 91.9 93.5 97.0 
Birmingham ..... 91.7 80.5 86.3 87.8 90.1 
[CO eae 116.3 103.3 104.1 106.2 110.6 
oO eee 109.2 104.8 107.9 110.6 116.1 
Cincinnati ........100.5 98.8 100.4 103.3 103.5 
CIBVOGUERG ... c0cge 107.2 105.1 105.8 106.2 105.3 
CS eee 103.1 89.9 91.2 95.1 98.8 
Oo here 95.0 111.9 109.0 112.1 111.4 
a 103.3 93.9 97.1 98.8 100.5 
Kansas City ..... 100.3 95.8 102.5 104.4 107.8 
Los Angeles...... 92.7 93.4 89.7 93.6 96.9 
Mirnearslis ..... 92.8 101.6 101.2 101.9 105.3 
New Orleans ..... 93.3 83.4 86.3 89.0 95.7 
New York City...133.3 110.5 118.9 122.1 123.9 
Philadelphia ..... 100.3 91.4 93.8 99.2 100.4 
Pittsburgh .....3. 113.3 109.8 112.7 113.8 113.3 
ee ee 118.6 98.2 104.1 107.0 107.9 
San Francisco .... 87.7 96.7 97.7 99.2 100.2 
ee 84.5 92.6 96.5 96.7 98.0 


Apr. 8, 1939 © 


Amemcanfiimberman 


(Continued from Page 25) 


exhibit three to six deep for each session. 

“The Omaha Builders Exchange, through 
Wm. Parkinson, its secretary, conducts an ex- 
cellent building show, and we here feel that 
it is a very worth-while enterprise; and further 
feel that it offers a fine chance for lumber- 
men, and for the various associations of lum- 
ber manufacturers, to present their product. The 
contact possible at one of these shows would 
be worthwhile to the lumber manufacturers. 
From personal experience gained on the floor 
through contact with the consuming public, it 
is our opinion that one of the very important 
points which lumbermen must establish in the 
minds of the consuming public is that lumber 
is not expensive, that it is very adaptable, and 
that lumber products offer real value for the 
consumer’s dollar.” 
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B. C. Fir for Britain Arrives by 
Rail at Eastern Ports 


MontTrEAL, Que., April 15.—Furness, Withy 
& Co. (Ltd.) have been appointed by the British 
Ministry of Supply to supervise and co-ordinate 
shipments of lumber from British Columbia to 
the United Kingdom. Already first loads of 
the lumber have reached the Maritime Province 
key ports. It won’t be long now before train- 
loads of the lumber will be arriving at Mont- 
real. Halifax and Saint John are busy handling 
arriving lumber. When ships are not available, 
the lumber is being stacked in depots. It is 
planned to have a similar depot at Montreal. 

Warning that lack of ships might “break” 
New Brunswick’s lumber market, was given 
recently by K. G. Fensom, eastern Canadian 
timber trade commissioner in England. 





specialty. 


ESSCO Southern Pine 


DO YOU KNOW-- 


ESSCO gives special attention to mixed car orders. 
Two big Yellow Pine mills produce practically every 
item carried in the average lumber dealer's yard. Mixed 


cars of yellow pine, hardwoods and oak flooring a 


Many dealers are profiting by this feature of ESSCO service. 


ESSCO Southern Hardwoods 


ESSCO Ponderosa Pine ESSCO West Coast Woods 
ESSCO Oak Flooring 





EXCHANGE SAWMILLS SaLes Co. 


1111 R. A. Long Building, 


KANSAS CITY, MO. 








Speeds Map Measurement by 
Photo-Electric Planimeter 


Otrawa, Ont., April 15—With a view to 
speeding up the preparation of forestry maps 
from air photographs, the Dominion Forest 
Service has developed the photo-electric plani- 
meter, an instrument which measures map areas 
two to three times as rapidly as the ordinary 
planimeter. Although only in the experimental 
stage the results are highly accurate, and this 
accuracy will be still further increased when 
certain proposed improvements have been in- 
corporated. The area to be measured is cut 
out of a map which has been blackened on the 
back, and the cut-out is placed between an il- 
luminated surface and photo-electric cells. Thus 
the light reaching the cells, and the current 
flow in them, are reduced in proportion to the 
size of the blackened area interposed, and the 
measurement of this current enables compu- 
tation of the area. 
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Aluminum Co. 


foundation coat 





Get This Profit Winner 
Mr. Lumber Dealer 


FIRST COATER FOR 


——————— 
4p UY bell? .) This paint first 
Ahi ? 
/ 
: 


woopD 


coater has proved its worth 


through years of time and weather tests ... 

confirming the findings of 15 years’ research of Longer 
of America that an Aluminum 
G House Paint First Cocter definitel 
me == life of paint jobs. The paint’'s adhesive vehicle 


Life 


extends the 


combined with its —— vot forms a FOR 
immovably anchored to the 2 
wood. The top coats cling tightly to this alu- Paint 
minum primer and LAST YEARS LONGER. Stock 
and push Alumbrite. We furnish valuable selling 
helps. Write us today for full particulars. 


THOMPSON AND COMPANY, PITTSBURGH, PA. 


Jobs 





MANUFACTURERS OF QUALITY. PAINT SINCE 184 
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For Your Spring Needs 


Sallis 





Get ready now to take care of every need 
of your customers. Let Sallis help you to 
balance your stocks. Count on us for 
everything you need in top quality Short 
Leaf from Central Mississippi. Yard and 
Shed Items, “Eased Edge’ Dimension, 
Flooring, Ceiling, Siding; Finish, Mould- 
ings, Casing, Base. Shed stock is kiln- 
dried. Air-dried items are Lignasan-treated. 


Annual Capacity—35,000,000 feet 
i. C. and @. M. & N. Rallreads 





W.T.SMITH LUMBER C0. 


YELLOW PINE & HARDWOODS 
Chapman v PANE Ver-beete) 








Richard Shipping Corp. 


Established 1847 


44 Beaver Street, NEW YORK 


Ocean Freight Brokers 
and Contractors 


Foreign Forwarders, Customs Bro- 
kers. We handle all classes of cargo 
and attend to collectior of invoices. 


Special department handling export lumber shipments 








INSURANCE 


With a Mutual Interest 


ASSOCIATED LUMBER MUTUALS 


Central Manufacturers Mut. Ins. Co., Van Wert, Ohio 


Lumber Mutual Fire Ins. Co., Boston, Mass. 


Lumbermens Mutual Fire ins. Co., Mansfield, Ohio 
Pennsylvania Lumbermens Mut. Fire Ins. Co., Phila- 
elphia, Pa. 


Indiana Lumbermens Mutual Ins. Co., Indianapolis, Ind. 
Northwestern Mutual Fire Assn., Seattle, Wash. 
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Market News from Am 


Seattle, Wash. 


WEST COAST WOODS — RAIL — Vertical 


and flat grain flooring and 
weaker, most items, particularly 
and C, moving at about $1 less. Other rail 
items are steady. Though complaint of poor 
demand is general, a fair volume of business 
is being done. Stocks at the mills vary 
greatly. There is much buying for Govern- 
ment projects. 


INTERCOASTAL— Large operators have 
most of the space available; the small ship- 
per doesn’t know where to get any. East 
Coast demand is good. Diversion to rail is 
starting. Prices are about the same as they 
were two weeks ago. 


CALIFORNIA—This market is paying bet- 
ter prices and is active. Space shortage is 
becoming more of a factor, and probably is 
contributing to the urge to buy. 


drop siding are 
Bé&better 


HAW AII—Demand, for Government projects 
and home building, continues good, with ship 
space ample and rates unchanged. 


EXPORT—Addition of Norway and Den- 
mark to the belligerents in Europe is tying 
up in American ports many Norwegian, 
Danish and Swedish ships. There is no im- 
provement in Oriental buying, though a few 
inquiries come from North China. United 
Kingdom is inactive. Holland buys a little, 
and Italy some spruce. South Africa is mak- 
ing inquiries, but there is no steamer space 
available for April, May and June, and high 
freight rates make it difficult to consummate 
business. The east coast of South America 
is buying a small amount, while demand 
from the west coast is strong, with business 
handicapped by lack of ship. space. Rates 
to the west coast advanced $1 June 1. 


SHINGLES 
moved, 





A good volume of shingles has 
but prices have continued weak. 


LOGS—Inventory is up, and a curtailment 
of woods operations is in prospect to balance 
low mill production. Cedar logs are probably 
the weakest. ‘ 


San Francisco, Calif. 


COASTWISE SHIPPING STRIKE—Through 
direct ‘job action,” radio operators have 
been tying-up individual steam schooners for 
one to three days at San Pedro, San Diego 
and San Francisco in an effort to force their 
demand for increased wages. Four steam 
schooners engaged in the coastwise lumber 
trade were recently tied up here by refusal 
of radio operators to sail at existing wages. 


LUMBER CHARTERS—The demand for 
ships for March continued unabated, and, as 
tonnage grew scarcer, freight rates increased 
materially, according to General Steamship 
Corp. During March, 4 vessels were reported 
fixed for lumber, compared with 3 in Feb- 
ruary, and 31 in March, 1939. Of the March 
fixtures, two were from British Columbia, 
with one each from North Pacific and Pa- 
cific Coast. Destinations were Australia and 
South Africa. Pegged rates to Japan remain 
the same, i.e., $18.50 on squares and $23.50 
on logs. No full cargoes were reported fixed. 
Pegged rates to Shanghai were advanced 
from $20 to $26 per thousand feet on lumber, 
and from $26 to $34 on logs. The rates to 
other North China ports were advanced 
simultaneously from $24 to $28 on lumber, 
and from $31.50 to $36.50 on logs. Due to 
the shortage of liner space, tramps, if avail- 
able, could probably fix at $3 to $4 per 
thousand feet over the pegged rates. No full 
cargoes or sizable parcels were reported 
fixed for the United Kingdom-Continent. One 
or two vessls were reported fixed on lump- 
sums from British Columbia to Australia at 
undisclosed figures. Rates should work out 
in the neighborhood.of $35 per thousand feet 
board measure. Two vessels were reported 
fixed from Pacific Coast to South Africa at 
undisclosed lumpsums. In the intercoastal 
trade, heavy demand for tonnage was expe- 
rienced, and a number of vessels were fixed 
for intercoastal rounds on timecharter. 


LUMBER RECEIPTS — Lumber handled 
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over the various Oakland piers during Feb- 
ruary amounted to 14,484,430 feet, compared 
with 14,247,950 feet in January, and 18,395,- 
900 feet in February, 1939. In the two months 
period from Jan. 1 to Feb. 29, the lumber 
movement amounted to 28,732,380 feet, 
against 34,396,290 feet in the same period of 
1939. 


CALIFORNIA LUMBER AND BUILDING 
MATERIALS SALES—Sales of lumber and 
building materials dealers during February, 
1940, showed a gain of 1.5 percent over the 
same month last year; retail furniture deal- 
ers sales showed a gain of 10.5 percent. In 
San Francisco, February sales of lumber and 
building materials dealers were up 9.8 per- 
cent from same month in previous year, 
while in Los Angeles there was an increase 
of 4.4 percent. 


REDWooD—Current demand is reported 
good, with prices holding firm, as usual. A 
pick-up is noted on orders for tank stock, 
with more activity being evident than for 
the past six or eight months. Lumber stocks 
are in pretty fair condition as a whole. Ex- 
port demand has held up better than was 
expected. 


Portland, Ore. 


WEST COAST WOODS—The market has 
levelled off slightly this week, but can not be 
considered soft. Demand is hardly as active 
as it was a fortnight ago. Unseasonable 
weather over much of the middle West is 
believed to have been a factor. 


EAST COAST—Inquiries and orders are 
well sustained, but cargo space can not be 
obtained for May loading. The spread be- 
tween f.a.s. and c.i.f. prices is wider. 


CALIFORNIA—Orders are fairly liberal, 
but lack of space again is a factor, and a 
growing spread between prices here and de- 
livered prices is reported. Higher cargo 
rates and lack of space indicate a larger rail 
movement in May and June. 


RAIL—The market shows slightly less ac- 
tivity, largely due to weather conditions in 
the middle West. Prices are showing no 
tendency to recede. 


LOGS—Inventory is ample, prices are about 
unchanged, and demand is somewhat slower, 
because Columbia River mills have had to 
curtail operations. 


Tacoma, Wash. 


WEST COAST WOODS—Improvement in 
the rail-served market has been the most 
encouraging factor during the last week or 
ten days. Middle West buyers are responsi- 
ble for the greatest part of it, although there 
has been some California and Atlantic coast 
pick-up, due mainly to the dearth of boats 
for water shipments. Henry A. Scandrett, of 
Chicago, trustee and former president of the 
Chicago, Milwaukee, St. Paul & Pacific Rail- 
road, who visited Tacoma this week in the 
course of a swing around his company’s cir- 
cuit, attributed some of the increase in 
eastern rail loadings of lumber and pulp to 
the fact that shippers are unable to get ship 
space. Prices are showing a slightly better 
tone. Veneer and plywood plants are operat- 
ing at capacity and continue to report busi- 
ness excellent. Log supplies seem ample. 


Minneapolis, Minn. 


NORTHERN PINE—Head of the Lakes 
mills are rapidly finding themselves in a posi- 
tion where there is plenty of business but a 
minimum of stocks. Shipments are keeping 
almost abreast of orders. Mills will probably 
not reopen for some weeks, and meantime 
an ever increasing volume of yard orders is 
pouring in. There was little production dur- 
ing the past winter. Shortage of No. 1, 2 and 
8 common in short lengths and of a number 
of dimension sizes is particularly acute. In- 
dustrials as well as yards are ordering a 
considerable amount of material. Prices are 
constantly gaining strength. 
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NORTHERN WHITE CEDAR—Retail yard 
demand for posts is steadily increasing. 
Nearly all sizes are in at least fair demand, 
with 7-foot posts, for the South and South- 
west trade, leading the way. Prospects are 
that demand for short poles will soon be 
fairly heavy. New stock is hardly ready for 
delivery. Prices are firm. 


MILLWORK—More favorable weather has 
given a new impulse to the sash and door 


market,-orders now being received in fair 
volume. There have been no recent price 
changes. 
Shreveport, La. 
HARDWOODS—Buyers are having diffi- 


culty in finding dry stock. Some items are 
getting rather scarce, such as sap gum both 
in FAS and No. 2 common 4/4. No. 1 com- 
mon is fairly plentiful. Quarter sawed items 
are all scarce and very firm. Flooring fac- 
tories are taking the oak flooring stock of- 
fered them as fast as it gets dry enough to 
ship. There is no export business. Mill as- 
sortments are low. 


SOUTHERN PINE—Demand is very good, 
orders coming in pretty freely. That for 
No. 3 in 1x6-, 8- and 10-inch is such that 
mills have little difficulty in moving these 
items about as fast as they accumulate, with 
prices now stronger. There is, however, 
practically no call for No. 3 dimension, but 
No. 2 is moving very freely, and may be- 
come searce. The mills are having a nice 
demand for general assortments of yard 


ie Kansas City, Mo. 


SOUTHWESTERN MARKET — Lumber 
mills in the Southwest, which most of the 
year have been working steadily, except 
when halted by adverse weather, to work 
off some of their heavy order files, found 
themselves running still farther behind as a 
liberal volume of orders arrived from re- 
tailers throughout the district, when weather 
turned more favorable for residential con- 
struction and repair work. Sales continue to 
exceed production and shipments. Some mills, 
it was said, have been compelled to limit the 
quantity which will be shipped in any one 
car. Prices show little change. 


SOUTHERN PINE Ss in price and 
a good demand for all sizes and grades are 
reported by mills and distributors. No. 2 
dimension was scarce, and prices were 
marked up by some mills, with some declin- 
ing to take future orders on current lists. 


WESTERN PINE—Mill shipments continue 
to be held up because certain items cannot 
be delivered promptly. Prices are firm. An 
occasional offering of a surplus item is made 
below list. 


OAK FLOORING—Sales volume continues 
in excess of production and shipments. Mills 
have large order files and inventories are 
unbalanced. In the wanted 33x2%-inch, red 
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oak has been selling better than white, and 
oversales have developed, causing mills to 
show some reluctance in taking additional 
orders. Prices on the whole are unchanged. 


HARDWOOD—Orders are in excess of 
production. Shipments have picked up con- 
siderably. The furniture trade is still in the 
market. Upper grades are in better demand. 

SHINGLES 
Prices are steady. 
grades are in better demand than No. 
No. 3. 





he market continued to drag. 
Stocks are ample. No. 2 
1 or 


Houston, Tex. 


SOUTHERN PINE—The market has been 
rather sluggish for April. Prices are rea- 
sonably firm, with 2x4-16 foot No. 2 shortleaf 
selling from $23 to $24, mill; 2x6-inch, 16-foot 
No. 2 shortleaf at $21@22, mill; 1x8-inch No. 
2 shiplap at $22@23, mill. No. 1 dimension 
in all widths is in surplus, as FHA specifica- 
tions call for No. 2 or better. Railroad buy- 
ing of grain door and other material has not 
been strong, due to light crop of wheat. 
Export sawn timbers are strong, and the 
Island trade is taking considerable low grade. 
Some lumber has been sold to England. 


HARDWOODS—The market shows consid- 
erable strength. All items are moving, with 
no surplus stock at mills. Oak flooring stock 
has been extremely strong, and recent price 


‘ advances on flooring have been maintained. 


SHINGLES AND LATH—Shingles continue 
slow, with prices lower. Lath show strength, 
with No. 1 at $4.50@4.75, mill, and No. 2 at 
$3.25@3.50, mill. 





Furniture Company Installs 


New Dry Kiln 


HuNTINGBURG, INbD., April 16.—Beginning 
with one small plant nearly 30 years ago, Hunt- 
ingburg Furniture Co., Huntingburg, Ind., has 
expanded until today there are four large p ants, 
with a daily capacity of 1000 pieces of furni.ure. 
Recently this furniture company has installed 
a Moore cross-circulation kiln designed for 
operation with exhaust steam, to reduce fuel 
and steam consumption. Heating efficiency is 
increased by use of Moore fin pipe. Drying 
elements are scientifically controlled and re- 
corded by a Moore autographic controller. 

Since operating the new kiln, Orien Siebe, 
plant superintendent, estimated that this drying 
system has greatly reduced drying costs and 
drying time and has resulted in savings in 
steam and fuel consumption. Additional savings 
have been made by stacking the lumber directly 
from car to dry kiln truck, reducing handling 
and stacking costs. President and general man- 
ager of the Huntingburg Furniture Company 
is R. H. MceMutrtrie. 


Cross-piled Moore Cross-Circulation Kiln installed by Huntingburg Furniture Co., Huntingburg, Ind., 
for seasoning hardwood furniture stock. Orien Siebe, plant superintendent, is shown in front of the kiln 
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Men Who Know Their Lumber 
Have Words of Praise for.... 


WIER LONG LEAF 


No question about the superior quality of 
this lumber. Cut from Virgin Long Leaf 
timber, sound logs of long fiber, it's care- 
fully seasoned and accurately manufac- 
tured in our modern mill at Wiergate. You 
can recommend it for any building pur- 
pose, from foundation to roof. 


WIER LONG LEAF LUMBER C0. 


HOUSTON, NAL” Sencsas 
Mills: Wiergate, Te 








Ask Your Wholesaler 
for “ALGER” BRAND 


LONG LEAF SHED & YARD STOCK 
MOULDINGS, LATH, SHINGLES. 


The Alger-Sullivan Lumber Co. 


CENTURY, FLORIDA 


NDUSTRIA 


LUMBER CO., Inc. 

















ELIZABETH, LOUISIANA 


Timbers, chemically treated to 
prevent stain. 


Eased Edge Dimension 


Complete line of kiln dried 
Yard and Shed Stock 





J JAMES W. SEWALL NW 


Consulting Forester 


JAMES W. SEWALL 
Old Town, Maine 


& Established 1910 
HANDY BOOKS ror LUMBERMEN 


A COPY FREE ON REQUEST. ADDRESS 
AMERICAN LUMBERMAN, 431 So. Dearborn St., CHICAGO 


PHILLIPS & BENNER 
Ruttan Block 
Port Arthur, Ontario # 
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Eastern Trade News 


[F. J. Caulkins] 


Boston, MaAss., April 15.—Conferences have 
been staged in New York this past few days 
at which a group of officials representing 
Forest Service have met with officials and mem- 
bers of National-American Wholesale Lumber 
Association in an effort to find an acceptable 
basis for the disposal of 800,000,000 feet of 
pine lumber salvaged from the logs felled in 
the New England hurricane of September, 1938. 
The wholesale group was represented by Presi- 
dent Currey; Secretary Darling; David Os- 
borne, of the Blanchard office in Boston; E. D. 
Plunkett, of New Rochelle, N. Y.; Harry Ellis, 
of Garrettson-Ellis Lumber Co., Springfield, 
and others. Trade leaders who have taken 
part in these conferences are convinced that 
proposals have been made that will soon have 
the approval of interested officials at Washing- 
ton to start this vast store of emergency lum- 
ber on its way to the consuming markets. It is 
now seen that the value to be placed on this 
lumber must depend upon its competitive status. 
It is chiefly low grade pine, all square edged, 
chemically treated to prevent stain, dry rot and 
the ravages of termites. It is piled according 
to Forest Service standards. 

W. D. Veazey, of Laconia, N. H., president 
New England Lumbermen’s Association, has 
called a spring meeting at the Hotel Carpenter, 
in Manchester, N. H., for Friday, April 26, 
the morning session to open at 10:30 with 
luncheon at 12:30 to be followed by addresses 
by Harvey N. McGill, of the McGill Com- 
modity Service, Auburndale, Mass., upon the 
subject “Economic Trends and the Lumber 
Industry,” and by J. F. Campbell, regional 
director of U. S. Forest Service, now stationed 
at Boston in charge of hurricane salvage opera- 
tions. His subject will be “Log Disposal and 
Prices.” There will be short talks at the morn- 
ing session by Frank E. Kennett, of Conway; 
Harry K. Rogers, of Suncook; Sherman Adams, 
of Lincoln, and by John H. Foster, State 
forester. A combined stock sheet showing 
lumber on hand at member mills—sold and 
unsold—will be presented and discussed. 





WEST COAST WOODS—Receipts by water 
at Boston in April to date, including the 
2,525,513 feet for Boston arriving in the 
“Norden” today from British Columbia ports, 
total 7,057,667 feet, nearly if not quite all 
parcels going direct to customers in filling 
old orders. Very little business is being 
booked at the wholesale offices, because all 
available ship space has been taken up until 
well along in July, and the price list is far 
from stable. A shipper having space avail- 
able can pick up lots at the mills on a favor- 
able price basis, while prices for rail ship- 
ment appear firm. Local offices are quoting 
the discount on mill shipment lots all the 
way from $5 to $6, c.if., from page 16% of 
the West Coast list, or f.o.b. on the dock 
using page 18. Local sales are confined 
largely to lots from wholesale yard stocks 
at discounts ranging all the way from $5 
from page 16 for ordinary sizes, down to as 
low as $1 for the larger timber sizes and 
the longer lengths. All sizes and grades of 
boards are well sold up, with most offices 
holding at $30.50@31.50 for No. 2, and 
$27@28.50 for No. 3. 


EASTERN SPRUCE—The market con- 
tinues in a firm price position, but the usual 
spring spurt in the demand has not yet 
materialized. The few active mills of large 
capacity have full order files, as the battery 
of summer mills await the arrival of the 
log drives on the rivers, which will begin 
to move freely in another week with a prom- 
ise of plenty of water for a quick run to 
the mill booms. Most Canadian mills added 
$2 to all spruce items early in March, and a 
number of the leading Maine mills have, 
within a week, revised their lists to show 
an average advance of $1. Practically all 
widths of boards are $1 higher. The mark- 
up in timber sizes is $1@2, though a num- 


ber of sizes, such as 3x4- and 4x4-inch and 
the 2x10- and 12-inch, are not changed. The 
4-inch boards begin at $35 and move up to 
$39 for the 6- and T-inch, and to $43 for 
10- and 12-inch in the stock widths. For 
the small timber sizes, 2x3-, 4- and 5-inch, 
and 3x4- and 4x4-inch, the price is uniformly 
$35, and up to $42@43 for the 2x10- and 
12-inch. Prices of 2x8-, 4x8- and 2x9-inch 
are up $1 to $39. Bundled furring, 2- and 
3-inch, continues at $32@33. Random car- 
goes of Provincial spruce, delivered at ports 
north of Vineyard Sound, are firm and fairly 
active at $35@36. 


LATH AND SHINGLES—Standard No. 1 
spruce lath are being held by some shippers 
as high as $3.80 for the 1%-inch, but most 
sales to date are close to $3.50. Likewise 
there are offerings of 15¢-inch at $4.15, with 
most sales around $3.80 and $4. Standard 
brands of eastern white cedar shingles are 
active and firm at, per square, $4.25@4.35 
for extras; $3.85@3.95 for clears; $2.90@3 
for 2nd clears and clear walls. There is 
pressure to sell West Coast red cedars, but 
the New England yards are buying freely at 
$4.59@4.66 for the 18-inch Perfections; $4.21 
@4.26 for the 5X No. 1; $3.52@3.56 for No. 2, 
and $2.76@2.86 for No. 3. Sales of water- 








Above: Biggest tree cut on Buffalo Creek, Nicholas 
County, W. Va., in 35 years, photographed just 
before being felled. This unusually large Poplar, 
which was actually on Cherry Run, a branch of 
Buffalo Creek, is 7 feet in diameter across the 
stump and contains four 16-foot logs, one 10-foot 
and one 12-foot log, and scales approximately 
13,206 feet of lumber. As nearly as can be ascer- 
tained the tree is from 450 to 500 years old, ante- 
dating the arrival of Columbus. . The Elk River Coal 
and Lumber Co., now operating on Cherry Run, 
felled the tree and are interested in preserving an 
eight-inch thick full circumference block with the 
bark on. They would welcome suggestions on the 
best way to prepare this block for display outside 
of their office 
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borne from spot stocks to dealers in small 
lots are at $5@5.10 per square for perfec- 
tions; $4.60 for 16-inch 5X No. 1; $4.25 for 
No. 2, and $3.40@3.50 for No. 3. 


EASTERN HARDWOODS—The woodwork- 
ers and furniture plants, particularly the 
latter, have bought maple and birch liberally 
during the past four weeks, and many of the 
Adirondack and Pennsylvania producers are 
sold well ahead of their drying capacity, es- 
pecially on inch and thicker maple. FAS 
inch maple is active and very firm at $80@85 
delivered, with the same grade of inch birch 
at $3@5 less. Two-inch FAS maple sells at 
$85@98. The wood heel shops are using 
less volume of maple than formerly, but 
have placed orders more freely of late, as 
they move toward the close of the active 
season. The current fad for the wedge heel, 
made of various species of pine, basswood 
and even gum lumber and using: 2%-inch 
stock, is pushing aside maple temporarily. 
Sales of short, cross-cut 2-inch maple, to 
grade No. 2 common and better, are at $72@ 
76, with the full-length plank of this grade 
at $66@72. 

PINE BOXBOARDS—In preparation for 
the active canning and packing season, the 
box shops are again active buyers of round 
edge. Prices for inch range from as low 
as $12 to as high as $15 f.0.b. the mill yard. 
There is a call for 2%-inch for use in the 
wood heel shops in producing the new wedge 
heel, which the shoe trade is attempting to 
popularize, but there appears to be no stock 
of this odd size available. Good No. 3 square 
edge inch box, 6- to 11-inch, is held at $32@ 
34, with the No. 4 common in full supply 
and a trifle easy at $27@29. The report 
sheet showing stock on hand at all associa- 
tion mills will be available after April 26, 
when the mill operators meet at Manchester, 
N. Hi. 

His host of friends in all branches of the 
lumber industry will learn with regret of the 
critical illness of J. H. (Jim) Kimball, retail 
dealer at Hingham, Mass., who is a patient at 
the Deaconess Hospital in Boston being treated 
for spinal meningitis. 

The New Hampshire & Vermont Lumber Co. 
filed a petition in the Coos County Superior 
Court at Lancaster, N. H., which seeks to 
enjoin the State from carrying out its project 
for the construction of a Connecticut River flood 
control dam at Pittsburg, in the northern cor- 
ner of the state. The company holds 80,000 
acres of forest north of this proposed dam, 
having a stand of spruce and pine estimated at 
300,000,000 feet, which would have no outlet 
unless a sluiceway is built. 


NEW YORK, N. Y. 


Receipts of West Coast fir by water are 
beginning to show the effect of the lack of ship 
space for this service. There have been few 
arrivals in the past fortnight, and very little 
new business has been booked at the local 
offices, for most distributors report that all 
available space well into July has been covered 
by orders and that they are definitely out of 
the market unless new tonnage can be secured 
for this intercoastal run. 

On small lots sold to dealers from local 
wholesale stocks, the usual discount from 
page 18 of the West Coast list is $4@4.50, 
while the latest quotations on fir dimension 
for direct shipment from the mills—when 
space is available—places the discount at 
$5@5.50 c.i.f., using page 16% or from stor- 
age at the dock, f.o.b. from page 18. The 
stock of boards accumulated here through 
February and March has _ sold freely at 
$29.50@30 for No. 2, but, as the supply dwin- 
dles, prices have moved up to $30.50@31.50, 
with the No. 3 at $28@28.50. The only cargo 
known to be afloat from British Columbia 
mills runs heavily to boards and should 
arrive shortly. It is reported that no fur- 
ther shipments from British Columbia ports 
to the Atlantic seaboard will be made for 
the duration of the war. Though the nom- 
inal water rate is $16, a premium of $2 to $3 
is being bid for any new space that appears 
in the market. 

Transactions in eastern spruce are limited, 
as it will be another month at least before 
the new log drives will reach the Maine 
mills, while the Canadian mills have little to 
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offer as they strive to meet war emergency 
requirements in loading deals and boards for 
England. The Provincial manufacturers for 
fully a month have been using an advanced 
price list, which is about $2 over the Feb- 
ruary list, and a number of the Maine mills 
have within a week gone to a new list which 
moves most items up $1, though a number 
of items in random timber sizes are advanced 
$2, while a number of the timber sizes, also 
wide boards, 2x10- and 12-inch, are un- 
changed. Most sales are in carload lots and 
for delivery at Harlem River rate points, 
the smaller dimension sizes, 2x3-, 4- and 5- 
inch, also 3x4- and 4x4-inch, are at $36.50@ 
37, and up to $44@45 for the 10- and 12- 
inch. For dry boards, while sales are limited, 
prices are firm at $36.50@37 for the 1x4-inch, 
with the 6- and 7-inch at $40.50@41; 8- and 
9-inch at $41@41.50, and the 10- and 12-inch 
at $44@45. Offerings of random cargoes from 
New Brunswick and Nova Scotia are light, 
though an occasional sale is made at or close 
to $36@37. 


Baltimore, Md. 


NORTH CAROLINA PINE—The movement 
has undergone some expansion, but bad 
weather still interferes with building con- 
sumption. All of the five larger box plants 
here are quite active. Prices have about 
held their own. 


LONGLEAF PINE 
what spotty. 
slightly higher. 


Business remains some- 
Quotations are steady or 
Stocks held here are just 





about large enough to take care of current’ 


needs. 


CYPRESS 
weather. 





Demand is restricted by bad 
Quotations are well-sustained. 


WEST COAST WOODS—The larger diffi- 
culties of distributors of fir, spruce, and 
western pine are to be found in the scarcity 
of tonnage. The most urgent requirements 
are met by rail lines. Another increase of $1 
in water rates is said to be impending. 


HARDWOODS—Values seem to be _ well 
maintained at a time when a check upon 
the movement might bring out recessions. 
Exporters still hope for an easing up in con- 
ditions that will permit foreign shipments. 


Buffalo, N. Y. 


The demand for lumber has been held back 
by an unusual amount of snowy weather. 
Retailers have therefore deferred purchases, 
but a little improvement in the demand has 
come the last few days. Lumber prices have 
not changed greatly in recent weeks. 


HARDWOODS—Demand is still slow, being 
confined largely to immediate requirements. 
Furniture factories are waiting until the re- 
sults of spring shows are known. Prices are 
not showing much change. 


WESTERN PINES—The common grades are 
showing much firmness, as no heavy stocks 
are being offered by mills. Some of the 
upper grades of Idaho pine are reported off 
in price this week. Some California sugar 
pine mills are inclined to make concessions. 


NORTHERN PINE—Commons are holding 
steady, with much firmness displayed by box 


Norfolk, Va. 


NORTH CAROLINA PINE — Demand has 
shown considerable activity and would be 
larger if it were not for bad weather. Most 
orders are for immediate delivery, as yards 
have allowed their stocks to get real low. 
The quantity of good air dried lumber avail- 
able is very small. Prices are naturally 
strong. Demand for 4/4 and thicker B&bet- 
ter pine lumber, rough and dressed, has been 
better. Some small circular mills have a 
surplus of good kiln dried, but are holding 
it for later sale. Prices of higher grades 
are strong. There has not been much de- 
mand for No. 1 common pine. Box manufac- 
turers have not been buying much rough 
lumber, because they have been getting stock 
from small mills. There has been a better 
demand for dressed and resawn stock box, 
as well as edge widths, and more inquiries 
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have also come in for 4-inch crating. Prices 
on air dried and kiln dried stock widths of 
box lumber have been holding firm, as avail- 
able supply of good air dried is about cleaned 
out. For 4- and 12-inch air dried roofers 
and dressed boards, there has been a good 
demand, and both of these widths are scarce, 
while 6-, 8- and 10-inch are firmer than re- 
cently. Georgia Main Line prices on air dried 
roofers are $14@14.50 for 4-inch; $18 for 6-, 
8- and 10-inch; and $19 for 12-inch. 


Birmingham, Ala. 


SOUTHERN PINE—Though spring rains 
have ceased, production is hampered by ina- 
bility of mills to secure needed logs, to 
transfer green lumber from mills in the 
woods to concentration yards, or to ship fin- 
ished lumber. Average mill is running about 
three to six weeks behind on scheduled de- 
liveries, and many are refusing new orders 
for shipment in less than six weeks. Demand 
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has steadily increased for all items, largely 
in lower grades—No. 2 dimension, and No. 3 
sheathing, sub-flooring and roof decking. It 
is definitely a sellers’ market. Stiff advances 
have been noted in 1x6- and 8-inch No. 3 
S48, with $22 as high. No. 1 dimension, 2x10- 
and 2x12-inch, moved to $33 and $36, while 
small timbers sold freely at $25 for 4x4- to 
8x8-inch, $30 for the 3x10- to 10x10 inch, and 
$35 for 3x12- to 12x12-inch, with $5 up for 
merchantable and dense structural, and $25 
up for 80 percent heart. Timbers 12x12-inch, 
20-foot and under sold at $85, and 2x14- and 
2x16-inch joist, 20-foot and under, moved to 
$50 for No. 1, and $65 for 75 percent heart. 
No. 2 dimension, S4S, 2x4- to 2x8-inch, 8- to 
16-foot, is $22@26. Drop siding, B&better, is 
$44; C, $38; D, $28; No. 2, $22, and No. 3, $17. 
No. 1 air dried 1x6-inch S2S & CM moved 
from $28 to $35. Railroad car stock held 
at March prices, decking averaging $27 f.0o.b. 
mill for No. 1 dense. Prices of heavy timbers 
have been held down by competition from 
West Coast fir. 








Reduce Maintenance Cost 


Note efficient location of motor, drive and electric wir- 
ing in Control Room of Moore Cross-Circulation Kiln, 
Statton Furniture Mfg. Co., Hagerstown, Md. All fans 
are on single shaft, operated by one motor & drive. 






With Modern Kiln Improvement 


When motor, drive and all electric wiring are located outside 
kiln, this vital equipment is fully protected against high tempera- 
tures, high humidities and wood acids inside kiln, and gives longer, 


trouble-free service. 


This is one reason why Moore Cross-Circulation Kilns are so 
economical to operate and maintain over a period of time. 

More than 1900 Moore Cross-Circulation Kilns are now in success- 
ful operation and have proven a paying investment. Write today 


for information. 








Moore Cross-Circulation Kilns have these 
new money-saving faetures: Part Time 
Operation, All Fans on Single Shaft, 
Moore Fin Pipe, etc. Write today. 




















MOORE DRY KILN COMPANY 


Largest Manufacturers of Dry Kilns and Veneer Dryers 
JACKSONVILLE, FLORIDA 
VANCOUVER, B.C. 
NORTH PORTLAND, ORE. 
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ORY KILNS 
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Newsy Notes of Persons and Places 


and OFFICE 








The plant of Valencia Venetian Blinds, Inc., 
in Baltimore, Md., has been moved from Ostend 
and Ridgely Streets to 514 West Baltimore 
Street. 

Walter D. Kirtley, proprietor of the Kirtley 
Lumber & Supply Co., Nebraska City, Nebr., 
has been elected president of the Chamber of 
Commerce in his city. 

A four-weeks South American trip is occu- 
pying the time cf Richard P. Baer, head of 
Richard P. Baer & Co., Baltimore, Md., hard- 
wood producers. 


H. Eugene Emmons, president-manager of 
the Tacoma Sash & Door Co., has been re- 
elected to the board of directors of the Pierce 
County, Wash., chapter of the American Red 
Cross. 

The E. C. Olson sawmill near Priest River 
in Washington resumed operations April 8, 
after being shut down for about three months. 
Logging operations of the company have been 
delayed by the unusually heavy spring rainfall. 


Arlie Graham, manager of the Fullerton Lum- 
ber Co. yard in Macksburg, Iowa, for the past 
20 years, has taken over the yard at Adair, 
Iowa, succeeding D. A. McCoy, who has taken 
a position with a steel company in Fort Dodge. 


S. W. Sterling, who established the Northern 
Ohio Co. in Parkin, Ark., and Mrs. Sterling 
observed their 57th wedding anniversary on 
April 5. On June 2, Mr. Sterling will have 
been in Parkin for 38 years. 


William Clancy, president of the Lumber- 
men’s Credit Association, Inc., returned to his 
office in Chicago on April 15 after spending 
several weeks at Edgewater Park, Miss., which 
is on the Gulf of Mexico coast. 


Rudolph Weyerhaeuser of St. Paul, Minn., 
is the guest of his nephew, G. F. Jewett, treas- 
urer of the Potlatch Yards, Inc., Spokane. Mr. 
Weyerhaeuser and Mr. Jewett spent a day at 
Lewiston, Ida., where the large mill of Pol- 
latch Forests, Inc., is located. 


R. E. Wert, manager of the retail department 
of the Long Lake Lumber Co. in Spokane, 
Wash., is back at his desk after a long illness. 
James M. Brown, company president, and Mrs. 
Brown have been on a two-weeks automobile 
trip to California. 


Herbert H. Clarke, purchasing agent for the 
Wheeler-Osgood Sales Corp. of Tacoma, Wash.., 
has been elected first vice president of the 
Purchasing Agents of Washington. During the 
past year, he served as second vice president 
of the organization. 


C. C. Jimerson of the Algoma (Ore.) Lum- 
ber Co. was in Baltimore, Md., April 11. Ac- 
companied by George Meyls, who represents 
the Oregon firm in Baltimore and adjoining 
territory, Mr. Jimerson called at several of- 
fices. He proceeded on to Philadelphia. 


The annual meeting of the Southern Hard- 
wood Producers, Inc., at Baton Rouge, La., 
April 17 and 18 was attended by W. C. Clancy, 
executive vice president, and W. B. Downs, 
traveling representative, of the Lumbermen’s 
Credit Association, Inc., which has its main 
office in Chicago. 


Philip Garland, vice president and general 
manager of the Oregon-Washington Plywood 
Co., is in charge of arrangements for the 
Washington State contract bridge tournament 
being held in Tacoma, Wash., April 20 and 21. 
Mr. Garland, who is president of the Pacific 
Coast Bridge League, is the first Pacific 
Northwest man to head this body. 





Orson E. Yeager, president of the Yeager 
Lumber Co., Inc., Buffalo, is spending part of 
April in Miami, Fla. John E. Eddy, Castile, 
N. Y., retail lumberman, lately returned from 
a vacation in Miami. E. W. Conklin, president 
of Mixer & Co., Inc., Buffalo wholesalers, is 
on a twelve-days’ West Indies cruise. 


Fifty-four employees of the Long-Bell Lum- 
ber Co. who have completed periods of service 
of ten years or more during the past three 
months were honored at a recent dinner ten- 
dered by the firm. Those working in both the 
Longview and Ryderwood, Wash., divisions 
were so honored. J. D. Tennant, vice president 
and general manager, was toastmaster. 


Recent visitors to the Buffalo lumber trade 
included J. C. Thompson, Standard Planing 
Mills and Lumber Co., North Bay, Ont.; Wal- 
ter S. Kennon, sales manager, Pickering Lum- 
ber Corp., Standard, Calif., and George A. 
Meyls, Baltimore, representative of the latter 
company; C. J. Harris, New York, represen- 
tative of the Winton Lumber Sales Co., Min- 
neapolis. 





Sawmill Renews Operations After 
Destruction by Fire 


PRINEVILLE, OrE., April 13.—The Alexander- 
Yawkey Lumber Co. planned to start operating 
its reconstructed sawmill April 15, according to 
J. KF. Daggett, general 
manager. The com- 
pany’s mill on McKay 
Creek was destroyed by 


ruary, and the new one 
has been erected on the 





J. F. DAGGETT, 
Prineville, Ore.; 
General Manager 





site of the former one. 
It was intended to move 
the mill to a site on 
Allen Creek this sum- 
mer, but it is considered 
probable that the move 
will be delayed until 
September. 

The Alexander-Yawkey Lumber Co. functions 
on a plan of taking its mill to the timber, 
instead of hauling logs to the mill. The system 
has been closely watched by the lumber in- 
dustry. Logging is done by tractors, and the 
timber brought to the mill in tree lengths in- 
stead of being bucked into short logs in the 
woods and transported to the mill on trucks 
or trains. Only the sawed lumber is moved 
from the woods. 





Attractive displays represented the Stebbins- 
Anderson Co. of Towson, Md., and the Krager 
Millwork & Lumber Co. and William C. 
Scherer & Co., Inc., of Baltimore, Md., at the 
Home Show in the latter city from March 30 to 
April 6. Members of the personnel of the 
firms welcomed visitors and pointed out the 
values of various products offered for home im- 
provement. 


E. Hornbuckle, for fourteen years vice presi- 
dent and general manager for the Day Lumber 
& Timber Co. of Houston, Tex., until its liqui- 


fire the middle of Feb- — 
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dation in 1938, recently purchased the mill and 
business of A. F-, Daniel at Crockett, Tex. The 
mill cuts pine and sells wholesale. Mr. Horn- 
buckle’s friends will be interested to know that 
he is in a position to serve them with high 
grade pine lumber of all grades. 


On the 90th birthday of Frank Wuichet, head 
of the Gebhart-Wuichet Co. of Dayton, Ohio, 
until his retirement, the members of the Dayton 
Lumbermen’s Club feted him at a luncheon. 
Mr. Wuichet told some of the interesting his- 
tory back of Dayton’s lumbering industry. The 
club presented a hand-carved walnut plaque 
bearing various figures remindful of early Day- 
ton, and 100 roses to the guest-of-honor. 


L. C. Stewart of Titusville, Fla., former 
manager of the East Coast Lumber & Supply 
Co. yard in Titusville, has bought.the real 
estate, trucks, office equipment and good will of 
the company. The business was opened at the 
above town in 1887, and is located at Orange 
Street and the F.E.C. tracks. The business will 
be operated as the Stewart Lumber Co., with 
a full line of building materials, paints and 
allied merchandise stocked. 


_ The Dascomb-Daniels Lumber Co. has sold 
its yard at Ada, Okla., after operating it 36 
years. The business has been sold to Henry 
Collins, who is operating the yard as the Col- 
lins Lumber Co. Mr. Collins recently sold his 
interest in the P. B. Wilson Lumber Co. The 
Dascomb-Daniels Lumber Co. sold out because 
its other Oklahoma yards are about 250 miles 
distant in the western part of the State, and 
the Ada branch was too isolated. 


O. L. Russum, with headquarters at 112 Mar- 
ket Street, San Francisco, has been appointed 
California representative of Carl H. Kuhl Lum- 
ber Co. of Portland, Ore., which does a cargo 
and rail business in all West coast forest prod- 
ucts. For many years Mr. Russum traveled the 
central valley territory in California for the 
Charles R. McCormick Lumber Co. For the 
past seven years he has been with Shepard & 
Morse Lumber Co., Boston, Mass. 


Recent visitors to California included E. K. 
Bishop, E. K. Bishop Lumber Co., Aberdeen, 
Wash.; T. F. Eckstrom, general manager of 
Pacific Mutual Door Co., Tacoma, Wash.; B. 
O. Leftwich, commission lumber salesman, 
Phoenix, Ariz.; Mark D. Campbell of Camp- 
bell-Moore Lumber Co., Portland, Ore.; Frost 
Snyder, president of Vancouver Plywood & 
Veneer Co, Vancouver, Wash., and J. E. Cool, 
Smith Wood-Products, Inc., Portland, Ore. 


James R. Montgomery, vice president and 
general manager of the Golden Belt Lumber 
Co., with which he had been affiliated for the 
past twelve years at Manhattan and Salina, 
Kan., has resigned to become associated with 
the Dascomb-Daniels Lumber Co., Kansas City, 
Mo. He will serve as field representative, look- 
ing after sales promotion and advertising, and 
assist with the work of F. N. Daniels, presi- 
dent, who is in poor health. The Dascomb- 
Daniels Lumber Co. and Daniels Lumber Co. 
operate 15 yards. 





RETAIL YARD CHANGES 


ABERNATHY, TEX.—Max Wheeler has been 
named to succeed J. D. Norman as manager 
of the local Higginbotham-Bartlett Co. Mr. 
Norman has assumed managership of a yard 
— purchased by the company in Colorado 

ity. 

Jackson, Mo.—William L. Windsor is the 
_ resident manager of the Jackson Lumber 

0. 

Giu.man, Mo.—J. E. Hildebrant has been es- 
tablished here as manager of the Lambert Lum- 
ber Co. succeeding Henry Rosewarren who has 
been transferred to the concern’s yard in Ex- 
celsior Springs. 


Riversipe, CAttr.—Charles Hayward, son of 
Max Hayward, of Pasadena who is vice presi- 
dent of the Hayward Lumber & Investment 








40 


und 
“he 
rn- 
hat 
igh 


-ad 
110, 
ton 
on. 
lis- 
‘he 
jue 
Ly - 


ner 
ply 
eal 

of 
the 
ige 
vill 
ith 
ind 


ost 


ol, 


ind 
er 
the 
na, 
ith 
ty, 
»k- 
nd 
'Si- 
1b- 


0. 


en 
rer 


ard 
ido 


the 
ber 


m- 
las 
ex- 


of 
2S1- 
ent 





April 20, 1940 


Co., has succeeded Ray C. McClellan as man- 
ager of the local office and yards of the firm. 


Lonpon, On1o—W. C. Mitchell has hecome 
associated with the London Lumber & Coal Co., 
coming here from Akron. 


GENEVA, On10—Walter Himebaugh resigned 
from the management of the Geneva Lumber 
Co. effective April 15 to assume the general 
management of building and engineermg wr 
the Gordon Lumber Co. He will be located 
in Oak Harbor where the company has main 
offices. 





Lumberman Appointed Manager of 
Menominee Indian Mills 


Appointed as Manager of the Menominee In- 
dian Mills, Neopit, Wis., by the Secretary of 
the Interior, H. IE. Holman brings to his new 
position an unusual background peculiarly fitting 
him for the task. He has earned his living in 
logging and milling operations in every job 
from bull cook to mill superintendent and 
production manager. 

Mr. Holman started his career as a lumber- 
man with Polson Logging Co., Hoquiam, Wash., 
in 1912, After a number of years in the woods 
he went to work for the Hoquiam Lumber & 
Shingle Co. in Hoquiam, where he became mill 
superintendent. Before entering the lumber 
business, he had taken pre-law at the University 


of Utah, but after a few years in the woods he - 


went to the University of Washington, where 
he completed the forestry course, majoring in 
logging engineering, mill management and con- 
struction. He then went to work for the Car- 
penter Lumber Co. as production manager, 
where he remained until he became Forest En- 
gineer for the Western Pine Association. He 
resigned from the Western Pine Association 
to become Chief Forester on the Navajo Res- 
ervation. 

During Mr. Holman’s five years on the Nav- 
ajo Reservation, an area of 25,000 square miles 
containing 500,000 acres of yellow pine timber 
and 5,000,000 acres of woodland, he developed 
a complete utilization plan, designed and con- 
structed a sawmill with a 50,000-foot daily ca- 
pacity and put the whole operation on a sus- 
tained yield basis. With this background it 
may be safely predicted that Mr. Holman will 
successfully develop the Menominee resources. 

G. C. Robson, sales manager for the past 
four years, will continue to be in charge of sales. 





Firm Ownership Changes 


Vancouver, B. C., April 13.—The business 
and goodwill of the D. J. Smith Equipment 
Co., Ltd., of this city has been ‘purchased by 
Reed-Prentice of British Columbia, Ltd., Van- 
couver. The latter company is a subsidiary of 
Reed-Prentice Corp. of Worcester, Mass. The 
D. J. Smith Equipment Co. manufactures Tim- 
berhog chain saws, electric, gasoline and air 
driven. 





Sales Manager on Trip East 


TUOLUMNE, Cattr., April 13.—P. L. Herron, 
sales manager of the Westside Lumber Co. 
here, left the plant April 1 for an extended 
trip through the consuming territory of the 
East and middle West. Mr. Herron expects 
to be gone about two months. He wi!l go via 
the southern route to the Atlantic seaboard 
and return through Ohio, Illinois, Wisconsin 
and river points. 

The Westside Lumber Co. is one of the 
pioneer sugar pine producers of the high Sierra. 
Under direction of Fred Ellis, general man- 
ager, the plant is being brought up to date by 
modernizing. The company has installed new 
lumber carriers and is constructing new storage 
sheds. These sheds will be serviced by a lift 
carrier which has been ordered for delivery in 
May. 
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Illinois Dealer Sells Yard He 
Has Operated 49 Years 


LaHarpr, ILv., April 15.—After operating a 
retail lumber business under his own name for 
the past 49 years, John M. Lyon has ended 
his active career with the company and sold 
it to the Pioneer Lumber Co. which has head- 
quarters for its nine yards in Dallas City, II. 
However, Mr. Lyon will serve as an advisor 
for some time to the new owner company. 

The Pioneer Lumber Co. has placed R. F. 
Howell in charge of its local branch, and an- 
nounces that the concern will be called the 
LaHarpe Lumber Co. It is planned to remodel 
and repair present yard structures and to equip 
a wood working department. 


Ed Hillier, Mr. Lyon’s able salesman and 
carpenter for 37 years, is stepping down from 
his post along with his employer during the 
shift in yard ownership. 





Firm Retires Employee After 
Over 50 Years Service 


Datias City, Itu., April 15—On April 1, 
E. E. Ash left the employ of the Pioneer 
Lumber Co. here after more than 50 years 
of service. He started working for H. F. Black 
in 1885, but for the first four years was em- 
ployed only summers. Mr. Ash began as a 
teamster, continued on to the planing mill, and 
many years ago became yard man. He remained 
in the latter position until pensioned the first 
of this month. 

Although there were many changes in man- 
agement at the yard, Mr. Ash continued his 
work under several employers. The lumber 
was brought down the Mississippi river on 
rafts in the early days of his association with 
the industry. 





Hymeneal 


The engagement of Miss Virginia Gilbert 
of Portland, Ore., to Nelson Bennett Davis of 
Everett, Wash., son of Mr. and Mrs. Minot 
Davis of Tacoma, Wash., has been announced. 
Mr. Davis, Sr., is an executive of the Weyer- 
haeuser Lumber Company. Miss Gilbert is 
the daughter of Mr. and Mrs. Wells Gilbert 
of Portland, Ore. The wedding will take 
place in June. Miss Gilbert is a member of 
the Portland Junior League, is a graduate of 
the Catlin School and of Smith College. Mr. 
Davis is a graduate of the Milton Academy 
for Boys in Massachusetts and of Leland 
Stanford, Jr., University, later taking the 
course in business administration at Har- 
vard University. 


JONES-SCHOOLEY— Miss Ruth _ Evelyn 
Schooley, daughter of Mr. and Mrs. Elgin G. 
Schooley, Buffalo, N. Y., was married to 
Douglas B. Jones, son of Mr. and Mrs. _ H. 
Morton Jones of Buffalo, on April 13. Mr. 
Jones is an official of the R. T. Jones Lum- 
ber Co. 


SMITH-MARKUSKEE—Mrs. Helen C. Mar- 
kuskee and Kenneth Smith were married at 
Las Vegas, Nev:, April 14. The groom is sec- 
retary-manager of the Lumber & Allied Prod- 
ucts Institute of Los Angeles and the bride 
is a Los Angeles business woman, formerly 
of Brooklyn, N. Y. The wedding took place 
during the Rotary district convention being 
held at Las Vegas for district 102. Mr. Smith 
is a member of the Los Angeles club in that 
district. After a wedding trip to Mexico City 
the bride and groom will be at home at 114 
North Flores St., Los Angeles. 


Mr. and Mrs. Charles Irving Lampee of 
Winchester, Mass., have just announced the 
engagement of their daughter, Miss Eleanor 
Lothrop Lampee, to Charles Waring Butler, 
son of Mr. and Mrs. Joseph Warner Butler, 
also of Winchester. The father of the pros- 
pective groom is well known to the hardwood 
buyers of New England as the selling repre- 
sentative of the Elliott Hardwood Co., Pots- 
dam, N. Y. The son attended Storm King 
School and Bowdoin College and is an active 
member of Psi Upsilon Fraternity. 





ADD YEARS TO 
LIFE OF ROOF 


OVERLAYING SECTION Used by the 


Millions 
to Prevent 
Raising of 
Asphalt 
Shingle 
Sections 








SEAL-ALL CLIPS are for use in securely fastening 
and tightly locking asphalt shingle roofs. They are 
used on hexagonal shingles, standard strips, giant 
strips and rolled roofing. 


Seal-All Clips will keep the roof intact and in good 
condition for years. Prevent tabs from blowing up. 
Prevent leaks. Allow for expansion and contraction, 
thereby preventing buckling. Endorsed by leading 
roofing manufacturers. 

Seal-All Clips are simple, easy to handle, do not 
require special tools for their use. Not easily 
noticeable on any roof, and do not in any way 
detract from the roof's beauty. 

Manufactured for use with various thicknesses and 
materials, in the following types: Regular Copper, 
Medium Copper, Regular Galvanized, Giant Copper. 
Here’s a good business-winning, profit-earning line 
for you to handle, Mr. Lumber Dealer. Let us fur- 
nish you with full information about Seal-All Clips. 
On request we will furnish samples without cost. 
Why not write us today? 


SEAL-ALL CLIP CO. 


r. 0.: Box. 302 FLINT, MICH 








GILBERT NELSON & CO. 


Public Accountants 


332 S$. MICHIGAN AVENUE 
CHICAGO 


TELEPHONE HARRISON 0366 














Builders’ Commercial Agency 


ESTABLISHED 1890 
1321 Builders’ Bldg., 228 N. La Salle St., Chicago 


A rating guide to the Contracting trade of 
Cook County and Cook County dealers 


Telephone Randolph 4893 Collection and Mechanics Liens 











DENNING Ornamental PICKET FENCE 
NN 


Fir and Yellow Pine pickets woven with 
heavy galvanized wire. Made in various 


heights. Colors: red, green, white and nat- 
ural. Very popular for yard and garden. 


Write for catalog and dealers price list. 
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in Boston 
Hotel Kenmore 





Commonwealth Ave. at Kenmore Square 


All Rooms with Tub and Shower 
Rates from $3.50 

Ample Parking Space 

Dinner Music 


Subway Entrance at Door 


Write for Historical Map of 
Boston 


L. E. WITNEY 
Managing Director 




















HUTHER 80s. 


Dado Head 


Fits any saw mandrel. 
Cuts perfect grooves 
any width, with or 


across grain. Guaran- 
teed to do your work 
satisfactorily. 
SUPER- 
QUALITY 
SAWS 


Today. write for catalog of 
complete Huther line. 


Huther Bros. Saw Mfg. Co. 


Rochester, N. Y. 









Favorites for over 52 years.- 





Surface Measure 


ESTIMATOR 


By J. M. LEAVER 








This book covers in the most com- 
plete manner the whole field of 
surface measure as applied to rapid 
estimating of contents of fractional 
sizes of lumber, veneer, fibre board 
and stock used in the manufacture 
of interior and exterior finish, panels, 
doors, sash, blinds, door and win- 
w frames, etc., etc. Send for 
circular containing sample pages. 


Pocket Size (41/2."x6'/2"”) 
Postpaid $5.00 








American Lumberman 
431 S. Dearborn St.. CHICAGO, ILL. 
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Texans Re-Equip Selves for Good 
Merchandising in Changing Times 


(Continued from Page 31) 


easily or quickly sglved, and among them is 
the problem of distribution. Some years ago 
dealers were told that if they did a good job 
of selling, manufacturers would want them to 
distribute their goods. Dealers have done this, 
but the distribution problem goes on. The 
salesman does a superb piece of work on the 
firing line, but his best formal efforts are some- 
times not good enough, for the customer does 
not know the answers. 

This is a transition period, and new patterns 
are in the making. It is a dangerous and 
untruthful thing to say that a man’s business 
will be just what he makes it, for there are 
influences and factors which the business man 
can not control. Truck transportation, taxes, 
Federal laws, rulings by Federal bureaus and 
many other factors make up the background of 
merchandising, and goods can not be sold unless 
this background is such that they can be sold. 

It is in building this background that busi- 
ness men must do their most important work. 
America has seen the greatest era of prosperity 
known to history, an era with a background 
of human freedom created by the founders of 
this country. It is better to be lean and free 
than fat and bound, better to be a man than a 
machine. The most important task of any busi- 
ness man is the building of this background of 
freedom for the future. 

No running story could possibly suggest the 
magnetic power of Mr. Zimmerman’s address. 


Committees Present Their Reports 


The session was concluded by reports of 
committees and the drawing of prizes. 

The necrology committee presented a memo- 
rial of deceased members. 

The resolutions committee urged that the 
limit of FHA Title 1, class 3 loans be raised 
to $3,000. The committee also extended the 
thanks of the association to Fort Worth lum- 
bermen and their wives for the splendid work 
done in arranging for the convention. It thanked 
the association officers, the city officers, the 
hotels and other persons and institutions for 
their services. 

The Convention City committee chose Galves- 
ton for next year’s meeting place. 

The president extended association thanks to 
the press, and to the Southwestern Paint & 
Chemical Co. for its daily paper, “Convention 


Chatter,” distributed each day to those in 
attendance. 


Much Entertainment Provided; Prizes Drawn 


In the drawing for prizes, the AMERICAN 
LUMBERMAN model house went to Hugh B. 
Hawley, Lyon-Gray Lumber Co., Dallas. Be- 
cause of their successful use in sales campaigns 
by Texas dealers, the three models in the 
AMERICAN LUMBERMAN display attracted much 
attention. 


The Western Pine Association’s three pieces 
of furniture went respectively to Mrs. T. A. 
Paulael, Fort Worth; Wm. H. Curry, Waco, 
and A. E. Grosse, Mason. 


The Douglas Fir Plywood Association’s 
12-foot plywood boat went to John F. Hanson, 
Dallas. 


The Douglas fir “pie’’ went to Geo. Hamilton, 
of Wm. Cameron & Co. 


Entertainment features were numerous and 
elaborate. Monday night there was a smoker 
held in the crystal ballroom of Hotel Texas, 
with a magician, a ventriloquist, a dancer and 
a pianist performing. Tuesday night the Presi- 
dent’s Ball was held in the same room. Follow- 
ing the banquet, the speaking program included 
J. Lee Johnson, Jr., President Sternenberg and 
J. C. Dionne. Walter Hull, of the E. L. Bruce 
Co., played some amusing program music on 
the piano. At this time President Sternenberg 
received from Mr. Johnson a pair of cowboy 
boots and a Stetson hat—traditional gifts to dis- 
tinguished visitors to Fort Worth. The final 
evening there was a barbecue at the Pioneer 
Palace; compliments of the Trinity Portland 
Cement Co. 


The entertainment for the ladies included a 
Musicale Monday night, a tour of the city and 
a luncheon and style show. 


Memphis, Tenn. 


SOUTHERN HARDWOOD—Orders continue 
heavy, despite the absence of European buy- 
ing. Production remains at about two-thirds, 
with orders ranging from 75 to 78 percent, 
of normal output. Shipments are currently 
running slightly more than production. Prices 
are firm and unchanged. Hardwood manu- 
facturers are amazed at the active demand 
for sap gum, principally plain. 


HARDWOOD FLOORING § sales’ (princi- 
pally of oak) are currently running well. 
Many items are as much as 200 percent over- 
sold, while the general inventory of flooring 
mills is 86 percent sold, and a scarcity of 
dry oak confronts the manufacturers. Prices 
are steady. 





The quantity of lumber cut in the United States 
increased substantially in 1939 and almost reached 
as high a level asin 1937. In both years, however, 


in sawmills and logging canyps were higher than 
in 1938, but the increases were substantially 
smaller than the increase in the quantity of lumber 





PRODUCTION 
Lumber 


in 1939 





b 
19357 Cc C 


From 

Bureau 1938 LXAKA 
of Labor 
Statistics 





1939 





36.9 BILLION BOARD FEET 100 PERCENT | 419,000 WORKERS {100 PERCENT [| $8,100,000 
26 OBILLION BOARD FEET 70 PERCENT] 324,000 WORKERS 77 PERCENT 55 65 PERCENT 
fo] ¢ 
ZOGBILLION BOARD FEET 56 PERCENT] 273,000 WORKERS 
fo] 


25.3BILLION BOARD FEET G69PERCENT 269,000 WORKERS 


EMPLOYMENT WEEKLY PAY ROLLS 


WAR AH 


[3 0) OO & 


100 PERCENT 
fo] fe] 


6SPERCENT 56 54 PERCENT 


$4,740,000 








69 PERCENT 59 PERCENT 








the total production of lumber was nearly one- cut. Employment in 1939 averaged 31 percent 
third smaller than in 1929. Averaged over the 12 
months, both employment and weekly pay rolls 


and weekly pay rolls 41 percent below their 1929 
averages. 
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THIS WEEK’S LUMBER PRICES 


SOUTHERN PINE 


East and west side mills have reported the following average f. 0. b. mill sales prices 


on southern pine to the Southern Pine Lumber Exchange, New Orleans, La., 


for sales 


made in the period April 8 to 12, but where prices for this period were not available, 
prices for the month to date have been inserted and starred (*): 





West East West East West East West East 
Side Side Side Side Side Side Side Side 
Flooring, Standard Ceiling, Standard No. 2 Shiplap and No. 2 Dimension 
Lengths 5% x4 Lengths Boards, Std. Lgth. 2x4 
1x3 rift— B&bet! ee 18.96 19.41]12 & 14 23.12 19.95 
Babetter.. 45 ....16° °° no ane 21.84 21.85]16 ........ 23-77 21.54 
eee. seekers 49.00 *50.00)/p (°°°'°"° 30.55 *22°39|1x8 ...... 23.13 22.33]18 & 20 23.63 23.59 
eee Soe a ie a ae 22.50 23.14/22 & 24 ee 
~~ Surfaced Finish >) 27.49 24.6llex¢ 
a Standard Lengths 
B&better.. 41.08 42.75|Benetter 2% 3... Oe oe 
_ | ° 36.94 39.18 Inch thick— No. 3 Shiplap and 18 tee teip teas 22.33 24.30 
Citta. Se TOE sees i se OO «(is .....--- 22:82 24.0 
ot s... a “pa pee : i 
Da&better.. $6.58 ....15 °°'°'"’. take Ge 22 & 24... 31.50 *28.00 
en ao isairedhacwls 47.70 51.67 OSes 56.33 51.00 nr 14.21 14.74 2x8 
BP ckiciniciowie 33.50 *38.00]qx79 (1° ¢: 58.17 58.50)1x6 Reh & 12 &1 21.32 20.99 
1x4 flat | ape: 77.09 74.08]. S1S/S4S. 18.33 18.28116 ........ 21.93 21.10 
grain— 5x6/4 thick— 1x6 CM... 18.21 18.08118 & 20... 24.09 24.25 
Bé&better.. 41.40 41.8814 6 8... 66.28 *63.00/1X8 ------ 19.84 19.03)22 & 24...*27.00 *27.50 
ee 39.66 38.7515@10 ...°: 76.44 72.93)1x10 ..... 20.21 19.01} o 49 
D wccseves 28.94 29.70 ee 92.20 *86.05 1x12 ..... 20.08 17.84 12 & 14 25.56 22.93 
End Matched Inch thick— Se, 1 Bineeeten peer 23.18 23.87 
Flooring, 2 to 8-foot |4 .... 2... 1.70 40.60] 2x4 22: oo = 
1x3 rift— Mirae cversi ace 42.59 41.70112 & 14 26.05 23.22) o.49 ‘ ae 
B&better.. 49.01 eae 2.69 41.78l16 ........ 26.97 24.96) <* 
2 Re *39.50 1x5&10 45.55 48.41118 & 20 27.73 28.45)12 & 14 22.72 22.88 
oo ieee = eee 3.54 61.271929 & 24 #3995 i | ae 22.69 24.01 
grain— “12x6 . 25.31 24.44 
B&better.. 33.35 34.00 Rough Finish, sna eeteeee <2see- 3s 28.36 26.00 
FN hitanks 30.00 ....| Stamdard Lengths |12 & 14 23.76 22.28122 & 24 34.13 *30.80 
photons 21.42 25.00| B&better— cco: ee oe 
Erte asi 50.00/xt48o° 12: 88:00 4800190 2717777: B681 26:85] No. 8 Dimension, 
| Spaceport .*38.00 ....]/1x12 ....: “.. 72.00]22 & 24... 35.15 32.00] Random Lengths 
1x4 flat 5&8/4 2x8 
grain— thick— 12 & 14 25.77 22.75 2x4 Soneee 18.62 17.05 
Bé&better.. 28.95 g0.6614-8 0... 66.00 ..../16 22.22 $659 S3.67lne °°°* e: teas 
Be éticcelacw stor : 27.00}5&10 ..... ; eo Rees $8.00 S$6.%Glecaa °° °° ** : : 
Shaken. 19.50 23.00]12 .......: *88.00 84.00]20 -.1.1 7"! 37.88 26.56)s2r6 °"°°° — 
22 & 24 95) 2256 CU" : be 
— — > os ba > a sd 2x10 
ar en s, 1x6” anda en s 
No. 117— ' B&better— - . eee 32.89 31.27] Cull Timbers, 20 & 
: - a 60.86 56.89)14 ........ 34.31 30.12 Under, No. 1 
B&better.. 36.70 taken 
 elaeuaes 36.57 36.00|1x6&8 .... 62.48 57.00]16 ........ 33.93 30.61 hortleaf 
 paleadantbet. 28°64 35.00|1X5&10 ... 63.92 63.00]18 & 20... 35.63 33.34) Shortleaf— 
No. 116—— ‘ : peereren 22 & 24 42.50 38.00]3x4&4x4 .. 29.97 27.78 
eoetter.. 4245 59] Bavetten _ ficio 280.00 «38. 
antes 31.09 31758 | i471 % &2 64.75 75.00/12 & 1 35.32 32.9415 10-10xi0*29.00 .. 
No. 2 .... aac? see 5gx4-8 .... 59.75 55.56 .. sete eee Het! 33.13} 9¢4x12 ... 39.25 *40.00 
No. 3 .... 19.20 18.73] No.1 Femeing & [20 ....11:1 42:95 38.56)°%12-12x12 41.50 .... 
pede. ra sane Boards 22 & 24...*46.00 
etter... x x Standard Lengths 
Cc ere 40.89 $9.63 1x4 rece 32.18 Shi Pails Dried 
HA eee, ‘ y ME kee ses Oe ‘ Car Siding, 13/16” . 
No. 1 30.78 *29.02|1x8 |....: 30.82 35.25 Hs > 7 %x1%”, 4 
No. 2 .... 24.00 22.93]1x5&10 32.09 ....]/B&btr&Sel— MO, 1 ....< 405: 287 
No. $ ....°17.00 21.44]1x12 ..... 42.97 Te en 43.25 .INo. 2 3.94 3.37 








OAK FLOORING 


Following are current quotations on oak 


flooring in carlots, 


f.0.b. 


Memphis and John- 


son City, Tenn., and Alexandria, La., as points 


of origin: 
1§x2%” 38x11%”"” %x2” %x1%” 
Clr. qtd. wht. $80.00 $70.00 $65.00 $62.00 
Clr. qtd. red.. 68.00 61.00 60.0 60.00 
Sel. qtd. wht.... 62.00 50.00 52.00 45.00 
Sel. qtd. red.. 62.00 51.00 53.00 49.00 
Clr. pln. wht. 64.00 52.00 52.00 46.00 
Clr. pln. red.. 65.00 55.00 48.00 47.00 
Sel. pln. wht. 58.00 48.00 44.00 38.00 
Sel. pln. red... 59.00 50.00 43.00 40.00 
No. 1 com. wht.. 55.00 45.00 37.00 34.00 
No. 1 com. red... 55.00 47.00 38.00 35.00 
No. 2 common... 36.00 32.00 33.00 26.00 
%x2” x1” x2” 
CO. GOE; WHE. .. ic cescvces $75.00 $75.00 $72.00 
ee Se ee 72.00 72.0 67.00 
i ee 60.00 60.00 58.00 
ee ee ere 60.00 60.00 58.00 
= ere 61.00 61.00 61.00 
2 ee ree 61.00 61.00 60.00 
se ee 55.00 55.00 53.00 
SR, UM, ccc ccwiscvce 55.00 55.00 53.00 
Wo. 1 OOM. Wet.......< 51.00 51.00 47.00 
U2 QS TEs 09 6:6:0 s00e 51.00 51.00 48.00 
No. 2 COMMON. ....2000% 34.00 34.00 29.00 


New York delivered prices may be obtained 
by adding to the above the following differ- 
entials figured on Johnson City origin: For 
##-inch stock, $8.50; 
%- and #-inch, $4.50. 


Chicago delivered prices may be obtained 
by adding to the above the following dit- 
ferentials figured on Memphis origin: For 
t#-inch stock, $6; for %-inch, $8; for %- and 


fs-inch, $3.50. 


for %-inch, $4; for 





WESTERN PINES 


Following f. o. b. mill prices on actual 
sales were reported to the Western Pine As- 
sociation by members during the period from 
April 1 to 6, inclusive. Averages include both 
direct and wholesale sales, and are based on 
specified items only. Quotations follow: 


Ponderosa Pine 


SELEcTs, S2 or 4S— 1x8 5/4RW 6/4RW 
ie ae $56.32 $62.03 $61.20 
Sere 39.11 42.99 42.98 
SHop, S2S— No. 1 No. 2 
Retatar Grohe: 4 Wah nea tvs Anarene Ce $35.56 $25.72 

ARNE ie pa ley ern ane 34.34 24.57 
Commons, S2 or 4S— oO. No. 3 
yp. . Sere $28.74 $22.08 
BN SO. Sadia dh 4059-0 e.w oni e's 31.21 21.88 
Pe. SEG, Teas Aik ne oo. ecree Wee shoo $16.74 


Idaho White Pine 
SELEcts, S2 or 4S— 1x8 5-6/4RW 


eS $68.78 $84.31 

Gualite (9) Fis... 6c scciccccs 41.99 64.80 
Commons, S2 or 4S— 

Colonial Sterling Standard 

No.1 No. 2 No. 3 

1x8 $34.88 $26.76 


ee 


Sugar Pine 
Spuiects, S2 or 4S— 4/4RW 5/4RW 6/4RW 
ee Pere $73.22 $79.56 $72.61 
Ge PE iakaio &-sinie see 68.65 68.14 66.20 
NES ee 53.19 51.40 52.11 
SHop, S2S— No. 1 No. 2 o. 3 
I. elerd che%s-<, aceon $45.27 $30.93 $20.50 
EEO TOE 38.68 30.33 22.41 
Be bc 6.0 cere medeee 53.81 35.07 25.50 
Larch-Douglas Fir 

Dimension, IMO..1, BBS 26 6scccccewcasiees $22.81 
Dimenpion, No. 1, BESS 2.2. ce ccccves 21.16 


Flooring vert. gr. C&Btr., 4 RL........ cane 
Boards, No. 3, 82 or 46, 158 ......c.sces 





NORTHERN HARDWOOD 


Following are prevailing quotations f. ob. 
Wausau, Wis., on northern hardwoods: 


No.1 No.2 No.3 


Brown Ash— FAS com. Com. 


Sel. 
53. 


4/4 ........$63.00 $53.00 $38.00 $26.00 $18.00 
ae 68.00 658.00 1.0 8.00 -00 
ae - 73.00 63.00 48.00 32.00 19.00 
a eee ee 78.00 68.00 51.00 34.00 20.00 
No.1 No.2 No.3 
swood— FAS Sel. Com. Com. Com. 
eae $78.00 $68.00 $46.00 $26.00 $19.00 
ET eae 83.00 73.00 51.00 30.00 21.00 
| Se 86.00 76.00 54.00 32.00 23.00 
ree - 93.00 83.00 64.00 34.00 23.00 
A. 98.00 88.00 71.00 45.00 a 
BE 4406-0 -103.00 93.00 76.00 50.00 
|, ee - 70.00 60.00 39.00 24.00 


Key stock, 4/4, No. 1 and better, $78; or on 
grades, FAS, $88; No. 1, $68; 5/4, No. 1 and 
better, $83, or on grades, FAS, $93; No. 1, $73. 

No.1 No.2 No.3 


Hard Maple— FA Sel. Com. Com. Com. 
4/4 .......-$78.00 $58.00 $47.00 $30.00 $15.00 
| eS oe -00 63.00 62.00 34.00 17.00 
- 81.00 66.00 55.00 36.00 17.00 
|, Stet -- 86.00 71.00 60.00 36.00 18.00 
SN execu - 86.00 71.00 60.00 37.00 18.00 
ae --101.00 86.00 68.00 42.00 .... 

See 01.00 86.00 71.00 42.00... 

eae 121.00 106.00 83.00 45.00 .. 

12/4 -++++131.00 106.00 83.00 45.00 .. 

16/4 . e+ +-161.00 146.00 1283.00 .... .. 

No. 1 No. 2 No. 3 

Soft Elm— FAS Com. & Sel. Com. Com. 
4/4 ....44...$48.00 $38.00 27.00 19.00 
_, eae - 53.00 43.00 29.00 20.00 
er - 53.00 43.00 29.00 21.00 
BPE ceccccces Se 46.00 32.00 21.00 

notre 59.00 49.00 34.00 vane 

DE as ase wee 64.00 54.00 39.00 sigieis 

No. 1 No. 2 No. 3 

Rock Elm— FAS {) Com. Com 
4/4 .........$48.00 $30.00 $19.00 $16.00 
MN icc pare are- 53.00 35.00 21.00 18.00 
SVE vcvcecees SE 43.00 23.00 18.00 
Sa 68.00 53.00 28.00 21.00 

10/4 ‘ - 78.00 63.00 40.00 saat 

Sanaa 8.00 73.00 45.00 26.00 

No.1 No.2 No.3 

Birch ‘AS Sel. Com. Com. Com. 
4/4 Deena $86.00 $66.00 $46.00 $28.00 $17.00 
Be cxsaseuk 1.00 71.00 53.00 338.00 18.00 
Bo krcioveteaeed 91.00 75.00 58.00 39.00 18.00 
. 94.00 82.00 68.00 46.00 19.00 

10/4 ‘ -00 86.00 73.00 47.00 .... 

EE é0e4000% 01.00 91.00 78.00 52.00. .... 

|, er 156.00 146.00 721.00 .... .... 
|. Sere 73.00 59.00 43.00 26.00 .... 
We sevoves . 75.00 61.00 46.00 27.00 .... 

No.1Com. No.2 No. 3 

Soft Maple— FAS &S Com. Com. 
4/4 ....2---- $59.00 $41.00 $2F.00 $17.00 
Eee Re - 66.00 46.00 29.00 18.00 
| Se 76.00 51.00 34.0) 18.00 
ee a 81.00 56.00 34.00 19.90 





DOUGLAS FIR 


Seattle, Wash., April 12.—Current quota- 
tions f. o. b. mill on Douglas fir items in mixed 
cars for rail shipments direct to the trade 
appear below: 


Vertical Grain ee 4 
B&Btr. 


D 
Sern eee $40.00 $30.00 $22.00 
Flat Grain Flooring 
en ene $28.00 $26.00 $21.00 
BN” |b w.siaerawaaeerpiere 32.00 30.00 24.00 
Drop Siding 
1x6 Pat. No. 106....$31.00 $29.00 $22.00 
1x6 Pat. No. 116.... 31.00 29.00 22.00 
Ceiling $ 
_ errrrere re 28.00 $26.00 17.00 
ini Sate @:4:0ia oe igs $39.00 27.00 17.0 
Boards and Shiplap 
1x 1x8 1x10 1x12 
et ae $20.00 $20.00 $19.00 $22.00 
= ear 16.00 16.00 16.00 16.00 
ae ere 12.00 12.00 12.00 12.00 
No. 1 Dimension 
12 14 16 18 20 
Sf eee $21.50 $21.50 $22.50 $22.50 $22.50 
>, eer . 21.50 21.50 22.00 22.00 22.00 
TS RR a 21.50 21.50 21.50 21.50 21.50 
res 22.50 22.50 28.00 23.00 23.00 
a 23.50 28.50 24.50 24.50 24.50 


No. 1 Rough and/or Surfaced Timbers 
4x4- te 4x12-inch planks 20 feet and 


shorter, ceaee eae es ieiscga bias) 6 
USEES BS TE. SNE BROTCSP 22.0 ccvcvcceses 18.00 
peo eg | ee eee 18.00 
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WESTERN RED CEDAR 


Seattle, Wash., April 12.—Prices for red 
cedar siding in mixed cars, new bundling, 
8 to 18 foot, f.o.b. mills are: 


Beveled Siding, %-inch 


cl one orm 
a Pr $26.00 $23.00 $19.00 
ere ee 31.00 25.00 23.00 
CO, weviaudewawad 38.00 34.00 31.00 
Clear Bungalow Siding, %-inch 
DE: dé ¢ecu eee cect Uerseecdecee ROS @ES $57.00 
EE petuaeetrevs 6ceceeswe eens eeees 62.00 
ee ee ee ere ee 70.00 
Finish, B&better, S2 or 4S, 6-16’ 
S2S or S4S 
or Roug 
DIET See ntie ci eke eed eee ne vee eeKe iow nee $ 80.00 
DE sate ue Waen eee we ne a aeeee newer ere 85.00 
EE 5's aired a ahaah oi We kre atari Ware ohica ele AE 90.00 
SE ciate wy aierhl a eae ee aE ae aR eae Cen 95.00 
ES ine and eee the AE a OMe See 100.00 
= oi twine aarde Baik ac areca ae ne eae ole ae 105.00 
NE kai tia sah ie ic St ioseeiai ©  ic amb areeol ar Oe 115.00 
BI slab ands Sia Sarai ae ieee Wek tee el ae 120.00 
Ceiling or Flooring, B&better, 4-16’ 

DE arOneubebewdss ncadewe awe takecenane $36.00 
Di” shustee ee eesceondeus cece seceneuues 38.00 


Discount on Mouldings 6-20’, Odd Lengths 
Series 8000— 


EFCC CTR COR LENCO 55% 

ee ES ee eee re 50% 
Clear Lattice, 5/16”, 4 to 16’ 

100 lin. ft. 

BO : eebecacde ees eeRNene se tbesane ve eerenn $0.32 

i “6 o6 cee ehee steer eaeneeb eee eneleere .37 

Tk” see wtehddtabdeedmesh owen ekewweh earns 50 








Maple Offers 
True Home-Harmony 











In Highland Park, Ill., Hard Maple adds 
beauty to a bedroom. 

Modern homes feature simple de- 
sign . . . modern furniture offers 
simple surfaces, lightly-grained .. . 
and Maple provides the ideal base 
for beauty. Its delicate graining 
harmonizes with modern furniture. 
Its cheerful color and smoothness 
fit “the modern idea.” In choice of 
strips, blocks, or mixed patterns, 
natural or color-finished, it blends 
with any decorative scheme. Easy 
to finish, and to clean, lays “trouble- 
free,” seems to wear forever. 

That's why, today, it's again Maple 
for modern homes . especially 
MFMA Maple (all Northem Hard 
Maple, trademarked, and associa- 
tion-guaranteed). 


MAPLE FLOORING 
MANUFACTURERS ASSOCIATION 


1795 McCormick Building, Chicago, Mlinois 








exe /7/ 


MFMA Maple 


(NORTHERN HARD) 





THE LONGEST-WEARING COMFORTABLE FLOOR 
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Current Market Review 


Softwood bookings continued above 
last year’s level in the two weeks ended 
April 6, the gain being 2 percent, as com- 
pared with an average of 10 percent for 
the fourteen weeks ended that date; and 
bookings led the current production by 7 
percent, but were only fractionally above 
the shipments. Gross stocks at mills 
April 6 were almost exactly the same size 
as those held on the corresponding date 
last year. No arrangement has been made 
to provide ships to maintain the flow of 
West Coast lumber to the eastern sea- 
board, and bottoms for the run from the 
same mills to California are now scarcer. 
It is understood that a recent cargo from 
British Columbia to the east coast will be 
the last for an indefinite time; reports in- 
dicate that the rail movement across 
Canada to Atlantic ports has begun, and 
that Maritime stocks and production are 
being held on British orders. Tentative 
plans for the marketing of the New Eng- 
land salvage lumber have failed, but it is 
expected that means will be found to re- 
lease this large stock to the eastern mar- 
kets. Atlantic coast prices on West Coast 
lumber are firmer than those at the mills. 
Some fir uppers recently have turned soft, 
principally because eastern and middle 
West demand has been retarded by pro- 
longed bad weather for building, but with 
the expected seasonal pick-up in con- 
sumption in these territories, the rail 
movement to both should be heavy and 
bring a stiffening in quotations. In Cali- 
fornia, city consumption seems active, but 
lumber receipts indicate that State total 
may be lower than last year’s; this mar- 
ket too is expected to rely more on the 
railroads, at least for its more pressing 
needs. Southern production and con- 
sumption have both been held down by 
bad weather, and also sales to other ter- 
ritories, but while the assortments of the 
mills are larger, shortages of shipping- 
dry stock are keeping prices fairly firm. 
Some items of western pine uppers are 
reported a little softer, but the eastern 
spruce and northern pine markets are in 
strong statistical position and firming. 

Hardwood bookings in the two weeks 
ended April 6 were slightly above ship- 


ments, which in turn led production by a 
little; sales for the period were 10 per- 
cent above last year’s, as compared with 
4 percent above for the year to date. Fur- 
niture manufacturers have been inclined 
to hold back orders to await the results 
of spring shows, but increasing scarcity 
of dry sap gum uppers has apparently 
drawn them into the market. Demand 
for flooring has been expanding. South- 
ern mills report themselves much over- 
sold on popular items of oak flooring and 
to be having difficulty in securing dry 
rough stock. Reports indicate little 
change in general hardwood prices, except 
for a firming up in oak and oak flooring. 
There is practically no export buying. 





Five "Kittens" Are Initiated 


BALTIMorE, Mp., April 16.—Hoo-Hoo Club 
No. 100, of this city, at its concatenation held 
last evening in the Merchants’ Club, expected 
to have ten candidates for admission, but ill- 
nesses reduced the number of kittens to five. 
Some forty members attended, and there was 
the usual dinner. The novitiates included Boyd 
Fahrenholt, of the Johnson Lumber Co., An- 
napolis, and George Garrity, who represents 
the Farmville-Woodward Lumber Co., of Suf- 
folk, Va. 





RED CEDAR SHINGLES 


Seattle, Wash., April 12.—Below are listed 
average prices received for Certigrade red 
cedar shingles sold direct to the trade: 


Royals: 
Rae aig alas 6 SS earns talent $3.85-$3.90 
BN I ees waco: ais 'o.scys0l'n ves: taser ecb ge 2.80 
NE whit oral atnatara cia sis.'s 6 ale oe ei ran Gee eeae 2.00 
Perfections: 
Nr ea ae lac scot, Soa Sloe Gea eie be eee $3.00 
SRT EY 5. 2, aren aineiwial minke cacao tlabeasers 2.50 
nee BUI ou cases o, So oy-v 9 wore hacer sea’ 1.45- 1.50 
a: : 
Ng eee ear $2.75-$2.80 
ES ge: rere er ee 2.05- 2.10 
oe See ee ee pe re ror 1.35- 1.40 





WEST COAST LOGS 


Seattle, Wash., April 12.—Average prices 
of logs are as follows: 

Fir No. 1, $21-24; No. 2, $16-18: No. 3, 
$10.50-12. Peelers, No. 1, $34-35; No. 2, $27-30. 

Cedar Shingle logs $16.90, lumber logs, 
$28.00-30.00. 

Hemlock: No. 2&3, $13.00. 





TIDEWATER RED CYPRESS 


Jacksonville, Fla., April 15.—Following is a list of wholesale prices on tidewater red cy- 


press, f.o.b. Jacksonville. 





Grades 4/4 5/4 6/4 8/4 10/4 12/4 16/4 
Tank, RW&L, rough... .... i $107.50 $116.75 $140.00 $140.00 $147.00 
FAS, RW&L, rough....$72.50 $84.50 93.50 107.50 121.00 121.00 127.50 
Select, RW&L, rough... 65.00 77.50 77.50 82.50 94.50 94.50 103.50 
No. 1 Shop, RW&L, rough 49.50 62.50 70.50 15.25 84.50 84.50 92.50 
Box, RW&L, rough..... 27.75 29.75 29.75 29.75 

Peck, RW&L, rough,... 27.00 29.00 29.00 30.25 CYPRESS SHINGLES, 
“A” Finish, RW&L, S4S 81.25 93.25 96.25 111.25 Bests, 18”,, .-- $6.80 $8.30 
"Br Finish Rats sig rans sere, ts gane Eat thE 
“Cc”. Finish, % 15 3. 15 : 

“Dp” Finish, RW&L, S48 68.75 80.75 80.75 83.75 waa ian 

No. 1 Com. RW&L, S48. 64.00 69.00 69.00 70.00 i Bas 
No. 2 Com. RW&L, S4S. 42.50 44.50 44.50 43.50 34x11%)x48” ...$5.45 $4.70 
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OBITUARY RECORD 








LIEUT. COL. CHARLES SIDNEY CHAP- 
MAN of Tacoma, Wash., chief forester for 
the Weyerhaeuser Timber Co., died at a 
Seattle hospital April 2 from a blood clot. 
Death came on his 60th birthday anniver- 
sary. Col, Chapman, who was the first grad- 
uate of the Yale Forestry School in 1902 and 
former chief forester for the Oregon Forestry 
Association, was one of the best known 
foresters in the Pacific Northwest. Death 
came while he was at the College Club in 
Seattle lunching with friends. He entered 
the United States school of forestry in 1902 
and was in that service until 1910. He was 
secretary-manager of the Oregon Fire Asso- 
ciation from 1911 to 1919, except for a leave 
of absence to enter the World War. He was 
discharged in April, 1919, as a lieutenant 
colonel of the 26th Engineers, attached to the 
technical staff of the peace commission. On 
his return from France, Col. Chapman went 
to Portland, Ore., and became manager of 
the Western Forestry and Conservation As- 
sociation. He became chief forester of the 
Weyerhaeuser Timber Co. in 1924. Survivors 
include his widow and a daughter. 


SANFORD A. HOLCOMB, 72, a partner in 
Holcomb Bros. of Sycamore, Ill., passed away 
April 3 after being in poor health for ten 
years. He was a son of pioneer settlers in 
DeKalb County, and early in life intended 
to be a farmer. In 1890 he entered the lum- 
ber industry when he became bookkeeper for 


G. W. Shurtleff. Two years later he entered- 


partnership with E. B. Shurtleff and the two 
men took over the same company in which 
Mr. Holcomb had worked. The firm was called 
Shurtleff & Holcomb. In 1899, the partner- 
ship was dissolved and with his brother, A. 
H. Holcomb, Holcomb Bros. was launched. One 
of the enterprises upon which Mr. Holcomb 
expended much energy was the Holcomb-Dut- 
ton Lumber Co. founded in 1902 which con- 





SOUTHERN HARDWOODS 


Following are ranges of f. o. b. mill prices 
on rough, air dried southern hardwoods, 
from reports of sales made during the week 
ended April 15: 





Qrtd. Red Gum Ash 

No. 1 & Sel.— FAS— 
7 es $8.50 | 5/4 ...... 57.75 
iy eee AEOO | S/8 oo occ 62.75 
Plain Red Gum i, re 79.75 
s— No. 1 & Sel.— 
ty ae 17.00 | 5/@ 22... 35.75 
No. 1 & Sel.— iE eee 42.75 
Oy ae ee 98:00 | 12/4 2... 59.75 
i) eee 34.00 
Qrtd. Sap Gum Beech 
FAS— No. 1 & Sel.— 
er 43.50 | 4/4 ...... 27.00 
tS 45.50 Log Run— 
6/4 + ig ge: 50 @ 46.50 SUE ceca 27.50 
o. 1 el.— 
i oie 34.00 Elm 
tS eee 32.50@33.00 | No. 2 Com.— — 
i s G “ke 20 
Nol & Pl wa ao | et res: 13.25 
RNG 2 Cott 
aramid ae 7 ln so — 
1, ree 29.25 : 5 
We Ce 24.00 @ 24.75 
No. 2 Com.— No m— 

/4 eeeeee 12.25 yas 15.75 
Qrtd. Black Gum Log Run— ‘ 
tae i Ty iameeaiag aaa 23.50 

ee 35.75 @39.50 
No. 1 & Sel... FA Willow 

Meine 25.75 @29.50 am saee 
- Qrtd. Tupelo No. i & Sel.— ’ 
ga eS Beets. 24.00 @28.75 
4/4 "i ‘bel 43.50 | 5/4 32°50 

i Pons © rer 2. 
Telia Kei tee 

Plain Tupelo =| ° -"''"* : 
No. 2 Com.— Magnolia 
er 13.50 No. 1 & Sel.— 

Plain White Oak OF secen 33.50 
FAS Cypress 
ie 65.00 | pag 
ate 85.00 | g74”_..... 100.00 

Plain Red Oak YY  gaeee 100.00 
Selects— 
Hh setae ee poe 42.00 @45.25 
Ss le iy So Beever 48.00 @48.25 
tates . Ty eee 50.00 
No. 1 & Sel.— epee 54.00 
4/4 ...... 26.50 | 974° 727° 74.50 
ee i ceree 31.50 | Shop 
Mixed Oak 4 
Uae 27.00@ 31.00 
wee se. megeom 35.75 @ 36.00 
sees 5 6/4 ......37.75 @41.25 
Plain Poplar 8/4 45.75 
Saps & Sel.— No. 2 Com.— ; 
“8 “i 46.00 | 474.00... 21.75 @31.00 
fens 30.25 Mixed Hardwoods 
No. 2B Com.— Dunnage— 
eee 14.50 re 11.50 


ducted fourteen branches. Ten years ago 
failing health induced Mr. Holcomb to retire 
from active business. Mr. Holcomb was a 
leader in his community’s social, business 
and fraternal circles. Survivors are his 
brother, A. H. Holcomb, and a sister. Mrs. 
Holcomb passed away in June, 1937. 


J. V. HINSHELWOOD, 49, general superin- 
tendent of the Elk River Coal & Lumber Co., 
Dundon, W. Va., was killed when the auto- 
mobile in which he was riding was blown 
up, April 3. Mr. Hinshelwood was driving 
from Widen, where he resided, to Dundon 
to consult with Hon. J. G. Bradley, president 
of the company, when the explosion occurred. 
The car was completely demolished, parts 
were blown for a hundred yards. Officials 
were of the opinion that the explosion was 
caused by a bomb made of several sticks of 
dynamite. Mr. Hinshelwood had been with 
the Elk River Coal & Lumber Co. since 1915. 
Besides being general superintendent of the 
Elk River Coal & Lumber Co., he was vice 
president of the Bank of Widen and other- 
wise active in his town. Surviving are his 
widow and four children. 


AGNES HEALY ANDERSON, 75, widow of 
Alfred H. Anderson with whom she helped 
build one of the Pacific Northwest’s great 
lumber businesses, died at her home in 
Seattle, April 5. Her fortune will be dis- 
tributed to many charities, institutions, dis- 
tant relatives and servants. She gave the 
$250,000 Alfred Anderson Hall to the Univer- 
sity of Washington in 1926, and gave the 
school $50,000 for forestry research. She was 
the daughter of Benjamin Healy, Wisconsin 
lumberman. With S. G. Simpson, Mr. and 
Mrs. Anderson organized the Simpson Log- 
ging Co. in Shelton, Wash. Mr. Anderson 
died in 1913, and his widow assumed man- 
agement of their business interests. 


CLIFFORD I. MILLARD, 78, former presi- 
dent of the Southern Pine Sales Corp. of New 
York and prominent in lumber circles in sev- 
eral parts of the country, died April 7 in 
Norfolk, Va., where he had resided for the 
past several years. A few of the lumber in- 
dustry connections which Mr. Millard had 
were as buyer for the Chicago Lumber Co., 
Atchison, Kan., 1886-1890; with M. T. Green 
and F. C. Fisher of Denver, and as vice 
president of the John L. Roper Lumber Co. 
in Norfolk. He was president of the Chi- 
cago Lumber & Coal Co. from 1922-1925 when 
he retired. His widow, a daughter and one 
son, Lyman, a lumber sales agent in Balti- 
more, Md., survive. 


HENRY B. MOORE, 54, founder of the Red 
River Lumber Co., Shreveport, La., was killed 
in an automobile collision 11 miles north of 
Marshall, Tex., April 5. Mr. Moore organized 
the Red River Lumber Co., in 1926 and served 
as president and general manager until 1935. 
He also operated lumber yards in Longview, 
Dallas, and Greenville, Tex. About three 
years ago Mr. Moore moved from Shreve- 
port, La., to Marshall, Tex., in order to be 
more centrally located with regards to_ his 
business affairs. He is survived by his widow, 
. daughter and a son, and three grandchil- 

ren. 


WILLIAM’ G. PAXTON, 76, lumber dealer 
of Hammond, Ind., died at his home on Apr. 
3, following a long illness. He organized 
the Paxton Lumber Co. in 1894, after spend- 
ing several years as an employee at a lum- 
ber yard in Morocco, Ind. Although he had 
retained the presidency of his company, he 
was not active in its management re- 
cently. During his business career, Mr. Pax- 
ton acquired holdings in lumber companies 
other than the one which bore his name. He 
had a number of philanthropic interests. 
Surviving, are a daughter, and _ three 
brothers. 


GEORGE S. KLUTTZ, 65, lumber dealer in 
Concord, N. C., died suddenly at_his home 
on March 30. Born near Concord, Mr. Kluttz 
moved to that city 25 years ago, and has 
been actively identified with civic and busi- 
ness affairs of the county. For a_ number 
of years he was president of the National 
Lumber Co., later was identified with the 
Cannon and Kluttz Lumber Co., maintained 
lumber plants at Mt. Gilead and Mt. Tabor, 
and was active in the Carolinas as a realtor. 
He is survived by his widow, four sons, and 
three daughters. 


NICHOLAS J. G. VanKEULEN, 76, president 
of the VanKeulen & Winchester Lumber Co. 
in Grand Rapids, Mich., passed away April 
15 in University Hospital at Coral Gables, 
Fla., following a heart attack April 8. He 
was an uncle of Adrian VanKeulen, who is 
an official of the company and president of 
the National Association of Hardwood Whole- 
salers. The deceased came to the United 
States from The Netherlands, and after work- 
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ing in a furniture factory entered the lum- 
ber industry. Surviving are his widow and 
two daughters. 


HENRY S. HIESTAND, 70, president, B. F. 
Hiestand and Sons Lumber Co., Marietta, Pa., 
died at his home on March 25. Born in Mari- 
etta, Mr. Hiestand spent his entire business 
life in the lumber business, and had been 
president of his company for the last four 
years. He had been confined with an illness 
since last Thanksgiving, and failed to sur- 
vive an operation a week before he died. 
Active in civic affairs, his many interests 
included the Pennsylvania Manufacturers’ 
Association. Surviving are his widow, a son, 
and two grandchildren. 


FRANK E. HYETT, 72, owner and operator 
of a retail lumber yard at Wright, Iowa, died 
in Oskaloosa on March 23 following an illness 
for several months. He became associated 
with the William Burnside Lumber Co., Os- 
kaloosa, in 1892, and has been identified with 
the lumber business since that time. He 
served one term in the State legislature, was 
a former president of the Southern Iowa 
Fair Association, and had served two terms 
in the city council. 


WILLIAM J. BEASLEY, 75, lumber dealer 
of Franklin, Tenn., died at his home on 
March 28. He started in the lumber busi- 
ness as a traveling salesman. In 1892 he 
opened a mercantile business in Franklin, 
and later established the W. J. Beasley Lum- 
ber Co., which he has operated ever since. 
For the past several years his son, Frank, 
has been associated with him. Two other 
sons, two daughters, and seven grandchil- 
dren survive. 


G. SUMNER WOODS, 87, retired head of 
O. Woods & Co., retail dealers at Natick, 
Mass., died April 9 at his home in that city. 
He was born in Nashua, N. H. and moved 
to Natick in his youth and for many years 
had operated yards there and in South Fram- 
ingham. He is survived by four daughters 
and a son, the latter Oliver D. Woods of 
Natick, who for a number of years has been 
in personal charge of the business. 


CHARLES K. FERRY, 82, retail lumber 
dealer, banker and industrial leader, died 
April 12, at his home in Pittsfield, Mass. 
Born at Springfield, Mass., he had made his 
home in Pittsfield since 1896. He was presi- 
dent and assistant treasurer of C. S. Ferry & 
Son, Inec., and was also vice president of 
Thomas & Palmer, Inc., lumber manufac- 
turers at Great Barrington, Mass. His widow, 
one son and three daughters survive. 


GEORGE TANNERHILL, 61, president of 
the Urania (La.) Lumber Co., was fatally in- 
jured when struck by an automobile in New 
Orleans April 16. He died shortly after- 
wards from a fractured skull, hemorrhage 
and shock. His brother-in-law, Quincy Hardt- 
ner, an executive of the same company, wit- 
nessed the tragedy. The two men were in 
New Orleans to attend a meeting of the 
Louisiana Manufacturers’ Association. His 
widow, a daughter and two sons survive. 


SHERMAN F. BLACKMAN, 83, died on 
Apr. 9 at his home in New London, Ohio, fol- 
lowing a two-year illness. He became man- 
ager of the Reynolds Lumber Co., New Lon- 
don, in 1915, and later became president. 
He is survived by his widow, a son who is 
mayor of New London; two grandchildren 
and three great-grandchildren. 


FORREST A. ROADSTRUM, 54, manager of 
the Alexander Lumber Co., Champaign, IIl., 
was killed instantly when his car crashed 
an abutment and rolled down the bank of 
the Sangamon river, March 27. Mr. Road- 
strum was a director of the Champaign 
County Builders’ League. He is survived by 
his widow, a son and three brothers. 


LOUIS M. BUECHLEIN, 53, president of 
the Jasper Wood Products Co., Jasper, Ind., 
died in an automobile accident in which his 
wife was slightly injured near Williamsport, 
Pa., on Apr. 3. He was also vice president 
and a director of the Liberty Building and 
Loan Association. 


WALLACE L. HOWARD, retail lumberman 
of Sheffield, Ill., died suddenly on Apr. 4. He 
was a partner of the Wood-Howard Lumber 
Co., and since the death of his associate, H. 
L. Wood, in 1939, he had been managing the 
business alone. He is survived by his widow, 
one son, and one sister. 


GROVER C. GOODE, 52, well known W. M. 
Ritter Lumber Co. lumberman and mill offi- 
cial of Maben, West Virginia, died suddenly 
at his home March 25. He has been an em- 
ployee of the company for 26 years. Sur- 
viving are his widow and five chi'’dren. 


RAYMOND LEWIS, whose father is con- 
nected with the Willapa Harbor Lumber Mills, 
Raymond, Wash., died in his home, April 9, 
after a short illness. He would have grad- 
uated from high school in June, was an 
Eagle Boy Scout, and an assistant Scout- 
master. His parents and two sisters survive. 


J. R. NUCKLES, 79, assistant general man- 
ager of the R. J. Hurley Lumber Co., Kansas 
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City, Mo., died suddenly April 11. He went 
to work for the company at Osceola in 1895, 
and in 1922 went to Kansas City as assistant 
general manager. His widow survives. 


WILLIAM WALLACE, 74, connected with 
the John Wallace Sons Co., retail lumber 
concern in Saint Joseph, Mich., died March 
26. His father founded the lumber company. 
He was well Known for his activities toward 
civic betterment. He leaves his widow, a 
daughter, four brothers and two sisters. 


MRS. WILLIAM H. NALTY, wife of the 
president of the Hammond (La.) Lumber Co., 
who succumbed at the home of her mother 
in New Orleans was buried April 14. She 
leaves besides her husband and mother, two 
daughters and four sons. 








O. W. ROBINSON, manager of the Konawa 
(Okla.) Lumber Co., died suddenly March 25. 
Before setting up his own yard, Mr. Robinson 
was associated with the Dascomb-Daniels 
Lumber Co. His widow and a son are close 
survivors. 


WILLIAM RICHARDSON, 76, manager of 
the Cambridge Manufacturing Company’s saw 
mill and lumber department at Cambridge, 
Md., died March 26. He had been connected 
with the corporation for fifty years and was 
one of the directors. 


ARTHUR J. A. McFADYEN, 62, director 
and treasurer of the D. Aitchison Lumber Co., 
Hamilton, Ont., died March 30. Before mov- 
ing to Hamilton 30 years ago he was secre- 
tary-treasurer of the L. D. Shire Lumber Co. 
in Bracebridge. 


MARTIN J. DeBERG, 37, employee of the 
Shell Lumber Co. yard at Little Rock, Iowa, 
for the past 13 years, died at his home after 
a lingering illness. He is survived by _ his 
widow and two small daughters, Betty Lou 
and Audrey. 


MRS. BETTY AKARD, 32, for seven years 
an employee of the Long-Bell Lumber Co., 
Enid, Okla., died in an Enid hospital, March 
17, after a short illness. She is survived by 
her husband, also employed by Long-Bell 
Lumber Co., and a son. 


TURNER W. ROSSER, 74, lumberman for 
54 years in Fulton, Louisiana and Auxvasse, 
Mo., died March 27. He was connected with 
the LaCrosse Lumber Co. He leaves a son 
and a daughter. 


EDWARD F. KNOLLMAN, 65, president of 
the Knollman Lumber Co., North College Hill, 
Ohio, died March 19. He bought the company 
in 1910 and remained active in it until 1929. 
His widow and three daughters survive. 








WILSON H. HOWE, 67, president of the 
Howe Lumber Co., Helena, Ark., died April 
6. He went to Helena 32 years ago from 
Indiana. His widow and two daughters are 


immediate survivors. 


ARTHUR R. KIMBALL, son of George E. 


Kimball retail lumber dealer at Hingham, 
Mass., died suddenly while in Boston on 
April 1. 
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Fly Sane Cloth 


“KEYSTONE BRAND” 


BLACK GALVANIZED 
COPPER BRONZE 
ALSO 


GALVANIZED HARDWARE CLOTH 
Complete range of widths and 
meshes. 
We offer you over night service from 
our Fostoria warehouse. 
Allow us to quote 
Phone 160 


Seneca Wire & Mfg. Co. 


FOSTORIA, OHIO 
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Business Changes 


ARKANSAS. 
Material Co. 


Camden—Wrhite 
succeeded by El 


City Building 
Dorado Lumber 


oO. 

McNeil — Calvin Partee succeeded by McNeil 
Lumber Manufacturing Co. 

CALIFORNIA. Lone Pine—Lone Pine Lumber 
& Supply Co. succeeded by R. R. Henderson. 

Tulare—Nichol’s Sash & Door changed name 
to Nichol’s Planing Mill. 

FLORIDA. Titusville-—East 
Supply Co. branch here 
Lumber Co. 

ILLINOIS. Forest Park—Dodge & Roeser Co. 
succeeded by Dodge Wholesale Supply Co. han- 
dling wholesale building material and plywood, 
and Roeser Co., handling wholesale millwork. 

Fox Lake—William G. Nagle Lumber Co. sold to 
Charles Harbaugh Lumber Co. (Inc.). 

La Harpe—John M. Lyon lumber yard succeeded 
by Pioneer Lumber Co. and will be known as the 
La Harpe Lumber Co. 

Metropolis—Rush Lumber Co. succeeded by Lind- 
sey Lumber Co. 

Peoria—Miller Lumber Co. 
Proctor Lumber Co. 

IOWA. Hull—Schoeneman Bros. Co. merchandise 
and buildings purchased by Thompson Yards (Inc.) 
and the stocks will be consolidated. 

KENTUCKY. Flemingsburg—W. A. Davenport 
Lumber Co. succeeded by Sterling Lumber Co. 

MINNESOTA. Bemidji—Dickinson Lumber Co. 
succeeded by Cass Lake Lumber Co. 

MONTANA. White Sulphur’ Springs — White 
Sulphur Lumber Co. succeeded by Culp Lumber 
& Hardware Co. 

NEBRASKA. South Sioux City—Monroe-Wilbur- 
Lake Lumber Co. succeeded by Monroe-Hodges 
Lumber Co. 

NORTH DAKOTA. Grand Forks—Kroll’s Cabi- 
net Shop changed name to Kroll Sash & Door Co. 

OHIO. Malvern—Malvern Lumber Co. succeeded 
by Crowl Lumber Co. 

OKLAHOMA. Ada-— Dascomb-Daniels Lumber 
Co. local yard succeeded by Collins Lumber Co. 

OREGON. Salem—Bradfield & Smyth Lumber 
Co. succeeded by Bradfield Lumber Co. 


SOUTH DAKOTA. Geddes—Schoeneman 
Co. merchandise and buildings 
Thompson Yards (Inc.), 
consolidated. 

Delmont—Fullerton Lumber Co. local yard pur- 
chased by Jay B. Hovey, and the stocks will be 
consolidated at the Jay B. Hovey lumber yard. 

Presho—C, Entsminger Lumber Co. pur- 
chased by J. F. Anderson Lumber Co. 


TEXAS. Amarillo—Amarillo Lumber & Supply 
Co. succeeded by Foxworth-Galbraith Lumber Co. 

Celeste—Lyon-Gray Lumber Co. succeeded here 
by Celeste Lumber Co. 


Coast Lumber & 
succeeded by Stewart 


succeeded by J. C. 


Bros. 
purchased by 
and the stocks will be 


Colorado City—Berry-Fee Lumber Co. (Inc.) 
succeeded by Higginbotham-Bartlett Co. 
Fort Worth—Azle Avenue Lumber Co. changed 


name to Arthur Taliaferro—Lumber. 
Freeport—J. T. Dingle Co. (Inc.) purchased by 
Temple Lumber Co. 





Savoy—Savoy Lumber Co. succeeded by W. H. 
Lewis. 
VERMONT. Manchester—Ryan & Schilieder 


lumber and building material business succeeded 
by R. Miles (Inc.); Ryan & Schlieder will 
continue the fuel end of the business. 
WASHINGTON. Shelton—Shelton Lumber & 
Shingle Co. succeeded by Lawton Lumber Co. 
WYOMING. Buffalo—J. E. Keith Lumber Co. 
succeeded by Diamond Lumber & Hardware Co. 


New Ventures 


CALIFORNIA. Canoga Park—General Hardwood 
Co. of Van Nuys is opening a building materials 
yard at 7526 Deering Avenue. 

COLORADO. Longmont—Home Lumber Co. will 
open a lumber yard here. 

ILLINOIS. Mascoutah—Carl 
a lumber yard. 

INDIANA. Bedford—C. D. Boyer Lumber Co. 
will open at 1514 Twenty-third Street. 

IOWA. Marshalltown — Marshall Lumber, with 
yards at 701 South Center Street, has been opened 


Kilian is installing 


by C. W. Sunday, handling a complete line of 
lumber and building materials, paints and spe- 
cialties. 


MINNESOTA. Blue Earth—Blue Earth Lumber 
Co., located on T. H. 169, has been opened. 

Pipestone—By-Rite Lumber Co. will open a cash 
and carry yard here. 

NEW YORK. Tallman—Geiger Lumber & Sup- 
ply Co. recently entered retail lumber business. 

NORTH CAROLINA. Charlotte—Atlantic States 
Lumber Co. recently entered wholesale lumber 
business here; no yard is maintained. 

Gastonia—Gastonia Lumber Co. has opened for 
business in the building supply and millwork field. 

OHIO. Montpelier—Montpelier Lumber Co. is 
opening a new lumber yard, carrying also a com- 
plete line of builders’ supplies and builders’ hard- 
ware. 


OREGON. Salem— Dick Meyer Lumber Co., 


newly-formed, is opening a retail lumber yard. 


TENNESSEE. Johnson City—Paty Lumber Co. 
has launched a new building supply business at 
East Main and Division Streets. 


TEXAS. Austin—William Cameron & Co., Inc., 
Wholesale, has opened for business in Austin at 
4th and Lavaca Streets, serving the building ma- 
terial supply needs of central Texas. 

Austin—Showers Lumber Co. opened lumber yard 
and building material store at Brazos and Third 
Streets. 

Freeport—Faikney Lumber Co. 
establishing a lumber yard here. . 

Houston—Wagner-Stone Lumber Co. has entered 
the retail lumber business at 4910 Navigation 
Boulevard, handling all lumber and lumber sup- 
plies, paints and hardware. 

Refugio—Sneed Lumber Co. 
lumber yard here, carrying a complete line of 
building materials, including, besides the usual 
line of lumber, paints, brick, lime etc., all kinds 
of oil field timbers and supplies. 

Seminole—Fenn Lumber Co. has opened a lum- 
ber yard on Highway 15. 

Seminole—Tulsa Rig, Reel & Manufacturing Co. 
has opened a lumber yard here. 


of Angleton is 


is opening a new 


Casualties 


GEORGIA. Grovetown—Grovetown Lumber Co. 
had eight buildings, including two planing mills 
containing approximately $20,000 worth of ma- 
chinery and all dressed lumber destroyed by fire. 
Only buildings left standing were those used to 
house rough lumber. Only insurance carried was 
a 25 percent coverage on the machinery and on 
the dressed lumber. The plant will be rebuilt. 


KANSAS, Burlingame—S, A. Smith Lumber Yard 
had sheds and practically all the building mate- 
rial destroyed by fire. The structure which housed 
the office, hardware, paint and other miscellaneous 
building supplies was saved. Some insurance. 


MISSISSIPPI. Jackson—The W. C. Ward Lum- 
ber Co. suffered an estimated $15,000 loss by fire, 
partly covered by insurance. The main plant was 
saved. 


OHIO. Broadway—cC. H. Goff Lumber Co. build- 
ings and lumber yard burned; loss $25,000. The 
loss is partially covered by insurance. Business 
is being continued from the West Mansfield yard 
of the company. 


SOUTH CAROLINA. Seneca—L. H. Richey lum- 


ber mill and plant destroyed by fire, with loss 
estimated at $15,000. 

WASHINGTON. Seattle — Western Plywoods 
(Inc.), 4112 Airport Way, damaged an estimated 


$6,500 by fire. 


New Mills and Equipment 


ARKANSAS. Calico Rock—J. A. Elder of Pine 
City is installing a sawmill on the Livingston 
Creek road, 12 miles south of here, with a capacity 
of approximately 20,000 feet a day. Both lumber 
and dimension stock will be cut. 


CALIFORNIA. Arnold—Blagen Lumber Co. is 
reported to be opening its new mill at Arnold 
Station some time this month. 

MICHIGAN. Menominee —Web ber - Baysinger 


Lumber Co. plans to rebuild planing mill recently 
destroyed by fire. 


Incorporations 


ARIZONA. Phoenix—tTriangle Lumber & Sup- 
plies (Ine.); C. J. and T. B, Smith are incorpo- 
rators, 

CONNECTICUT. Wallingford — Wood Products 
(Inec.); $50,000. 

GEORGIA. Macon—Mikado Lumber Co.; will en- 
gage in a general lumber business. 


MICHIGAN. Bergland—Lake Gogebic Lumber 
Co.; timber and logging business. 

SOUTH CAROLINA. Andrews—White Veneer 
Co.; $25,000. General veneer business. 


Sumter—Santee Timber Operations (Inc.); $3,000. 
_ engage in general logging operations and tim- 
er. 

VERMONT. Manchester—R. K. Miles (Inc.); 
manufacturers of lumber and building materials. 

VIRGINIA. Norfolk—Elco Lumber Co. (Inc.); 
$10,000; to deal in timberland, timber and lumber. 





Roofing Rates Investigated 


St. Paut, Minn., April 15.—An investiga- 
tion of carload rates applicable to roofing be- 
tween Minnesota points has been begun by the 
State railroad & warehouse commission. The 
objective is to bring Minnesota rates into align- 
ment with rate changes made during the past 
year in interstate traffic. 
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